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to  be  “abnormal,  wrong, 
unnatural  and  perverse.” 

So  it’s  over.  At  least 


Last  fall  wasn’t  exact¬ 


ly  a  high  point  in  our  state’s 
history. 

The  protest  rallies, 
hate  crimes  and  controversy 
that  surrounded  Measure  9 


for  now.  We’ve  gone  back  to 
getting  along  as  best  as  we 
can.  And  Robert  Landauer’s 


twelve  editorials  have  long 
S  *  since  been  forgotten. 

n 

But  then  recently  they 
resurfaced,  to  be  awarded 

>/!/.  m 

Slop  p  three  of  the  highest  honors 
Militant  ’Chf 

in  the  newspaper  business 

NO  or 

_  -  the  National  Headliner 


practically  tore  communities 
apart.  The  issue  obviously 
hit  a  nerve.  And  the  battle 


queer 

nation 


got  very  personal. 

The  eyes  of  the  nation 
turned  to  Oregon,  awaiting 
the  outcome.  We  were  the 


Award  from  the  Press  Club 


spotlight  of  a  national  de¬ 
bate  over  personal  morality 
and  public  policy,  tolerance 
and  family  values. 

And  The  Oregonian  was  there.  It  was  time  to  take  a  stand.  versity,  Jefferson  City,  Missouri,  and  the 

covering  it  all.  The  paper  would  write  The  result  was  a  series  of  twelve  Walker  Stone  Award  from  the  Scripps 

over  300  stories  about  Measure  9  before  editorials,  called  “Oregon’s  Inquisition,”  Howard  Foundation  of  Cincinnati,  Ohio, 

the  issue  came  to  a  climax  during  the  in  which  Landauer  declared  the  campaign  Yes,  we  are  very  proud  that  these 

November  election.  for  the  measure  was  based  largely  on  editorials  have  won  awards.  But  what 

But  before  the  election.  The  myths,  distortions  and  defamations.  we’re  really  hoping  is  that  we  never  have 

Oregonian  editorial  department,  headed  Now  here  it  is,  five  months  later,  to  write  another  story  like  that  again. 

by  Robert  M.  Landauer,  decided  it  was  And  as  we  all  know,  the  measure  was  "  . .  | 

time  for  The  Oregonian  to  do  more  than  defeated -the  Oregon  Constitution  will  not  ISHHHiSSiIHHiIp 

just  report  the  news.  be  revised  to  declare  homosexuality  If  It  Matters  To  Oregonians,  It’s  In  The  Oregonian. 


m  of  Atlantic  City,  New  Jersey, 
^  the  1993  Unity  in  Media 
:«  Award  from  Lincoln  Uni- 


From  Z,(^;  John  Monk,  Charlotte  Observer;  PETER  Eisler,  Gannett  News  Service; 

Geoffrey  Baum,  C-SPAN;  George  Stuteville,  Indianapolis  Star;  Meredith  Wadman, 

Oakland  Tribune;  Sarah  Kellogg,  Booth/Newhouse;  Patricia  Kranz,  Crain’s  New  York  Business; 
Carolyn  Lochhead,  San  Francisco  Chronicle;  Kevin  Keane,  Thomson  Newspapers; 

Lisa  Zagaroli,  Associated  Press;  James  O’Neill,  Providence  Journal;  Deborah  Barfield, 
Knight-Ridder;  Barbara  Scheib,  Thomson  Newspapers;  James  Kuhnhenn,  Kansas  City  Star; 
Michael  Blood,  Associated  Press.  Not  Pictured:  Armando  Trull,  UPI  Radio. 
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1993-1994  Paul  Miller  Fellows 


Hometown  newspapers 
just  got  a  better  view 
of  Washington! 

Presenting  the  1993-1994  Paul  Miller  Fellows 

For  the  next  year  16  experienced  journalists 
from  around  the  USA  will  have  the  unique  opportunity  to  see 
how  our  nations  capital  works  (or  doesn’t  work),  all  as  part 
of  the  Paul  Miller  Washington  Reporting  Fellowship  Program. 
We  hope  their  experience  proves  to  be  valuable 
as  a  way  of  providing  their  hometown  news  organizations 
with  new  insight  into  life  “inside  the  Beltway.” 


Paul  Miller  Washington  Reporting  Fellowships  are  an  operating  program  of  The  Freedom  Forum.  For  information  or  an  application  contact: 
Paul  Miller  Washington  Reporting  Fellowships,  The  Freedom  Forum,  1101  Wilson  Blvd.,  Arlington,  VA  22209,  703  -  528  -  0800 
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JUNE 

1 2“  1 6 — NEXPO  93  Conference,  New  Orleans  Convention  Center, 
New  Orleans,  La. 

1  3"  1  • — Newspaper  Association  of  America,  Marketing  Confer¬ 
ence,  New  Orleans  Marriott  Hotel,  New  Orleans,  La. 

1  9*23 — International  Newspaper  Financial  Executives,  Annual 


hn  Peter  Zenger  Award.  Helen  Thomas,  the  United 
Press  International  reporter  who  has  covered  eight  presi¬ 
dents  for  the  news  service,  has  been  awarded  the  Univer¬ 
sity  of  Arizona’s  John  Peter  Zenger  Award. 

The  award,  which  is  named  for  the  18th-century  jour¬ 
nalist  and  printer,  is  given  for  distinguished  service  in  be¬ 
half  of  freedom  of  the  press  and  the  people’s  right  to  know. 

Thomas  was  chosen  in  a  national  poll  of  newspaper  ed¬ 
itors  conducted  by  Arizona’s  journalism  department. 


Conference,  New  York  Hilton  Hotel,  New  York,  N.Y. 

23- 26 — National  Association  of  Hispanic  Journalists,  Annual 
Convention,  Renaissance  Hotel,  Washington,  D.C. 

24- 26 — Suburban  Newspapers  of  America,  Summer  Publishers’ 
Conference,  Hilton  Bonaventure,  Montreal,  Quebec. 

25- 27 — National  Society  of  Newspaper  Columnists,  Annual  Con¬ 
vention,  Benson  Hotel,  Portland,  Ore. 


Seminars/Workshops/Clinics 


JUNE 

1  3-1  5 — Mid  America  Press  Institute,  Sports  Reporting,  Writing 
and  Editing  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

13-1  8 — American  Press  Institute,  “The  Craft  of  Writing,  the  Art 
of  Editing”  Seminar,  American  Press  Institute,  Reston,  Va. 

13-1  8 — Knight  Center  for  Specialized  Journalism,  “The  Food 
Chain”  Seminar  on  Reporting  on  Agribusiness,  Science  and  Con¬ 
sumers,  University  of  Maryland,  College  Park,  Md. 

1  7 — Audit  Bureau  of  Circulations,  “Winning  Advertising:  How  Me¬ 
dia  Makes  a  Difference”  Forum,  Fairmont  Hotel,  Chicago,  Ill. 

20-23 — Southern  Newspaper  Publishers  Association  Foundation, 
Classified  Advertising  Seminar,  Hilton  Hotel,  Baton  Rouge,  La. 
20-25 — American  Press  Institute,  Weekly  Newspaper  Management 
Seminar,  American  Press  Institute,  Reston,  Va. 

20-26 — American  Press  Institute,  Minority  Journalism  Educators 
Seminar,  American  Press  Institute,  Reston,  Va. 

21  -25 — Freedom  Forum  Media  Studies  Center,  Leadership  Insti¬ 
tute  for  Journalism  and  Mass  Communication  Education,  Columbia 
University,  New  York,  N.Y. 

28-29 — Ragan  Communications,  Advanced  Writing  and  Editing 
Seminar,  Back  Bay  Hilton,  Boston,  Mass. 

JULY 

8-9 — Ragan  Communications,  Advanced  Writing  and  Editing  Sem¬ 
inar,  Capital  Hilton,  Washington,  D.C. 

11-1  6 — American  Press  Institute,  Newspaper  Management  Semi¬ 
nar,  American  Press  Institute,  Reston,  Va. 

1  2- 1 6 — Graphic  Services  &  Seminars,  “Implementing  Total  Qual¬ 
ity  Control”  Seminar,  Graphic  Services  &.  Seminars,  San  Luis  Obispo, 
Calif. 

1  2- 1  6 — Rochester  Institute  of  Technology,  Color  Scanner  Work¬ 
shop,  Rochester  Institute  of  Technology,  Rochester,  N.Y. 

1  2- 1  6 — Rochester  Institute  of  Technology,  Photographic  Process¬ 
ing  Management  Seminar,  Rochester  Institute  of  Technology, 
Rochester,  N.Y. 

1  8-21  — Southern  Newspaper  Publishers  Association  Foundation, 
Sports  Writing  Seminar,  Wyndham  Hotel  Midtown,  Atlanta,  Ga. 
25-28 — Southern  Newspaper  Publishers  Association  Foundation, 
Newsroom  Management  Seminar,  Marriott  Hotel,  Charleston,  W.Va. 
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8usiness  Journalism  Awards.  New  Jersey’s  Newark 
Star- Ledger  and  Atlantic  City  Press  have  been  awarded  the 
Journalism  Award  for  Distinguished  Business  and  Finan¬ 
cial  Reporting  on  New  Jersey  Issues  by  the  Livingston,  N.J.- 
based  CIT  Group  and  Rutgers  University’s  journalism  and 
mass  media  department. 

Star-Ledger  business  writers  Dan  Weissman  and  Herb 
Jaffe  won  best  series  for  their  report  “The  Trouble  With 
Leases,”  which  examined  the  “questionable  procedures” 
under  which  New  Jersey  leases  private  space  for  its  state 
agencies. 

Daniel  Heneghan  of  the  Press  was  honored  for  best  sin¬ 
gle  entry  for  “Atlantic  City’s  Convention  Gambit,”  which 
analyzed  the  impact  of  a  proposed  $254  million  conven¬ 
tion  center  on  the  city’s  economy. 

Keystone  Press  Awards.  Writers  for  Hanover’s  Evening 
Sun  and  the  Philadelphia  Inquirer  won  the  1992  Distin¬ 
guished  Writing  Award  in  the  Keystone  Press  Awards  com¬ 
petition,  sponsored  by  the  Pennsylvania  Newspaper  Pub¬ 
lishers  Association  Foundation  and  the  Pennsylvania  So¬ 
ciety  of  Newspaper  Editors. 

Ann  Diviney  of  the  Hanover  newspaper  was  cited  for 
her  story  “The  Old  Road”  and  Rick  Lyman  of  the  Inquirer 
won  for  “Where  Somalia’s  Walking  Skeletons  Come  to 
Eat — or  Die.” 

Daily  newspapers  recognized  were  the  Philadelphia  In' 
quirer,  the  Wilkes-Barre  Times  Leader,  the  Valley  News 
Dispatch  in  Tarentum,  the  North  Hills  News  Record,  War- 
rendale’s  York  Daily  Record,  the  Dominion  Post  in  Mor¬ 
gantown,  W.Va.,  and  the  Carlisle  Sentinel. 

Weekly  papers  honored  were  the  Philadelphia  Business 
Journal,  the  Monroeville  Times  Express  and  the  Citizen 
Standard  of  Valley  View. 

Aviation  Writing  Awards.  Reporters  for  the  Associ¬ 
ated  Press,  the  Minneapolis  Star  Tribune  and  the  Seattle 
Times  were  among  the  winners  of  this  year’s  Aviation-Space 
Writers  Association  Awards. 

Newspaper  and  AP  winners  included:  Steve  Geissinger 
of  the  AP’s  Sacramento,  Calif.,  bureau,  for  his  stories  on 
crashes  of  firefighting  tanker  planes  which  probed  the 
maintenance  and  accident  investigation  procedures  of  the 
California  Department  of  Forestry;  David  Phelps,  John 
Oslund,  Mike  Meyers,  Josephine  Marcotty,  Neal  St.  An¬ 
thony  and  Jill  Hodges  of  the  Star  Tribune,  for  their  cover¬ 
age  of  Northwest  Airlines’  problems;  and  Byron  Acohido 
at  the  Seattle  Times,  for  his  analysis  of  the  safety  problems 
revealed  in  the  crash  of  an  El  A1  747  cargo  plane  in  Hol¬ 
land  and  a  United  747  which  had  a  door  torn  loose  in  flight. 
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Announcing  a  call  for  entries  for  the  Bth  annual 

RL  Hnooi  Whig  tiD 


for  newspaper  commentary 


Q  resented  annually  to  the  newspaper  writer  whose  regularly  published  opin¬ 
ion  column  best  captures  the  excellence  of  Mencken’s  journalistic  com¬ 
mentary,  the  H.L.  Mencken  Writing  Award  is  open  to  columnists  whose 
work  appeared  in  U.S.  daily  or  weekly  newspapers  between  January  1, 
1992,  and  December  31, 1992.  The  winner,  to  be  named  by  a  distinguished  panel 
of  judges,  will  receive  a  cash  prize  of  $5,000.  Nominations  close  lulv  h  1993. 


Please  mail  requests  for  entry  forms  to: 

Mencken  Award,  do  The  Baltimore  Sun,  501  North  Calvert  Street 
Baltimore,  MD  21278-0001.  Or  fax  your  request  to  410-332-6670. 

JUDGES 


Michael  Kinsley 

writer,  The  New  Republic; 
co-host,  “Crossfire,”  CNN 


Marion  Elizabeth  Rodgers 

author,  Mencken  and  Sara: 

A  Life  in  Letters:  The 
Correspondence  of  H.L.  Mencken 
and  Sara  Hardt; 

editor.  Impossible  H.L.  Mencken: 
A  Selection  of  His  Best  Newspaper 
Stories 


Eugene  L.  Roberts 

professor.  University  of 
Maryland  School  of 
Journalism;  former  executive 
editor.  The  Philadelphia  Inquirer 
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NEWS 

9  An  Apology  for  Plagiarism 

The  Lansing  (Mich.)  State  Journal 
apologizes  for  reprinting  a  college 
newspaper’s  copyrighted,  four-page 
special  section  without  permission. 

1 0  Protecting  the  Press 

Media  groups  say  shield  laws  carry 
more  judicial  weight  against  subpoenas 
than  do  First  Amendment  arguments. 

1  1  Comply  or  Else 

More  courts  put  the  squeeze  on  news¬ 
papers  that  resist  subpoenas. 

12  A  Matter  of  Access 

The  Newspaper  Association  of  Ameri¬ 
ca  is  attempting  to  limit  the  distribu¬ 
tion  of  a  competing  daily  at  Nexpo. 

14  Political  Motives  or 
Legitimate  Boycott? 

Black  politicians  launch  a  boycott  of 
the  Augusta  (Ga.)  Chronicle. 

1  5  Editor  Resigns  Amid 
Squabble 

Alameda  Newspaper  Group  editor  de¬ 
nies  that  his  sharp-tongued  response 
to  a  lawyer’s  letter  forced  his  departure. 

1 4  Parodying  and  Partying 
No  More 

Ethical  concerns  are  forcing  journalists 
to  shun  political  roasts. 

37  Teen  Arrested  in 
Hate  Mail  Case 

An  honors  student  is  charged  with 
sending  Ku  Klux  Klan  letters  to  two 
San  Diego  County  weekly  papers. 

38  Re-educating  the 
Educators 

An  editor  warns  that  j -school  students 
taught  by  professors  who  have  been 
away  from  newspapers  for  more  than 
five  years  may  not  be  ready  for  today’s 
job  market. 


Page  15  Legal  eagle  letter 


SECTIONS 

22  Newspeople  in  the  News 
24  Advertising/Promotion 
30  News  Tech 
34  Syndicates/News  Services 
40  Legal 
44  Classified 

DEPARTMENTS 


Page  34  Holding  his  ou/n 


2  About  Awards 
2  Calendar 

6  Editorial 

7  Letters  to  the  Editor 
20  Book  Reviews 

28  The  New  Curmudgeon 
33  Stock  Tables 

52  Shop  Talk  at  Thirty 
Knowledge  tests  make  sense. 
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CASEY  JOURNALISM 

CENTER  for  Children  and  Families 


Journalists  are  invited  to  apply  for  selection  to  attend  the  first  Casey  Journalism  Conference 
at  the  University  of  Maryland.  Thirty  journalists  will  be  chosen  and  awarded  fellowships  to  attend  a 
conference  on  “The  American  Family:  A  Tradition  Under  Siege,”  Sept.  26-29, 1993,  and  will  become 
part  of  an  ongoing  network  of  print  and  broadcast  specialists  who  report  on  children  and  family 
issues.  Participants  will  join  leading  authorities  from  government,  universities,  policy  research 
groups  and  the  private  sector  for  discussion  sessions  and  exchanges  that  explore  emerging  family 
and  children’s  issues. 

The  conference  will  include  segments  on  practical  reporting  techniques  that  highlight  new 
models  of  children’s  and  family  reporting  from  around  the  country.  Sjjeakers  will  include  University 
of  Maryland  journalism  professor  and  former  Philadelphia  Inquirer  executive  editor  Gene  Roberts, 
Wall  Street  Journal  Washington  bureau  chief  A1  Hunt  and  Detroit  Free  Press  executive  editor  Heath 
Meriwether. 

Fellowships  cover  instruction,  lodging,  meals  and  reading  material,  along  with  a  travel  sub¬ 
sidy  of  up  to  $300.  Thirty  participants  will  be  selected  each  year  from  applications  by  a  panel  of  dis¬ 
tinguished  journalists  and  educators.  The  Casey  Journalism  Center  for  Children  and  Families  is  oper¬ 
ated  by  the  College  of  Journalism  at  the  University  of  Maryland  at  College  Park,  and  is  funded  by  the 
Annie  E.  Casey  Foundation  of  Greenwich,  Conn. 

DEADLINE  FOR  APPUCATIONS:  Monday  July  19, 1993 

The  program  is  for  experienced  print  or  broadcast  journalists  who  are  interested  in  increas¬ 
ing  their  understanding  of  children’s  and  family  issues.  Applicants  should  send  SIX  copies  each  of:  a 
resume;  statement  up  to  500  words  explaining  why  they  want  to  attend  and  how  this  will  strength¬ 
en  their  coverage  of  children’s  issues;  nominating  letter  from  a  supervisor  and  three  published  or 
edited  articles  (broadcast  journalists  send  one  audiotape  or  videotape  not  over  30  minutes)  to: 

Cathy  Trost,  Director 

Casey  Journalism  Center  for  Children  and  Families 
College  of  Journalism 
University  of  Maryland  at  College  Park 
College  Park,  MD  20742-7111  (Phone  301405-2507) 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
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RBOC  decision  no  surprise 


IT  SHOULD  HAVE  been  no  surprise  to  anyone  that  the  U.S.  Court  of  Ap¬ 
peals  for  the  District  of  Columbia  ruled  last  week  that  the  regional  Baby  Bell 
operating  companies  should  be  allowed  to  expand  into  information  services. 

The  only  surprise  is  why  it  took  the  court  so  long  to  announce  that  judg¬ 
ment.  It  has  been  about  20  months  since  this  court  practically  ordered  U.S. 
District  Judge  Harold  Greene  to  lift  the  ban  on  information  services.  This 
latest  decision  upholds  judge  Greene’s  reluctant  decision  and  merely  confirms 
the  court’s  opinion,  which  was  apparent  in  its  pressure  on  Greene. 

In  other  words,  it  was  a  well-telegraphed  punch. 

Judge  Greene  had  it  right  when  he  was  forced  to  change  his  judgment.  He 
said  on  July  25,  1991:  “It  would  hardly  make  sense  or  be  in  the  public  interest 
to  cancel  an  important  part  of  an  antitrust  decree  forged  after  several  decades 
of  on-and-off  litigation,  and  turn  a  key  ingredient  of  the  emerging  informa¬ 
tion  society  over  to  corporations  who  not  so  long  ago  were  involved  in  major 
violations  of  the  antitrust  laws,  and  who  even  now  seem  ready  to  engage  in 
anti-competitive  practices  whenever  the  opportunity  therefore  presents  it¬ 
self.” 

However,  no  one  paid  any  attention  to  Judge  Greene’s  comment.  After  all, 
he  was  only  the  judge  who  presided  over  much  of  that  litigation  and  helped 
to  write  the  consent  decree.  Why  should  he  know  what  he  was  talking  about? 

No  one  knows  what  or  who  was  responsible  for  the  Department  of  Justice 
changing  its  mind  on  this  issue.  For  eight  years  it  fought  its  antitrust  suit 
against  AT&T,  and  in  1982  the  Modified  Final  Judgment  breaking  up  AT&T 
was  approved.  It  took  Justice  only  five  years  to  reverse  itself  and  propose  lift¬ 
ing  the  ban  on  information  services,  and  it  has  been  actively  supporting  the 
Baby  Bells  on  this  issue  ever  since.  The  court’s  opinion  last  week  referred  to 
it  as  a  “judgment  call”  by  the  Department  of  Justice. 

It  is  the  judgment  of  most  of  the  newspaper  business,  supported  by  other 
media,  that  the  Court  of  Appeals  ruling  by  a  three-man  panel  is  wrong  and 
should  be  opposed.  Whether  it  will  be  appealed  has  not  been  decided.  Re¬ 
gardless,  pressure  should  be  put  on  Congress  to  expedite  legislation  that  has 
been  pending  to  limit  RBOC  participation  in  information  services.  The  fight 
is  not  over  yet. 


A  never-^ending  job 


AT  A  RECENT  Freedom  of  Information  Summit  sponsored  by  the  Freedom 
Forum,  it  was  concluded  that  judges  weighing  news  organization  requests  to 
quash  subpoenas  are  far  more  impressed  by  state  shield  laws  than  ringing  de¬ 
clarations  about  the  First  Amendment. 

That  is  a  fine  testimonial  to  the  importance  of  shield  laws,  but  it  is  a  sad 
comment  on  the  sanctity  of  our  First  Amendment  guarantee.  In  other  words, 
many  judges  just  don’t  believe  in  it. 

It  adds  emphasis  to  the  value  of  the  Education  for  Freedom  program  created 
by  the  First  Amendment  Congress.  Teaching  the  rights  and  responsibilities  in¬ 
herent  in  the  First  Amendment  to  our  electorate  must  be  a  never-ending  job. 
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Letteis  to  the  Editor 

Court  attempts  to  suppress 
information  are  frightening 


FEDERAL  JUDGE  JOHN  Davies  was 
in  an  irascible  mood  when  he  chas¬ 
tised  a  reporter  from  a  Bay-area  TV 
station  and  a  Los  Angeles  lawyer  cov¬ 
ering  the  Rodney  King  civil  rights  trial 
for  a  local  radio  station. 

After  threatening  to  bar  the  two 
men  from  the  trial  and  shut  down  the 
pressroom,  he  relented,  warning  them 
to  watch  what  they  said  outside  the 
courtroom. 

Both  promised  to  be  sensitive  to 
what  they  reported,  but  should  they 
have  been  so  submissive? 

There  is  a  disturbing,  even  frighten¬ 
ing,  tendency  on  the  part  of  the  courts 
of  late  to  suppress  dissemination  of  in¬ 
formation  obtained  by  reporters  be¬ 
yond  the  precincts  of  the  courtroom. 
Several  antitrust  trials  and  a  number  of 
lesser-known  criminal  proceedings  on 
the  state  and  federal  level  have  estab¬ 
lished  precedents  preventing  the  news 


Newspaperdonh 

50  YIARS  AGO  .  .  .  Wartime 
manpower  shortages  forced  the 
Baseball  Writers  Association  to 
change  the  rule  prohibiting  women 
from  the  press  box  at  the  Polo 
Grounds  in  New  York  City.  Copy- 
girls  running  copy  and  photos  to 
New  York  newspaper  offices  are  now 
permitted. 

Formation  of  a  replacement  pool 
of  manpower  and  womanpower  for 
newspapers,  through  the  recruiting 
of  prospective  journalism  students — 
especially  women — to  enroll  in  spe¬ 
cial  wartime  short  courses,  was  an¬ 
nounced  by  the  National  Council 
on  Professional  Education  for  Jour¬ 
nalism  working  in  cooperation  with 
the  American  Newspaper  Publishers 
Association. 

From  Editor  &  Publisher 
June  5,  1943 


media  from  providing  information  ob¬ 
tained  outside  the  confines  of  the 
courts. 

The  rationale  for  such  constraints  is 
the  assurance  that  information  appear¬ 
ing  in  print  or  on  TV  will  not  jeopar¬ 
dize  the  defendants’  right  to  a  fair  trial. 

This  is  a  questionable  remedy  at 
best. 

It  is  a  seemingly  harsh  recourse  for  a 
judicial  system  in  which  background 
information  about  defendants,  while 
not  allowed  in  court  testimony,  has  fre¬ 
quently  appeared  in  the  press  during  a 
trial. 

Most  times,  the  court’s  solution  to 
this  problem  has  been  to  instruct  a  jury 
not  to  read  or  view  accounts  dealing 
with  the  trial  or,  not  being  able  to  en¬ 
force  such  injunctions,  to  sequester  a 
jury  during  the  course  of  a  trial.  Ad¬ 
mittedly,  this  is  a  difficult  and  not  al¬ 
ways  effective  procedure,  but  for  a  long 
time  it  was  the  only  one  the  courts 
chose  to  employ. 

No  longer. 

Calling  in  journalists,  editors  and 
television  reporters  to  hector  them  in 
open  court  or  chambers  is  not  the  most 
effective  means  of  ensuring  a  fair  trial. 

In  fact,  it  seldom  is  very  effective  at 
all. 

In  these  times  of  near-instant  com¬ 
munication,  there  is  very  little  that  can 
be  done  to  ensure  a  juror’s  open  mind 
or  guarantee  an  objective,  unpreju¬ 
diced  attitude.  To  hamstring  and  lec¬ 
ture  a  reporter  serves  little  purpose  ex¬ 
cept  to  vent  the  anger  of  a  frustrated 
judge. 

If  a  defendant  feels  his  case  is  being 
prejudiced  by  local  news  reports  of  his 
past  associations  or  misconduct,  let  the 
defendant  seek  equity  by  having  his 
case  transferred  to  another  venue. 
This  seems  like  a  more  practical  solu¬ 
tion  to  the  real  dilemma  of  whose 
rights  are  best  served:  the  defendant’s 
right  to  a  fair,  unbiased  hearing  or  the 
public’s  equally  important  right  to 
know. 

Bennett  Karmin 
San  Jose,  Calif. 


Says  press 
should  stop 
crying  ‘censorship’ 

RE:  “CENSORSHIP  OR  a  matter  of 
taste?”  (E&P,  May  15,  1993). 

It  is  amazing  to  me  the  metamorpho¬ 
sis  of  the  word  “censorship.”  Knowing 
the  reaction  those  of  us  in  journalism 
and  the  media  have  when  we  hear  this 
word,  others  have  usurped  it  and  al¬ 
tered  its  meaning  in  order  to  get  the  de¬ 
sired  response. 

If  a  government  agency  unconstitu¬ 
tionally  represses  a  First  Amendment 
right  of  free  speech  or  press,  our  collec¬ 
tive  hackles  are  raised  in  fear  and 
loathing  of  a  Soviet-style  media  opera¬ 
tion  in  which  we  may  print  or  broad¬ 
cast  only  that  which  is  officially  sanc¬ 
tioned  by  the  government.  This,  we  all 
understand,  is  censorship.  Beyond  the 
obvious,  however,  the  line  can  become 
blurry. 

As  the  Supreme  Court  justice  said  in 
his  ruling  on  pornography,  most  of  us 
know  censorship  when  we  see  it.  We 
also  know  what  is  not  censorship.  Tax¬ 
payers  choosing  not  to  subsidize  a  self- 
proclaimed  artist  with  government  fund¬ 
ing  is  not  censorship.  No  one  has  told 
the  artist  he  cannot  paint  or  carve  or 
photograph  subjects  of  his  own  choosing 
—  only  that  free  market  forces  will  de¬ 
cide  whether  he  gets  paid  for  his  “art.” 

Censorship  is  also  not  a  private  sec¬ 
tor  business  choosing  not  to  donate 
printing  services  to  another  private-sec¬ 
tor  business  when  it  finds  the  material 
to  be  printed  objectionable. 

I  wholeheartedly  support  the  Los  An¬ 
geles  Times  in  its  decision  and  reject 
L.A.  Youth's  contention  that  this  deci¬ 
sion  amounts  to  censorship.  L.A. 
Youth,  while  inconvenienced,  was  cer¬ 
tainly  free  to  go  elsewhere  to  seek  print¬ 
ing,  donated  or  otherwise.  It  is  free  to 
buy  its  own  press  equipment  and  han¬ 
dle  printing  on  its  own. 

L.A.  Youth  might  have  met  with  a 
more  receptive  audience  had  it  claimed 
breach  of  contract  rather  than  censor¬ 
ship.  Like  the  fabled  little  boy  who 
cried  “wolf,”  these  little  media  boys  cry¬ 
ing  “censorship”  every  time  they  are 
met  with  real-life  business  only  serve  to 
anesthetize  the  public  against  that  day 
when  a  government  official  wants  to 
edit  our  opinion  pages. 

Robb  Qrindstaff 

(Grindstaff  is  the  publisher  of  the  Jack¬ 
sonville  [Texas]  Daily  Progress) 
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1993  National  Championship  Winners 
HEARST  JOURNALISM  AWARDS  PROGRAM 


First  Place 
$3,000 
Scholarship 
Gwendolyn  Bounds 
University  of 
North  Cenolina 
Chapel  HiU 

Second  Place 
$2,500 
Scholarship 
Warren  Hynes 
University  of 
North  Carolina 
Chapel  Hill 


I 


RADIO  BROADCAST  NEWS 


First  Place 
$3,000 
Scholarship 
Sabrina  LaVon  Smith 
University  of 
North  Carolina 
Chapel  Hill 

Second  Place 
$2300 
Scholarship 
Dan  Ratcliff e 
Texas  Tech 
University 


Third  Place 
$2,000  Scholarship 
Janine  Chase 
University  of 
Utah 


1 _ WRITING _ 1 

Students  from  all  92 
accredited  schools  of 
journalism  competed  in  the 
Hearst  Awards  Program. 
These  were  the  winners  in 
the  1993  Championships 
held  in  San  Francisco 
May  13-18, 1993. 

We  congratulate  them  and 
wish  them  success  in 
their  careers. 

The  William  Randolph 
Hearst  Foundation 
Journalism  Awards  Program 

❖ 

Committed  to  Excellence  in 
Journalism  Education. 

❖ 

Competitions  are  held 
imder  the  auspices  of 
The  Association  of  the 
Schools  of  Journalism  and 
Mass  Communication. 

For  further  information 
contact: 

The  Hearst  Journalism 
Awards  Program 
90  New  Montgomery  Street 
Suite  1212 

San  Francisco,  CA  94105 
415-543-6033 


Third  Place-Tie 
$2,000 
Scholarship 
Michelle  Campbell 
Arizona  State 
University 


Third  Place-Tie 
$2,000 
Scholarship 
C.  Douglas  Ferguson 
University  of 
North  Carolina 
Chapel  Hill 


TELEVISION  BROADCAST  NEWS 


First  Place 
$3,000 
Scholarship 
Jeff  Thein 
University  of 
Missouri 


Second  Place 
$2300 
Scholarship 
Melia  Buckey 
University  of 
West  Florida 


Third  Place 

$2,000 

Scholarship 

Andrew  A.  Smith 

Brigham  Young 

University 


PHOTOJOURNALISM 


First  Place 
$3,000  Scholarship 
James  T.  Weber 
Ohio  University 


Second  Place 
$2300  Scholarship 
Tyler  Malloy 
American  University 


Third  Place 
$2,000  Scholarship 
Allen  Schaben 
University  of  Nebraska 
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An  Apology 
for  Plagiarism 

Lansing  State  Journal  apologizes  for  reprinting  college  paper’s 
copyrighted,  four^page  special  section  without  permission 


by  Mark  Fitzgerald 

LANSING  (MICH.)  STATE  Journal 
editor  Zack  Binkley  publicly  apologized 
for  lifting  a  copyrighted,  four-page  spe¬ 
cial  section  from  the  student-run  State 
News  of  Michigan  State  University. 

In  a  correction  and  in  a  longer  edi¬ 
torial  page  column,  Binkley  blamed 
the  massive  plagiarism  on  a  series  of 
“unintentional”  mistakes. 

“I’m  really  convinced  it  was  inadver¬ 
tent,”  Binkley  said  in  a  telephone  in¬ 
terview.  “It  doesn’t  absolve  us  of  the 
fact  that  we  used  their  material.” 

The  apology  came  10  days  after  the 
State  Journal  April  8  ran  a  “special  re¬ 
port”  entitled  “Your  guide  to  the  candi¬ 
dates”  that  was  an  abbreviated  —  but 
word-for-word  —  copy  of  a  four-page 
special  section  published  the  day  be¬ 
fore  by  the  State  News. 

The  State  News  special  section  dis¬ 
closed  for  the  first  time  the  confiden¬ 
tial  list  of  candidates  under  considera¬ 
tion  for  MSU  president. 

After  somehow  obtaining  the  close¬ 
ly  held  list,  the  team  of  21  student  re¬ 
porters  researched  and  reported  on  the 
current  position  of  the  candidates, 
their  ages,  education  and  career  back¬ 
grounds  and  disclosed  how  each  came 
to  be  nominated. 

The  State  Journal  special  report 
eliminated  the  short  biographical  pro¬ 
files  but  reprinted  all  the  other  infor¬ 
mation  —  including  a  spelling  error, 
odd  word  usage  and  even  the  exact  or¬ 
der  of  an  unalphabetized  list  of  candi¬ 
dates  who  declined  nomination. 

For  example,  both  newspapers  used 
this  exact  wording  —  including  a  run- 
on  sentence  and  unusual  wording  —  in 
the  profile  of  candidate  Philip  E. 
Austin:  “Nominated  hy:  Heidrick  & 


Struggles;  he  has  been  listed  as  having 
accepted  his  nomination,  but  when 
asked  for  comment,  unequivocally  de¬ 
clined  the  nomination.  Austin  said  he 
did  not  wish  to  be  considered  and  al¬ 
though  he  said  he  was  contacted  by 
the  research  firm,  he  said  he  told  the 
firm  he  was  not  interested.” 

Both  newspapers  —  quoting  Austin 
as  “unequivocally”  declining  the  nom¬ 
ination  —  nevertheless  did  not  include 
him  in  a  list  of  “candidates  who  de¬ 
clined  nomination.” 

That  list,  incidentally,  unaccount¬ 
ably  begins  with  Barbara  Jordan  and 
ends  with  Richard  N.  Aslin.  The  State 
Journal  list  appears  in  the  same  order. 


Other  State  News  errors  were  re¬ 
peated  in  the  State  Journal  account. 

State  News  editor  in  chief  Bill  Fris- 
chling  said  that  when  he  first  saw  the 
State  Journal  plagiarism,  “without  ex¬ 
aggeration,  my  jaw  fell  on  the  floor. 
We  weren’t  even  given  the  respect  of  a 
credit.  They  didn’t  ask  us  for  permis¬ 
sion  —  and  it  came  out  as  their  work.” 

Even  worse,  Frischling  said,  the  stu¬ 
dent  paper  had  lent  the  State  Journal 
several  photographs  of  candidates. 

At  the  suggestion  of  the  student  pa¬ 
per’s  lawyer,  Frischling  sent  a  letter  of 
complaint  to  State  Journal  publisher  N. 
Curtis  Riddle. 

What  Frischling  received  in  reply,  he 
said,  was  an  angry  phone  call  from 


State  Journal  editor  Binkley,  who 
“yelled  at  me  for  sending  the  letter.” 

“He  said  something  like,  ‘You  want  a 
war?  We’ll  give  you  a  war.’  He  also  said, 
‘What  are  you  going  to  do,  sue  us?’  ” 
Frischling  said. 

When  first  contacted  by  Editor  & 
Publisher,  in  fact,  Binkley  vigorously 
disputed  that  the  special  report  was  a 
plagiary. 

In  a  telephone  conversation  the 
next  day,  however,  Binkley  conceded 
his  newspaper  had  “lifted”  the  State 
News  material. 

“Some  honest  mistakes  were  made,” 
Binkley  said. 

In  the  interview,  Binkley  declined  to 


say  what  editorial  procedures,  if  any, 
would  be  changed  as  a  result  of  the 
incident  or  if  any  employee  would  be 
disciplined. 

Binkley  was  a  little  more  forthcom¬ 
ing  in  his  April  19  column. 

“When  the  [State  Neivs]  story  broke, 
our  reporters  and  editors  went  to  work 
obtaining  the  list  and  the  information 
for  our  own  presentation,”  he  wrote. 

“But  a  major  mistake  was  made 
when  we  typed  the  material  from  their 
paper  into  our  computer  system.  We 
had  started  the  process  of  lifting  their 
material.  The  reason  this  was  done  was 
to  save  time. 

“We  felt  certain  that  we  would  ob¬ 
tain  all  of  this  material  during  the 


“We  weren’t  even  given  the  respect  of  a  credit. 
They  didn’t  ask  us  for  permission  —  and  it  came 
out  as  their  work.” 


Protecting  the  press 

Media  organizations  say  shield  laws 

carry  more  judicial  weight  against 

subpoenas  than  do  First  Amendment  arguments 


Quide  to  the  Candidates  April  7,  one 
day  before  the  exact  same  listing,  typos 
and  all,  appeared  in  the  Lansing  State 
Journal. 


course  of  the  day  and  that  we  would 
then  rework  the  copy. 

“We  did,  in  fact,  obtain  a  copy  of 
the  list  but  not  a  copy  of  the  biograph¬ 
ical  material.  Because  of  inadequate 
internal  cross-checks  on  the  story,  the 
page  went  to  press  with  the  State  News 
material  intact,”  Binkley  wrote. 

Frischling  said  the  student  jour¬ 
nalists  were  pleased  with  Binkley’s 
response. 

While  the  incident  is  behind  the 
students,  they  remain  shaken  by  the 
theft,  Frischling  said. 

“There’s  a  lot  of  idealism  here  and  it 
was  just  like,  ‘Pop!  Boom!  It’s  gone,’  ” 
he  said.  “A  lot  of  us  were  turning 
around  and  saying,  ‘Is  this  what  we’re 
going  to  turn  into  in  10  years?’  ” 

In  addition  to  Frischling,  the  stu¬ 
dent  journalists  who  produced  the  can¬ 
didate  list  exclusive  were  Patrick 
Bryant,  Erin  Burke,  Natalie  Barna, 
Cami  Castellanos,  Katy  Coelho,  Bryan 
Erickson,  Amy  Finkelstein,  Kim  Jen¬ 
kins,  Peggy  Kelley,  Kevin  Ketels  and  Ju¬ 
lianna  Kler. 

Also,  Michael  Lee,  Jackie  Long, 
Glenn  McDonald,  Jeff  McMillan, 
Stacey  Melin,  J.  Scott  Park,  Jeff  Par¬ 
rott,  Rachel  Perry,  Meredith  Petran, 
Marc  Rodriguez,  Michele  Ruehs,  Kevin 
Shaw,  Chuck  Van  Pamme,  John 
Vanzile,  Annette  Vasquez,  Cybil  Wal¬ 
lace  and  Esther  Wallen.  BE^fP 


by  Mark  Fitzgerald 

JUDGES  WEIGHING  NEWS  organi¬ 
zation  requests  to  quash  subpoenas  are 
far  more  impressed  by  state  shield  laws 
than  ringing  declarations  about  the 
First  Amendment,  mounting  evidence 
shows. 

“A  well-defined  shield  law  which  is 
well-publicized  can  make  an  important 
difference  between  getting  lots  of  sub¬ 
poenas  and  getting  none,”  said  Jane  E. 
Kirtley,  executive  director  of  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press. 

A  1991  Reporters  Committee  survey, 
for  example,  showed  that  courts  are 
“much  more  likely”  to  quash  subpoenas 
when  the  motion  is  based  on  a  shield 
law  rather  than  First  Amendment  ar¬ 
guments. 

Kirtley  also  noted  that  after  Georgia 
adopted  a  shield  law,  the  number  of 
subpoenas  brought  against  news  orga¬ 


nizations  in  the  state  dropped  from  152 
in  1989  to  just  16  in  1991. 

Shield  laws  have  become  increasing¬ 
ly  important  as  judges,  appointed  dur¬ 
ing  the  12  years  of  the  Reagan  and 
Bush  administrations,  are  less  inclined 
to  rule  in  favor  of  the  media,  Kirtley 
and  other  journalists  told  the  recent 
Freedom  of  Information  Summit, 
sponsored  in  Nashville,  Tenn.,  by  the 
Freedom  Forum. 

That  new  judicial  mood  is  what  con¬ 
vinced  South  Carolina  Press  Associa¬ 
tion  executive  director  Jay  Bender  that 
news  organizations  in  the  state  could 
no  longer  rely  only  on  constitutional 
arguments. 

“I’ve  changed  my  mind  about  [shield 
laws].  The  easiest  reason  is  that  the 
balance  of  the  judiciary  has  changed 


drastically  in  the  last  15  years,”  he  said. 
“Now  the  presumption  is  getting  infor¬ 
mation  into  the  court.” 

This  session,  the  South  Carolina 
Legislature  is  considering  a  shield  law 
that  would  provide  absolute  privilege 
for  confidential  communications  to 
journalists  and  partial  privilege  for 
non-confidential  documents  and  com¬ 
munications,  he  said. 

Similarly,  the  Georgia  Press  Associ¬ 
ation  pursued  a  shield  law  when  state 
judges  handed  down  two  rulings  that 
reversed  the  previous  legal  tilt  toward 
the  media,  said  Kathy  Berry,  a  former 
lobbyist  for  the  GPA. 

The  shield  law  passed  fairly  easily 
because  the  state  court  rulings  were 
controversial  and  because  the  press  as¬ 
sociation  asked  legislators  to  grant 
only  qualified  privilege  for  journalists. 
Berry  said. 

“Shield  laws  proposed  out  of  the 
blue  don’t  seem  to  generate  much  en¬ 


thusiasm,”  the  Reporters  Committee’s 
Kirtley  said.  “But  if  you  have  an  egre¬ 
gious  case,  a  First  Amendment  martyr 
.  .  .  seems  to  act  as  a  catalyst.” 

Martyrs  are  bound  to  emerge  simply 
from  the  sheer  number  of  subpoenas 
being  served  on  news  organizations 
these  days. 

According  to  the  Reporters  Com¬ 
mittee  survey,  nearly  half  —  46%  —  of 
media  organizations  are  served  with  at 
least  one  a  year. 

Nearly  three-quarters  of  those  go  to 
broadcast  news  organizations,  many  of 
which  are  served  repeatedly. 

Coleen  Marren  of  WTIC-TV  in 
Hartford,  Conn.,  says  her  station  gets 
an  average  of  two  or  three  subpoenas 
every  month,  mostly  seeking  unaired 
video  footage.  BE^P 


Kirtley  noted  that  after  Georgia  adopted  a 
shield  law,  the  number  of  subpoenas  brought 
against  news  organizations  in  the  state  dropped 
from  152  in  1989  to  just  16  in  1991. 
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Comply  or  Else 

More  courts  put  squeeze  on  papers  that  resist  subpoenas 


by  Mark  Fitzgerald 

JUDGES  AREN’T  JUST  letting  more 
subpoenas  of  reporters  stand  these  days 

—  they  are  also  imposing  big  financial 
penalties  on  news  organizations  that 
resist  the  summonses. 

“I  do  worry  about  this  new  desire  of 
judges  that  they  not  just  throw  the  re¬ 
porters  in  jail  but  attempt  to  bankrupt 
their  papers  at  the  same  time,”  said 
Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press. 

“We  are  not  talking  about  a  piddling 
sum  of  dollars.  These  are  really 
amounts  that  could  bankrupt  a  re¬ 
porter  or  newspaper,”  Kirtley  said  at 
the  recent  Freedom  of  Information 
Summit  sponsored  in  Nashville,  Tenn., 
by  the  Freedom  Forum. 

For  the  Rutland  (Vt.)  Herald,  the 
price  of  refusing  to  obey  a  subpoena 
ordering  reporter  Susan  Smallheer  to 
testify  was  quite  steep:  $2,000  a  day, 
plus  the  government’s  legal  and  court 
costs. 

Smallheer  was  hauled  into  court 
because  of  a  prison  interview  she 
conducted  with  a  man  accused  of 
murdering  someone  during  a  brief  es¬ 
cape  from  jail  (E&P,  Oct.  10,  1992,  P. 
36). 

In  the  interview,  the  suspect  ac¬ 
knowledged  escaping  from  prison  but 
denied  killing  anyone. 

Within  a  few  days,  Smallheer  was 
subpoenaed  as  a  witness  on  the  escape 
charge  against  the  man. 

The  newspaper  moved  to  quash  the 
subpoena,  arguing  Smallheer’s  testimo¬ 
ny  was  not  needed. 

However,  the  judge  cited  an  18-year- 
old  Vermont  Supreme  Court  decision 

—  apparently  the  only  relevant  case 
law  —  that  said  a  reporter  can  be  com¬ 
pelled  to  testify  if  the  testimony  is 
needed  to  establish  guilt  or  innocence 
of  a  defendant. 

Smallheer  was  cited  twice  for  con¬ 
tempt  when  she  refused  to  answer 
questions  at  depositions. 

While  Smallheer  was  suddenly 
dropped  from  the  witness  list  a  couple 
of  months  before  the  case  went  to  tri¬ 


al,  the  contempt  charges  remained. 

Early  this  March,  the  prisoner  plead¬ 
ed  guilty  to  escape  and  shortly  there¬ 
after  the  Vermont  Supreme  Court  said 
the  contempt  was  moot. 

However,  Smallheer  said  she  is  not 
entirely  off  the  hook. 

“Unfortunately,  the  man  is  charged 
with  murder,  too,  and  I  think  it  is  just 
a  matter  of  time  before  I  am  put  on  a 


A  NEW  JERSEY  regulatory  board  has 
approved  a  plan  aimed  at  giving  the 
state’s  newspapers  the  same  access  to 
any  electronic  publishing  network  that 
New  Jersey  Bell  might  pursue. 

The  Board  of  Regulatory  Commis¬ 
sioners  unanimously  approved  the  plan, 
which  requires  New  Jersey  Bell  to  create 
a  subsidiary  to  run  its  proposed  elec¬ 
tronic  publishing  business. 

New  Jersey  Bell  and  the  New  Jersey 
Press  Association  recently  agreed  on 
provisions  to  amend  the  company’s  plan 
to  build  the  nation’s  first  statewide  fiber¬ 
optic  communication  network. 

Newspapers  in  the  state  had  feared 
that  New  Jersey  Bell  would  have  an  un¬ 
fair  advantage  in  the  electronic  publish¬ 
ing  business  because  it  will  own  the 
fiber-optic  lines. 

John  O’Brien,  executive  director  of 
the  NJPA,  said  the  association  was 
“elated”  because  the  agreement  would 
create  a  “level  playing  field”  between 
newspapers  and  the  company  in  the 
electronic  publishing  field. 

James  Carrigan,  a  New  Jersey  Bell 
spokesman,  said  the  company  was 
pleased  with  the  agreement  because  it 
will  stimulate  information  services. 

The  utility  has  already  begun  in¬ 
stalling  the  $1.5  billion  network  based 
on  fiber  optics,  hair-thin  strands  of 
glass  capable  of  carrying  massive 
amounts  of  information  at  high  speeds. 
The  network  would  allow  the  utility  to 
offer  news,  information,  home  shop- 


witness  list  and  face  additional 
charges,”  she  said. 

Even  without  the  fines,  the  25,000- 
circulation  Rutland  Herald  incurred 
tremendous  expenses,  Smallheer  said. 

“The  paper  spent  over  $30,000  on 
my  case  alone,”  Smallheer  said. 
“That’s  a  tremendous  amount  of  mon¬ 
ey  for  a  small  newspaper  in  a  poor 
economy.”  BE^P 


ping  and  the  like  by  telephone  and 
home  computer. 

Under  the  plan.  New  Jersey  Bell  will 
have  to  provide  any  electronic  publish¬ 
ing  services  through  a  corporate  affiliate 
with  separate  management,  staff,  mar¬ 
keting,  facilities  and  financial  accounts. 
New  Jersey  Bell  would  have  to  do  busi¬ 
ness  with  that  affiliate  on  the  same 
terms  as  any  competing  electronic  pub¬ 
lishers,  including  all  125  newspaper 
members  of  the  press  association. 

Several  newspapers  have  been  de¬ 
veloping  their  own  systems  to  offer 
news  and  advertising  by  telephone,  fax 
and  computers  using  New  Jersey  Bell 
equipment. 

Other  critics,  including  the  cable  TV 
industry,  worried  that  the  utility  would 
gain  a  monopoly  on  information  ser¬ 
vices,  forcing  its  competition  out  of 
business.  —  AP 

Scholarships  honor 
W.Va.  publisher 

SCHOLARSHIPS  MEMORIALIZING 
former  Charleston  (W.Va.)  Gazette  pub¬ 
lisher  W.E.  “Ned”  Chilton  III  have  been 
established  for  West  Virginia  University 
journalism  and  political  science  students. 

Chilton  was  publisher  of  the  Gazette 
for  26  years  before  his  death  in  1987. 
His  widow  and  daughter  created  the 
endowments  with  a  gift  to  the  WVU 
Foundation.  —  AP 


N.J.  regulatory  board  approves 
plan  for  fiber-optic  network 
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A  Matter 
of  Access 

Newspaper  Association  of  America  attempting  to  limit  the 
distribution  of  competing  daily  at  Nexpo  showgoers’  hotels 


by  Qeorge  Qameau 

THE  NEWSPAPER  ASSOCIATION 
of  America,  which  lobbies  Congress  to 
“level  the  playing  field”  by  banning  the 
Bell  companies  from  producing  infor¬ 
mation,  is  attempting  to  lock  competi¬ 
tion  off  the  field  when  it  comes  to  dis¬ 
tributing  newspapers  during  its  trade 
show  in  New  Orleans  next  week. 

NAA’s  new  policy — that  only  its 
show  daily  can  be  delivered  to  showgo- 
ers’  hotel  rooms — reverses  its  practice 
of  the  past  four  years,  when  NAA  had 
no  paper  of  its  own  and  allowed  the 
printing  trades  magazine.  Graphic  Arts 
Monthly,  to  distribute  its  show  daily  to 
hotel  room  doors. 

Now  that  NAA  has  hired  Atwood 
Convention  Publishing  of  Overland 
Park,  Kan.,  to  produce  “the  only  offi¬ 
cial  NAA  daily  newspaper”  at  Nexpo 
June  12-16,  Graphic  Arts  Monthly  ac¬ 
cuses  the  not-for-profit  newspaper 
trade  association  of  unfairly  squelching 
competition. 

“What  they  are  attempting  to  do  is 
prohibit  us  from  distributing  our  paper 
in  the  hotels,”  charged  Ronald  C.  An- 
driani,  vice  president  and  publisher  of 
the  Cahners  Publishing  Co.  magazine. 
NAA,  he  said,  is  “restraining  trade  out 
of  greed  and  fear.” 


“I’ve  never  in  21  years’  publishing 
ever  seen  any  act  to  restrain  trade  from 
an  association  which  is  supposed  to 
promote  free  speech,”  he  said,  adding 
that  he  has  never  been  banned  from 
distributing  in  hotels  and  he  has  pub- 


■  SICAmM 


Qraphic  Arts  Monthly’s  “Show  Daily” 
which  NAA  is  trying  to  prevent  from 
being  distributed  at  conference  hotels 
next  week. 


Ushed  dailies  at  numerous  trade  shows. 

“It’s  not  a  restraint  of  trade  at  all,” 
responded  NAA  senior  vice  president 
for  communications  James  Donahue. 
He  said  Andriani  was  free  to  distribute 
his  paper  at  doors  to  the  exposition 


hall,  at  his  booth  or  elsewhere. 

“It’s  our  show.  We  are  introducing 
our  daily  product  covering  our  show 
and  we  want  to  give  it  to  hotel  room 
doors  of  our  attendees,”  Donahue  said. 
“If  he  sees  that  as  greedy,  we  see  it  as 


good  business  and  good  promotion  of 
our  products.” 

Hotels  routinely  allow  publishers  to 
distribute  to  conventioneers’  rooms, 
provided  the  host  organization  ap¬ 
proves. 

In  this  case,  NAA  exercised  its  op¬ 
tion  under  contracts  with  the  meet¬ 
ing’s  nine  official  hotels  to  limit  room 
distribution  to  its  own  publication. 

“They  decided  to  restrain  the  trade 
so  they  can  get  the  advertising  dollars,” 
said  Andriani,  theorizing  that  NAA  is 
“afraid  of  competition.” 

For  the  past  four  years,  with  the  tac¬ 
it  blessing  of  the  newspaper  associa¬ 
tion,  Andriani  printed  12,000  or  so 
copies  of  his  Show  Daily.  He  paid  hotel 
staffers  to  drop  them  early  in  the 
morning  in  front  of  the  doors  of  people 
attending  the  show  and  hired  people  to 
hand  them  out  at  entrances  to  exhibi¬ 
tion  halls. 

Limiting  a  publisher’s  access  to  hotel 
rooms  has  the  effect  of  forcing  ex¬ 
hibitors  to  advertise  in  NAA’s  NEXPO 
Daily  News,  Andriani  said.  If  NAA’s 
paper  is  the  only  show  daily  that  regis¬ 
trants  see  when  they  open  their  doors 
in  the  morning,  where  else  can  ex¬ 
hibitors,  who  are  competing  for  the  at¬ 
tention  of  showgoers,  be  guaranteed 
that  their  message  will  be  seen?  he 
added. 

In  one  solicitation,  the  official  daily 
urges  exhibitors;  “Stand  out  in  the  only 
OFFICIAL  NAA  Daily  Newspaper. 
Showcase  your  new  products!  Benefit 
from  our  door-to-door  delivery!” 

However,  controlling  access  to  hotel 
rooms  also  has  the  effect  of  limiting 
exhibitors’  advertising  choices,  and 
that  did  not  sit  well  with  some — espe¬ 
cially  not  during  NAA’s  stepped-up  ef¬ 
forts  to  boost  ad  revenue  by,  for  in¬ 
stance,  selling  ads  in  the  official  pro¬ 
gram  that  all  registrants  receive. 

One  exhibitor.  System  Integrators 
Inc.  of  Sacramento,  Calif.,  refused  to 
advertise  after  a  sales  representative 


“It  is  not  in  NAA’s  interest ...  to  restrict  anyone 
from  helping  to  smooth  the  flow  of  information 
about  the  show,”  SIX  spokesman  Roger  Peterson 
said  he  told  the  salesperson. 
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Canada’s  oldest  journalism 
school  facing  closure 


pitched  the  fact  that  NAA’s  official 
paper  would  have  exclusive  access  to 
hotel  rooms. 

“It  is  not  in  NAA’s  interest ...  to  re¬ 
strict  anyone  from  helping  to  smooth 
the  flow  of  information  about  the 
show,”  Sll  spokesman  Roger  Peterson 
said  he  told  the  salesperson. 

He  compared  NAA’s  attempts  to  re¬ 
strict  a  competing  publisher  with  its  at¬ 
tempts  to  block  the  Bell  operating  com¬ 
panies  from  competing  as  information 
providers  while  they  own  monopoly 
control  of  the  information  “highway.” 

In  this  instance,  NAA  owns  both 
the  information  and  the  distribution. 

NAA  chairman  Donald  Newhouse, 
who  heads  Newhouse  Newspapers,  said 
he  was  unfamiliar  with  the  matter. 

The  show  dailies,  which  are  free  to 
the  more  than  10,000  people  who  at¬ 
tend  Nexpo,  the  nation’s  largest  news¬ 
paper  equipment  and  supply  show,  are 
designed  to  turn  a  profit  by  selling  ads 
to  exhibitors,  who  spend  a  great  deal  of 
money  on  the  show  and  want  to  at¬ 
tract  as  many  shoppers  as  possible  to 
their  booths. 

A  typical  issue  of  Andriani’s  Show 
Daily  last  year  in  Atlanta  included  36 
tabloid  pages  of  interviews,  stories, 
rewritten  press  releases  and  listings  of 
exhibitors — as  well  as  ads  and  pre¬ 
printed  ad  inserts. 

After  four  years  of  watching  Andri- 
ani  operate,  NAA  apparently  saw 
enough  money  in  the  market  to  war¬ 
rant  its  own  daily  this  year. 

According  to  Andriani,  the  pickings 
are  meager.  Three  daily  editions  bring 
in  less  than  $100,000  a  show  in  rev¬ 
enue  and  operate  at  “about  break¬ 
even” — out  of  four  years,  only  one 
made  a  profit — he  said. 

“It’s  not  a  lucrative  business ....  It’s 
very  hard  to  make  money,”  he  said. 

Andriani  said  he  was  unafraid  of 
competition — he  said  his  editorial  staff 
did  a  “great”  job  and  his  ad  rates  were 
higher  than  NAA’s,  but  he  objected  to 
NAA  shutting  off  the  primary  means 
of  distribution. 

He  has  vowed  to  “publish  the  way 
I’ve  always  published  ....  I’m  not  go¬ 
ing  to  go  away.”  ■ES'P 

Shift  to  a.m. 

THE  AFTERNOON  DAILY  Press  & 
Dakotan  in  Yankton,  S.D.,  will  become 
a  morning  publication  July  1. 

The  newspaper  hired  a  company  to 
survey  area  residents  and  found  that 
people  prefer  morning  delivery.  —  AP 


CANADA’S  OLDEST  AND  most  re¬ 
spected  journalism  school  is  facing  clo¬ 
sure  next  year. 

The  president  and  vice  presidents  of 
the  University  of  Western  Ontario  will 
recommend  that  the  school  —  which 
offers  a  master’s  degree  —  cease  operat¬ 
ing  April  30,  1994,  when  the  last  class 
graduates  from  the  one-year  master’s 
program. 

In  a  deal  unique  in  Canada,  the  uni¬ 
versity  senate  and  the  board  of  gover¬ 
nors  will  be  asked  to  transfer  the  pro¬ 
gram,  and  some  of  the  money  to  pay  for 
it,  to  the  journalism  school  at  Carleton 
University  in  Ottawa. 

The  10  faculty  members  would  have 
the  option  of  joining  the  Carleton  pro¬ 
gram  and  Western  would  pay  their  full 
salaries  until  they  retire.  Western  would 
then  pay  a  smaller  amount  toward  the 
salaries  of  their  replacements. 

“It’s  a  sad  day,”  said  Western  president 
George  Pederson.  “We’re  not  very 
thrilled  around  here.” 

Pederson  blamed  a  worsening  finan¬ 
cial  squeeze  for  the  decision.  He  said 
that,  while  the  overall  budget  had  in- 


INDEPENDENT  SHAREHOLDERS 
of  Conrad  Black’s  60%-owned  Tele¬ 
graph  PLC  have  agreed  to  join  him  in  a 
joint-venture  $259  million  (Canadian) 
investment  in  Toronto-based  Southam 
Inc. 

Minority  shareholders,  meeting 
in  London,  agreed  to  a  proposal  that 
will  see  Telegraph  PLC  pay  Black’s 
Hollinger  Inc.  almost  $130  million  for 
a  50%  holding  in  a  joint-venture  firm 
that  will  own  18.7%  of  Southam, 
which  operates  17  daily  newspapers  in 
Canada. 

Hollinger  bought  the  Southam  shares 
from  Torstar  Corp.,  publisher  of  the 
Toronto  Star,  and  received  $109  million 
in  interim  financing  from  Torstar. 

The  vote  by  minority  shareholders  in 
Telegraph  PLC  saw  53.5%  of  eligible 
shareholders  approve  the  deal  and  1.4% 
reject  it.  Some  45.1%  did  not  vote. 

Hollinger  did  not  vote  at  the  meet- 


creased,  money  for  academic  programs 
had  shrunk  by  13%  in  three  years.  The 
journalism  school  costs  $1.3  million 
(Canadian)  a  year  to  operate. 

“The  university  is  being  forced  to 
take  a  hard  look  at  its  future  and  has  de¬ 
cided  that,  in  comparison  with  other 
professional  programs  we  have,  this  was 
less  important.” 

The  school  was  founded  in  1946  and 
since  1974  has  been  one  of  only  two  — 
Carleton  is  the  other  —  that  offers  a 
graduate  degree.  The  university  had 
been  unsuccessful  in  attempts  to  obtain 
more  money  from  the  federal  and 
provincial  governments. 

Western  said  it  was  the  only  one  in 
Canada  that  offered  a  range  of  profes¬ 
sional  improvement  courses  for  work¬ 
ing  reporters  in  areas  such  as  law  and 
environment. 

School  Dean  Peter  Desbarats  said  the 
closure  was  not  good  for  Canadian  jour¬ 
nalism.  “Ninety  percent  of  our  gradu¬ 
ates  go  directly  to  newsrooms.  Last  year, 
22  out  of  our  40  students  had  jobs  be¬ 
fore  they  graduated.” 

—  Alan  Harman 


ing.  A  spokesman  said  the  company 
had  arranged  alternative  financing  for 
the  Southam  purchase  if  the  joint-ven¬ 
ture  proposal  had  been  rejected. 

^OC^en  Hollinger  bought  the  shares 
last  November,  they  represented  a 
22.5%  stake  in  Southam  but,  in 
March,  Southam  sold  Power  Corp.  of 
Canada  a  private  issue  of  stock  that 
cut  Hollinger’s  holding  in  Southam  to 
18.7%. 

Hollinger’s  Canadian  assets  include 
Saturday  Night  magazine,  Le  Soleil  in 
Quebec  City  and  Le  Droit  in  Ottawa.  It 
owns  Sterling  Newspapers,  a  chain  of 
weeklies,  and  15%  of  the  Financial  Post 
in  Toronto. 

Hollinger  also  publishes  Israel’s 
Jerusalem  Post,  owns  15%  of  the  John 
Fairfax  Group  in  Australia,  and  pub¬ 
lishes  some  200  dailies  and  weeklies  in 
the  United  States. 

—  Alan  Harman 


Independent  shareholders 
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Political  Motives  or 
Legitimate  Boycott? 

Black  politicians  launch  boycott  of  Augusta  (Ga.)  Chronicle 
but  one  boycott  organizer  is  publisher  of  a  competing  weekly 


by  Tony  Case 

SOME  BLACK  ELECTED  officials  in 
Augusta,  Ga.,  say  the  city’s  only  daily 
newspaper  has  portrayed  them  as 
“clowns,  buffoons  and  criminals”  on  its 
editorial  pages.  They  have  accused  the 
paper  of  perpetuating  the  economic 
and  political  disparity  between  blacks 
and  whites  and  have  blasted  its  man¬ 
agement  for  not  hiring  and  promoting 
minorities. 

So,  last  month,  the  Augusta  branch 
of  the  Georgia  Association  of  Black 
Elected  Officials,  an  organization  to 
which  many  of  the  disgruntled  belong. 


launched  a  reader  boycott  of  the  Au¬ 
gusta  Chronicle. 

Fliers  were  distributed  all  over  town, 
urging  residents  to  send  “a  message 
that  we  won’t  condone  their  incessant 
attacks  on  the  black  community  and 
black  elected  officials  by  continuing  to 
support  their  newspaper.” 

But  those  who  run  the  83,000-circu¬ 
lation  newspaper  say  the  group’s  allega¬ 
tions  simply  are  not  true.  They  main¬ 
tain  that  they  do  not  discriminate  in 
editorials  or  in  hiring,  and  that  clearly 
the  protest  was  organized  to  divert  at¬ 
tention  from  the  paper’s  investigation 
into  a  local  sidewalk  scandal. 

The  Chronicle  has  reported  that  the 
county  government  spent  $1.54  million 
for  alleged  shoddy  workmanship  by 
employees  of  a  temp  agency  owned  by 
state  Sen.  Charles  Walker. 

Not  only  does  the  senator,  who  is  a 
past  chairman  of  the  GABEO  Augusta 
chapter,  run  the  Speedy  Temporary 


Employment  Service.  He  also  publish¬ 
es  a  black  weekly  newspaper,  the  Au¬ 
gusta  Focus,  which  has  attacked 
Chronicle  publisher  William  S.  Morris 
111  in  its  news  columns. 

Recently,  an  article  on  Page  One  of 
the  Focus  accused  the  Chronicle  of 
launching  a  “smear  campaign”  against 
Walker  and  alleged  that  Morris’  inter¬ 
est  in  the  development  of  a  downtown 
park  was  motivated  by  greed,  not  the 
public  good.  The  piece  contained  some 
disparaging  references  to  Morris,  in¬ 
cluding  a  sidebar  headed  “The  Silver 
Spoon”  that  detailed  his  rise  in  the 
family  empire  and  a  photo  caption  that 


read  “The  Honorable  Mr.  Morris.” 

Morris  Communications,  which  is 
based  in  Augusta,  operates  12  daily 
newspapers  and  four  weeklies  in  Alas¬ 
ka  and  throughout  the  South. 

Chronicle  general  manager  Julian 
Miller  says  that  the  boycott  has  had  lit¬ 
tle  effect  on  the  paper.  Only  49  sub¬ 
scriptions  were  canceled  in  the  month 
since  it  was  started. 

Even  a  staffer  of  the  Focus,  who 
asked  not  to  be  identified,  admitted 
that  the  community’s  response  to  the 
boycott  “has  been  not  as  strong  as  first 
expected,  but  we’re  in  an  organization¬ 
al  phase  and  we’re  pulling  it  together.” 

He  maintained  that  the  effort  has 
succeeded  in  promoting  the  Focus,  as 
well  as  Augusta’s  other  black  paper,  the 
weekly  Metro  County  Courier. 

The  GABEO  Augusta  chapter  had 
defined  “developing  alternatives  to  the 
majority  media”  as  one  of  three  purpos¬ 
es  of  the  boycott,  along  with  forging 


unity  in  the  black  community  and 
sending  a  message  to  the  Chronicle. 

The  organization  said  in  a  statement, 
“In  this  age  of  burgeoning  electronic 
technology  .  .  .  there  is  no  need  to  be 
held  hostage  by  a  hostile  and  insensi¬ 
tive  media  conglomerate  no  matter  how 
well  financed  it  is.” 

Miller  said  that  the  Chronicle  was 
warned  that  a  boycott  would  be  orga¬ 
nized  if  it  did  not  stop  its  investigation, 
“but  there’s  no  way  a  newspaper  can  do 
that.” 

The  paper  has  not  acknowledged  the 
boycott  editorially  but  did  run  a  story 
denying  the  allegations  hurled  at  it. 

The  charge  that  the  Chronicle  does 
not  hire  blacks  for  management  posts  is 
false,  according  to  executive  editor 
Dennis  Sodomka,  who  maintains  that 
he  and  his  colleagues  have  worked  to 
improve  both  the  hiring  and  coverage 
of  minorities. 

The  Chronicle  newsroom  is  13%  mi¬ 
nority,  Miller  said,  which,  according  to 
a  recent  study  by  the  American  Society 
of  Newspaper  Editors,  beats  the  na¬ 
tional  average  of  10.25%. 

Currently,  no  minorities  fill  news 
management  posts,  Sodomka  related, 
but  only  because  two  black  women  edi¬ 
tors  and  one  Hispanic  woman  editor 
who  had  worked  for  the  paper  were 
hired  away  by  other  news  operations. 

The  editor  called  the  boycott  “politi¬ 
cally  motivated”  and  said  he  was  “sur¬ 
prised  that  it  came  up  at  time  when  the 
paper  is  making  great  strides  and  people 
in  the  community  say  they  really  appre¬ 
ciate  what  we’re  doing.” 

The  Chronicle,  he  says,  has  increased 
coverage  of  women,  minorities  and 
youth — three  groups  that  many  news¬ 
papers  have  focused  on  in  recent  years. 

“We’ve  got  a  way  to  go.  We’re  not 
perfect.  It’s  a  constant  education 
process  .  .  .  and  it’s  not  a  quick  fix. 
Newspapers  have  spent  decades  getting 
into  the  fix  we’re  in,  and  it’s  going  to 
take  decades  to  get  out  of  it.” 


They  maintain  that  they  do  not  discriminate  in 
editorials  or  in  hiring,  and  that  clearly  the  protest 
was  organized  to  divert  attention  from  the  paper^s 
investigation  into  a  local  sidewalk  scandal. 
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Editor  Resigns 
Amid  Squabble 

But  Alameda  Newspaper  Group  editor  denies  his  sharp-tongued 
response  to  a  lawyer’s  letter  forced  his  departure 


by  M.L.  Stein 

DAVID  BURGIN,  EDITOR  in  chief 
of  the  Alameda  Newspaper  Group  in 
the  San  Francisco  East  Bay  area,  re¬ 
signed  recently  amid  a  squabble  with 
the  county  bar  association  over  an 
Oakland  Tribune  series  that  charged  a 
judge  with  handing  out  lenient  sen¬ 
tences  to  child  molesters. 

His  departure  followed  a  bar  uproar 
over  the  series  and  a  fiery  letter  from 
Burgin  to  an  attorney,  who  had  object¬ 
ed  to  the  stories  and  scalding  anti¬ 
lawyer  statements  by  the  editor. 

Burgin,  who  also  is  senior  vice  presi¬ 
dent  of  ANG,  a  part  of  the  Media 
News  Group,  denied  that  his  resigna¬ 
tion  was  connected  to  the  controversy. 
So  did  ANG  publisher  J.  Allan  Meath. 

In  an  April  12  letter  to  Oakland  at¬ 
torney  Edwin  A.  Clancy,  Jr.,  Burgin 
defended  the  Tribune  series,  adding: 
“And  the  last  thing  I’m  going  to  do  — 
after  more  than  30  years  of  newspaper- 
ing  and  dealing  with  legal  eagles  the 
likes  of  you  —  is  put  up  with  a  bunch 
of  cheap  shots  and  bullshit  from  some¬ 
one  in  the  law  business,  a  profession 
sick  with  greed  and  dishonesty.” 

The  letter  started  out,  “Where’d  you 
go  to  law  school?  I  know  it  wasn’t 
Harvard.” 

The  controversy  began  last  Decem¬ 
ber  with  the  Tribune  series  in  which  it 
was  alleged  that  veteran  Superior 
Court  Judge  Stanley  Golde,  through 
plea  bargaining  in  1991  and  the  first 
six  months  of  1992,  allowed  59%  of 
child  molesters  before  him  to  walk  out 
of  court  without  serving  a  single  day 
behind  bars. 

In  a  story  headed  “Golde  Rush  for 
Sex  Offenders,”  it  was  further  reported 
that  ANG’s  three-month  investigation 
showed  that  Golde’s  sentencing  record 
was  equally  lenient  for  those  convict¬ 
ed  of  such  offenses  as  rape,  statutory 
rape,  sodomy,  oral  copulation,  sexual 
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“The  last  thing  I’m  going  to  do  —  after 
more  than  30  years  of  newspapering 
and  dealing  with  legal  eagles  the  likes 
of  you  —  is  put  up  with  a  bunch  of 
cheap  shots  and  bullshit  from  someone 
in  the  law  business,  a  profession  sick 
with  greed  and  dishonesty.” 

—  Dave  Burgin,  editor  in  chief, 
Alameda  Newspaper  Qroup 

battery  and  child  molestation. 

According  to  the  writer,  Susan  Mar¬ 
quez  Owen,  Golde’s  average  sentence 
was  less  than  half  of  that  of  other 
judges. 

The  articles  prompted  a  study  of 
Golde’s  sentencing  record  by  the 
Alameda  County  Bar  Association 
(ACBA).  Its  report  defended  Golde 
and  contended  that  the  Tribune’s  series 
“broach,  but  do  not  fully  explore  defi¬ 
ciencies  in  the  criminal  justice  system. 
These  are  real  problems  but  are  they 
the  responsibility  of  an  individual 
judge?” 

The  ACBA  committee’s  report  at¬ 
tributed  the  heavy  use  of  plea  bargain¬ 
ing  in  some  criminal  proceedings  to  a 
huge  number  of  cases  which  over¬ 


whelmed  a  court  system  with  insuffi¬ 
cient  resources. 

Golde  was  described  as  an  “excellent 
judge  who  is  the  one  individual  that 
has  contributed  most  to  enabling  an 
impoverished  system  to  function  ...  as 
well  as  it  has.” 

The  committee  also  argued  that  the 
series  did  not  take  into  account  pre¬ 
sentencing  jail  time  and  “credit  for 
time  served.” 

Meanwhile,  the  East  Bay  chapter  of 
the  National  Organization  for  Women 
demanded  Golde’s  recall,  while  a  num¬ 
ber  of  female  attorneys  and  male 
judges  defended  him. 

A  March  Tribune  story  on  the 
ACBA  report  said  that  the  group’s 
sentencing  figures  gave  even  more 
credence  to  the  newspaper’s  original 
series. 

Burgin  issued  a  statement  that 
termed  the  report  “nothing  more  than 
a  pack  of  lawyers  trying  to  curry  favor 
with  Judge  Golde  and  a  heavy-handed 
attempt  to  head  off  any  recall  move¬ 
ment.” 

“Long  ago,”  he  said,  “I  concluded 
that  it  was  oxymoronic  when  the  legal 
profession  began  to  lecture  on  ethics, 
especially  when  the  First  Amendment 
was  involved.” 

In  his  monthly  message  to  the  mem¬ 
bership,  ACBA  president  Michael 
Loeb  accused  Burgin  of  “lawyer¬ 
bashing.” 

“Why  did  Mr.  Burgin  respond  by 
smearing  the  entire  legal  profession?” 
Loeb  asked.  “This  tirade  was  complete¬ 
ly  unnecessary.  More  importantly,  it 
appears  to  me  at  least,  to  be  completely 
contrary  to  the  standards  which  mark 
professional  journalism.” 

The  issue  flared  up  again  in  early 
May  when  Oakland  attorney  Lincoln 
Mintz  read  Burgin’s  letter  to  Clancy  at 
a  bar  association  meeting.  In  the  letter, 

(See  Resigns  on  page  43) 
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Parodying  and 
Partying  No  More 

Ethical  concerns  are  forcing  journalists  to  shun  political  roasts 


by  Stephen  Keating 

POLITICAL  ROASTS  RANGING 
from  the  Gridiron  Club  event  in 
Washington,  D.C.,  to  the  Special  Edi¬ 
tion  Dinner  in  Madison,  Wis.,  are  usu¬ 
ally  a  night  of  parody  and  partying  for 
reporters,  government  officials  and 
lobbyists. 

However,  two  such  events  have  re¬ 
cently  been  skewered  by  ethical  con¬ 
cerns,  forcing  journalists  to  reflect  on 
what  they  so  often  write  about:  the  ap¬ 
pearance  of  conflict  of  interest. 

In  the  nation’s  capital,  the  Washing¬ 
ton  Post  decided  not  to  participate  in 
the  May  1  White  House  Correspon¬ 
dents’  Association  Dinner  after  a  flap 
over  proposed  rules  that  equate  news¬ 
papers  with  lobbyists  in  giving  dinner 
tickets  to  executive  branch  officials. 

In  New  Jersey,  the  editors  of  two 
dailies  raised  similar  concerns,  starting 
a  snowball  that  quickly  buried  the  60- 
year-old  Legislative  Correspondents 
Club  Dinner. 

“Over  the  years,  the  club’s  dinner 
has  become  less  a  lighthearted  gather¬ 
ing  of  journalists  than  just  another 
stop  on  the  special  interests’  dinner 
circuit,”  read  part  of  a  March  22  letter 
to  the  club  from  Glenn  Ritt,  editor  of 
The  Record  of  Hackensack,  and  Jim 
Flachsenhaar,  editor  of  the  News  Tri¬ 
bune  in  Woodbridge.  Both  newspapers 
are  owned  by  Malcolm  Borg’s  Macro¬ 
media. 

The  letter  from  the  editors  of  the 
jointly  owned  newspapers,  which  com¬ 
bined  to  buy  47  of  850  dinner  tickets  at 
$80  apiece  the  year  before,  also  raised 
concerns  about  the  event  being  off- 
the-record  and  questioned,  “How  can 
we  as  journalists  criticize  lobbyists  who 
finance  the  activities  of  elected  offi¬ 
cials  when  we  accept  virtually  the  same 
kind  of  support?  How  can  we  criticize 


(Keating  is  a  Statehouse  reporter  for 
Garden  State  News  Services  in  Trenton, 
N.J.) 


“Over  the  years,  the  club’s  dinner  has 
become  less  a  lighthearted  gathering  of 
journalists  than  just  another  stop  on  the 
special  interests’  dinner  circuit.” 

—  Qlenn  Ritt,  editor  of  The  Record, 
Hackensack 


politicians  for  taking  such  gifts,  but 
then  pay  for  their  tickets  to  the  event?” 

This  “sudden  burst  of  ethics,”  as  one 
Statehouse  reporter  termed  it,  elicited 
fraternal  doubts  from  editors  of  several 
other  newspapers,  placing  the  roast’s 
traditional  conviviality  in  a  darker 
light.  After  a  heated  discussion,  the  25 
members  of  the  Correspondents  Club 
—  including  reporters  from  the  New 
York  Times  and  the  Philadelphia  Inquir' 
er  —  decided  to  cancel  the  May  12 
event  and  lose  a  $2,500  hotel  deposit, 
leaving  open  the  possibility  of  a  scaled- 
down,  on-the-record  roast  later  in  the 
year. 

Club  president  Donna  Leusner,  a 
Statehouse  reporter  for  the  Newark 
Star-Ledger,  said  the  club  had  done 
nothing  to  compromise  its  ethics  in 
the  past  or  present  and  that  the  roast, 
which  provided  $10,000  worth  of  jour¬ 
nalism  scholarships  last  year,  was  an 
evening  of  “fun  and  charity.” 


Conflict-of-interest  concerns  have 
arisen  with  roasts  in  other  parts  of  the 
country,  but  none  has  apparently  led  to 
a  cancellation. 

“The  subject  has  always  been 
brought  up,  that  these  lobbyists  are 
paying  reporters  for  tickets,  but  no  one 
has  pulled  out,”  said  Terry  O’Brien,  a 
Statehouse  reporter  for  The  Record  of 
Troy,  New  York,  referring  to  the  May 
15  $150-a-ticket  Legislative  Correspon¬ 
dents’  Association  Dinner. 

In  Wisconsin,  such  questions  are 
mitigated  since  the  Special  Event  Din¬ 
ner  is  managed  by  a  diversified  group 
of  journalists,  lobbyists  and  public  offi¬ 
cials  in  Madison.  The  $25  ticket  price 
is  nominal  and,  in  any  event,  Wiscon¬ 
sin  ethics  rules  prohibit  state  legislators 
from  accepting  gifts,  whether  from  lob¬ 
byists  or  newspaper  publishers. 

Alan  Rosenthal,  director  of  the  Ea- 
gleton  Institute  of  Politics  at  Rutgers 
University  and  author  of  several  books 
on  the  political  process  and  lobbying, 
said  withdrawing  from  such  events  to 
avoid  a  perceived  conflict  of  interest 
may  be  taking  it  all  a  bit  too  seriously. 

“These  roasts  bring  the  political 
community  together  to  laugh  at  them¬ 
selves.  That  should  be  encouraged,  not 
discouraged,”  said  Rosenthal,  who  has 
attended  several  of  the  New  Jersey  din¬ 
ners  as  a  guest  of  Rutgers.  “It  escapes 
me  that  this  is  a  moral  issue.” 

However,  with  tighter  rules  for  lob¬ 
bying  disclosure  and  governmental 
ethics,  high-priced,  reporter  sponsored 
roasts  are  under  greater  scrutiny. 

In  Washington,  the  white-tie  Grid¬ 
iron  Club  event  took  place  without  in¬ 
cident  March  27,  but  only  after  the 
club  centralized  its  distribution  of 
$180-per-person  tickets.  The  change 
was  in  response  to  a  proposed  federal 
rule  that  would  limit  gifts  to  executive 
branch  employees,  said  Penny  Dixon, 
executive  secretary  of  the  non-profit 
Gridiron  Club. 

“Basically,  the  interpretation  of  gov¬ 
ernment  lawyers  in  the  office  of  ethics 
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was  that  reporters  were  the  same  as 
lobbyists,”  said  Dixon. 

The  new  rules,  proposed  under  the 
Bush  administration  to  be  effective  in 
February,  but  since  delayed  by  the 
Clinton  administration,  would  prohib¬ 
it  executive  branch  employees  from  ac¬ 
cepting  anything  of  value  over  $20  per 
occasion,  up  to  a  maximum  of  $50  per 
year. 

“The  exception  was  for  widely  at¬ 
tended  gatherings  if  it  comes  from  a 
sponsoring  organization,”  said  Dixon. 
Hence  the  centralized  ticket  distribu¬ 
tion  for  the  event,  which  President 
Clinton,  members  of  Congress,  and 
other  government  officials  attended  as 
guests  of  the  club 

The  questions  raised,  however,  pro¬ 
voked  the  Washington  Post  not  to  buy 
tickets  for  the  White  House  Corre¬ 
spondents’  Dinner. 

Post  managing  editor  Robert  G. 
Kaiser  said  the  decision  not  to  partici¬ 
pate  was  in  response  to  journalists  lob¬ 
bying  the  Clinton  administration  to 
suspend  the  new  ethics  rules  for  a  time, 
which  was  done. 

“Ann  DeVroy  [a  Post  columnist]  was 
quite  properly  appalled  at  the  petition¬ 
ing  of  the  White  House  for  exceptions 
for  the  purpose  of  having  a  dinner,” 
said  Kaiser. 

“We  think  the  rules  are  really  stu¬ 
pid,”  he  added  “They’ve  applied  the 
same  rules  to  journalists  as  lobbyists, 
but  they  are  the  rules.” 

Kaiser  said  Post  employees  did  at¬ 
tend  the  Gridiron  Club  event  because 
“No  exceptions  were  requested  and 
tickets  were  issued  in  the  name  of  the 
club.” 

The  Post’s  decision  to  bypass  the 
White  House  Correspondents’  Din¬ 
ner  nonetheless  created  its  own 
dilemma  because  two  people  at  the 
newspaper  won  the  Raymond  Clap¬ 
per  Award,  a  journalism  prize  given 
out  at  the  dinner.  BEd?? 


Italians  spend  15 
minutes  with  papers 

ABOUT  21.5  MILLION  Italians,  or 
43%  of  the  population,  read  a  newspa¬ 
per  a  day. 

Reading  takes  15  minutes  a  day,  com¬ 
pared  with  an  average  of  187  minutes  a 
day  devoted  to  television,  according  to 
results  of  a  survey  released  last  month 
at  the  annual  Milan  fair  of  technology 
for  the  publishing  industry.  —  AP 


Toronto  Sun  founder  blasts 
those  who  forced  him  out 

Creighton  says  those  who  ‘tooW  his  company 
away  from  him  acted  in  a  ‘classless  manner 


DOUG  CREIGHTON,  FOUNDER  of 
the  Toronto  Sun  publishing  empire, 
has  made  his  first  public  comments  on 
his  ousting  last  year. 

“They  took  my  company  away  from 
me,  and  they  may  have  had  the  legal 
right,”  said  Creighton,  the  keynote 
speaker  at  the  annual  dinner  of  the 
Canadian  Press,  “but  I  think  they  were 
wrong  and  they  acted  in  a  very  class¬ 
less  manner.” 

The  MacLean  Hunter-controlled 
board  of  the  Toronto  Sun  publishing 
Corp.  had  said  it  was  “in  the  best  in¬ 
terests  of  the  paper”  to  have  Creighton 
retire  a  year  earlier  than  planned. 

Creighton,  64,  was  forced  to  resign 
as  chairman  and  chief  executive  officer 


Wizard  of  Oz  newspaper  industry  —  no 
heart,  no  brains  and  no  courage.” 

Wayne  Parrish,  the  Toronto  Sun’s 
new  executive  editor,  was  the  first  to 
rise  from  his  seat  when  Creighton  was 
given  a  standing  ovation  at  the  end  of 
the  speech. 

Creighton  defied  the  odds  to  start 
the  tabloid  Sun  in  1971  from  the  ruins 
of  the  defunct  Toronto  Telegram.  The 
company  now  operates  newspapers  in 
Edmonton,  Calgary  and  Ottawa  and 
owns  60%  of  the  Financial  Post,  a 
business  tabloid. 

Creighton  had  not  spoken  publicly 
about  his  ouster  apart  from  an  address 
to  Sun  employees  to  confirm  he  was 
forced  out  against  his  will. 


“Give  them  a  full  run  to  do  what  they  want  and 
we  will  end  up  with  a  Wizard  of  Oz  newspaper 
industry  —  no  heart,  no  brains  and  no  courage.” 


of  the  company  last  November.  The 
move  stunned  Sun  workers. 

“They  took  our  company  away  from 
me,”  he  told  employees.  “This  took 
place  despite  a  signed  agreement 
which  was  arrived  at  two  months 
prior.” 

There  was  no  doubt  of  his  continued 
popularity  in  the  industry.  As  he  ap¬ 
proached  the  podium,  he  was  greeted 
with  enthusiastic  applause.  He  was  in¬ 
troduced  with  lavish  praise  by  Gordon 
Bullock,  past  chairman  of  the  Canadi¬ 
an  Press  board. 

“If  I’m  that  good,  why  the  hell  was  I 
fired?”  he  responded.  Creighton  said 
he  feared  the  industry  was  becoming 
too  corporate. 

“I  distrust  people  who  do  surveys,” 
he  said.  “I  distrust  them  and  always 
have.  My  perception  is  of  little  people 
brandishing  charts,  graphs  and  com¬ 
puter  printouts.  I  have  always  felt  that 
they  have  no  idea  what  editorial  peo¬ 
ple  do  and  what  the  product  is. 

“Give  them  a  full  run  to  do  what 
they  want  and  we  will  end  up  with  a 


In  an  out-of-court  settlement,  the 
company  agreed  to  pay  him  full  salary 
until  the  end  of  November  and  a 
smaller  amount  for  10  years.  He  will 
also  receive  his  regular  pension  bene¬ 
fits  starting  in  December. 

Creighton  said  the  newspaper  faces 
tough  times  and  he  fears  TV  poses  a 
serious  threat  to  the  industry.  “Many 
think  the  outlook  is  bleak.  The  indus¬ 
try  has  to  struggle  for  solutions,”  he 
warned.  —  Alan  Harman 


Chicago  weekly 
sponsors  art  fair 

MORE  THAN  500  artists  from  30 
states,  Canada  and  Poland  will  exhibit 
in  the  36th  annual  Gold  Coast  Art  Fair 
in  Chicago’s  North  side. 

The  popular  outdoor  fair  —  which 
last  year  attracted  830,000  visitors  —  is 
sponsored  by  the  Near  North  News,  the 
weekly  edited  and  published  by  Arnie 
Matanky. 
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Advice  to 
Canadian  Papers 

Editor  says  dailies  must  stop  treating  minorities 
as  foreigners  or  risk  losing  their  business 


by  Alan  Harman 

DAILY  NEWSPAPERS  HAVE  to  stop 
treating  natives,  blacks,  South  Asians 
and  other  people  of  color  as  foreigners, 
or  risk  losing  business,  Canadian  news¬ 
paper  executives  were  told. 

Toronto  Star  editorial  page  editor 
Haroon  Siddiqui  told  a  seminar  at  the 
annual  meeting  of  the  Canadian  Daily 
Newspaper  Association  that  30  years 
of  immigration  has  “left  the  Great 
White  North  not  so  white  anymore,” 
and  means  that  visible  minorities  are 
the  only  growing  source  of  readers  and 
advertisers. 

The  seminar  was  one  event  in  a  busy 
schedule  as  more  than  100  newspaper 
publishers,  editors  and  managers  gath¬ 


ered  in  Toronto  for  the  annual  meet¬ 
ings  of  the  association  and  the  Canadi¬ 
an  Press,  the  national  news  agency. 

Siddiqui  said  the  minorities  are  not 
foreigners.  “They’re  full-fledged  Cana¬ 
dians  who  are  paying  their  taxes  and 
helping  pay  your  fat  salaries.  They’re 
not  the  traditional  illiterate,  obedient 
immigrants  of  the  past.  They’re  educat¬ 
ed,  assertive  Canadians.  It’s  time  to 
treat  them  as  such  in  day-to-day  jour¬ 
nalism.” 

A  study  conducted  for  the  Canadian 
Advertising  Association  indicated  that 
by  2001  about  18%  of  Canadians  will 
be  from  minority  communities,  up 
from  about  9.6%  in  1991. 

CAA  president  John  Coleman  said 
the  numbers  are  far  more  dramatic  in 
big  cities. 

(Harman  is  a  free-lance  writer.) 
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He  said  that  Toronto  is  expected  to 
have  a  visible  minority  population  of 
44.6%  by  2001,  up  from  25%  in  1991. 
Vancouver’s  minority  population  was 
expected  to  reach  39%,  up  from  15% 
in  1991. 

“Contrary  to  some  perceptions,  vis¬ 
ible  minorities  tend  to  be  better  edu¬ 
cated  than  the  .  .  .  rest  of  Canadians,” 
Coleman  said.  “They  have  a  per-capita 
gross  domestic  product  that  is  9% 
higher  than  other  Canadians  and  they 
will  control  about  20%  of  the  total  na¬ 
tional  GDP  by  2001.” 

Coleman  said  that  a  CAA  survey 
showed  70%  of  all  Canadians  believe 
advertising  is  still  too  geared  to  white 
consumers.  Among  visible  minorities, 
80%  believe  they  are  virtually  excluded 


from  advertising.  “What  applies  to  ad¬ 
vertising  must  surely  have  a  corollary 
to  the  interests  of  those  engaged  in 
daily  newspapers.  The  medium  is  still 
the  vehicle  of  choice  for  the  largest  an¬ 
nual  investment  by  advertisers.” 

He  said  both  advertising  and  news¬ 
paper  editorial  management  have  the 
same  basic  objective  —  to  reflect  and 
appeal  to  every  Canadian. 

Consultant  Joy  Rawlins  of  Employ¬ 
ment  Equity  Consulting  Services  said 
newspapers  can  reflect  change  by  mak¬ 
ing  a  commitment  to  visible  minorities 
through  editorial  content  and  a  more 
culturally  representative  staff.  “Em¬ 
ployment  equity  is  not  just  a  good 
thing  to  do.  It  makes  good  business 
sense.” 

The  industry-funded  Newspaper 
Marketing  Bureau  reported  that  the 
drop-off  in  Canadian  newspaper  ad¬ 


vertising  has  slowed  dramatically.  Ad¬ 
vertising  fell  0.9%  in  1992,  but  that  was 
much  less  than  the  1991  drop  of  7.6%. 
Newspapers  accounted  for  about  19% 
of  ad  spending  in  Canada  last  year,  the 
largest  share  of  any  medium. 

John  Finnernan,  president  of  the  bu¬ 
reau,  said  that  in  the  face  of  ever-in- 
creasing  competition,  the  newspaper 
industry  must  stress  to  advertisers  and 
the  television  generation  that  it  still 
works. 

He  said  preliminary  results  of  a  study 
to  be  released  shortly  show  that  read¬ 
ers  still  think  newspaper  ads  are  believ¬ 
able,  attractive  and  informative,  and 
influenced  them  in  buying  products. 
“We  have  to  preach  to  the  unconvert¬ 
ed  and  tell  them  we  are  the  answer.” 

Kerry  Lambie,  executive  vice-presi¬ 
dent  of  Thomson  Newspapers  Corp., 
was  elected  chairman  of  the  Canadi¬ 
an  Daily  Newspaper  Association. 
Kevin  Peterson,  publisher  of  the  Cal¬ 
gary  Herald,  was  elected  chairman- 
elect,  and  Hunter  Grant,  co-publish¬ 
er,  president  and  general  manager  of 
the  Brockville  (Ont.)  Recorder  and 
Times,  was  elected  vice  chairman  and 
treasurer. 

John  Foy  continues  as  president  of 
the  association  and  Roger  Landry, 
president  and  publisher  of  La  Presse  in 
Montreal,  is  the  past  chairman. 

Meantime,  the  president  of  Canada’s 
national  news  service  said  a  study  of  its 
operations  showed  that  only  fine-tun¬ 
ing  was  needed  to  keep  it  running 
smoothly.  Keith  Kincaid  said  cost-cut¬ 
ting  pressures  from  the  100  daily  news¬ 
papers  in  the  news-gathering  coopera¬ 
tive  had  prompted  the  examination. 

Kincaid  said  that  there  had  been 
suggestions  CP  might  stop  reporting 
the  news  and  instead  distribute  stories 
generated  by  its  members. 

However,  the  study  by  a  committee 
of  11  publishers  and  editors  found  the 
diverse  needs  of  the  dailies  would 
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Coleman  said  that  a  CAA  survey  showed 
70%  of  all  Canadians  believe  advertising  is 
still  too  geared  to  white  consumers. 


NAJA  honors  Oregonian  editor 


Foundation  president 
receives  award 


CREED  BLACK,  PRESIDENT  and 
chief  executive  officer  of  the  John  S. 
and  James  L.  Knight  Foundation,  has 
been  chosen  to  receive  the  National 
Student-Athlete  Day  Giant  Steps 
Award,  which  will  be  presented  in  No¬ 
vember  at  the  Giant  Steps  and  Excel¬ 
lence  in  Sports  Journalism  Awards  din¬ 
ner  in  Boston. 

The  recognition  goes  to  individuals 
and  organizations  that  provide  support 
necessary  to  youth  to  realize  their  aca¬ 
demic  and  athletic  potential.  The 
awards  program  is  sponsored  by  the  Na¬ 
tional  Collegiate  Athletic  Association, 
Northeastern  University’s  Center  for 
the  Study  of  Sport  in  Society  and  the 
National  Consortium  for  Academics 
and  Sports. 

Black  was  cited  for  his  work  with  the 
Knight  Commission  on  Intercollegiate 
Athletics,  an  independent  panel  that 
recommended  an  agenda  for  athletic  re¬ 
form  on  college  campuses. 

Black  is  the  former  chairman  and 
publisher  of  the  Lexington  (Ky.)  Herald' 
Leader  and  vice  president  and  editor  of 
the  Philadelphia  Inquirer. 


What  could  you  possibly  do  with 
6,000  ethnic  market  stops  a  day? 

Put  your  products  into  the  hands  of  the 
hundreds  of  thousands  of  consumers  you’ve  been  missing. 

Unless  you’re  a  Media  Masters  client  bly  the  largest  media  distributor  serv- 
right  now,  you're  probably  missing  ing  non-traditional  markets  in  America, 

over  6,000  opportunities  a  day  to  get  More  than  110  employees  intensively 
your  traditional  and  ethnic  titles  distrib-  market  and  distribute  over  150  time 
uted  and  sold  in  the  traditional  and  critical  publications,  365  days  a  year, 

the  enormously  lucrative,  extremely  from  staging  areas  in  Maspeth,  NY,  as 

diverse,  non-traditional  and  ethnic  well  as  Hoboken  and  Camden,  NJ. 

markets.  Soon,  a  new  facility  in  Connecticut  will 

Media  Masters  Distributors  delivers  join  our  fully  computerized  distribution 
to  traditional  markets  better  than  most,  network. 

but  can  also  bring  you  hundreds  of  Media  Masters  covers  New  York, 

thousands  of  profit  dollars  which  are  New  Jersey,  Connecticut,  Pennsyl- 
now  falling  through  the  cracks  because  vania  and  portions  of  Rhode  Island, 
you're  not  reaching  all  the  markets.  Massachusetts,  Ohio,  and  Florida.  We 

Other  distributors  either  cannot  or  track  each  piece  from  pick-up  to  sale, 

not  deliver  the  specialized  ethnic  and  using  proprietary  computer  software 
non-ethnic  markets  we  service  so  well  that  provides  verification  which  satis- 

Begun  in  1978,  today  we  are  proba-  ties  stringent  ABC  audit  requirements. 

CaU  1-800-727-5151 

We’ll  get  your  product  into  the  right  new  places. .  .6,000  times  a  day; 

180,000  times  a  month;  2.1  million  times  a  year! 


Switch  to  we< 


THE  WENATCHEE  (WASH.)  World’s 
Hispanic  newspaper,  El  Mundo,  has 
gone  once  a  week  from  bimonthly. 

About  11,000  copies  of  the  24-  to  28- 
page  Spanish-language  tabloid  are  dis¬ 
tributed  free  in  three  counties,  which 
have  a  large  number  of  Hispanics. 
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Book  Reviews  by  Hiley  Ward 


Around  the  World  in  72  Days: 
Tho  Rnco  Bolwoon  Puliixor's  Nol- 
lio  Bly  and  Cosmopolitan's  Eliza* 
both  Bisland.  Jason  Marks.  (Gemit' 
tarius  Press,  P.O.  Box  20151,  New  York, 
N.Y.  10024-1511),  261  pages,  $20,  paper, 
$12.95. 

The  heroine  of  the  hour  in  January 
1890  was  a  feisty  young  woman  Nete 
York  World  reporter  who  lived  on  the 
strength  of  her  winning  personality 
and  enthusiasm  hardly  matched  hy  any 
go-getter  male  reporter  of  her  time. 
Nellie  Bly  (Elizabeth  Cochrane)  al¬ 
ready  had  a  reputation  as  an  investiga¬ 
tive  reporter,  having  feigned  mental  ill¬ 
ness  in  order  to  be  committed  to  the 
ill-famed  asylum  on  Blackwell’s  Island 
in  New  York  City,  among  other  things. 

Now  she  was  on  American  soil  on 
the  last  leg  of  her  dash  around  the 
world.  In  cities  all  across  the  United 
States,  Nellie  Bly,  who  had  re-entered 
the  United  States  at  San  Francisco,  ac¬ 
cepted  the  cheers  of  the  mobs  that 
crushed  around  the  train  to  touch  her 
hand. 

She  had  set  out  in  one  of  the  great¬ 
est  journalistic  stunts  of  all  time  to 
beat  Jules  Verne’s  fictitious  Phileas 
Fogg  who  went  Around  the  World  in 
Eighty  Days.  Nellie’s  time:  72  days,  six 
hours,  11  minutes. 

What  is  little  known,  and  was  un¬ 
known  to  Bly  on  most  of  her  trip,  was 
that  she  was  being  pursued  in  time  by 
another  woman  journalist,  Elizabeth 
Bisland,  representing  Cosmopolitan 
magazine.  Nellie  Bly  headed  for  Eu¬ 
rope,  Elizabeth  headed  for  the  Orient. 

Author  Marks  seeks  to  give  a  blow- 
by-blow  account  of  the  two  women’s 
journeys — the  missed  boats,  the  storms 
at  sea,  the  men  they  met,  and  much  of 
the  local  color  in  the  countries  visited. 

Nellie  Bly  yearned  for  the  assign¬ 
ment,  and  traveled  light.  Bisland  did 
not  want  to  go,  and  dragged  a  trunk 
of  clothes  with  her. 

Marks  suggests  in  final  assessment 
that  Bly’s  positive  state  of  mind  might 
have  been  a  factor  in  winning  the  race. 
While  Bly’s  trip  was  front-page  news 
across  the  country,  Bisland  was  largely 
ignored  in  the  media,  probably  because 
she  was  filing  monthly  for  a  magazine 
and  Bly  for  a  daily  newspaper.  When 
Bisland  ultimately  made  it — in  76 
days — her  arrival  was  only  briefly  not¬ 
ed  inside  of  newspapers. 


Bly  seems  to  have  been  more  inter¬ 
ested  in  the  cultures  and  countries  she 
visited,  even  in  digging  out  some  hard 
news;  Bisland  seems  to  have  been  more 
interested  in  the  men  and  offered  more 
than  one  description  of  the  good  looks 
and  solid  bodies  of  men  she  met. 

“Whereas,  interestingly  enough,” 
says  Marks,  “Elizabeth  Bisland  seemed 
obsessed  with  the  men  she  saw  during 
her  trip  around  the  world,  Nellie  Bly 
felt  drawn  to  the  way  the  women  pre¬ 
sented  themselves  to  attract  the  male.” 
For  instance,  Bly  described  the  way 
women  were  dressed  and  the  bracelets 
and  rings  they  were  wearing. 

Marks  compares  their  descriptions 
of  the  same  sites.  While  Bisland 
praised  a  waterfall,  Bly  noted,  “The 
picturesque  waterfall  is  nothing  mar¬ 
velous.  It  only  made  me  wonder  from 
whence  it  procured  its  water  supply.” 
At  the  Suez,  Bisland  is  awed.  Bly  won¬ 
ders  about  the  cost. 

Bisland  supported  the  U.S.  bias 
against  oriental  immigrants  and  argued 
that  “the  pigtails”  could  overrun  the 
country. 

On  the  other  hand,  Bly  went  out  of 
her  way  to  meet  and  understand  the 
Chinese  people. 

Bly  begins  to  realize  she  is  writing 
too  much  trivia,  especially  as  she  de¬ 
scribes  the  odd  lot  of  people  she  met 
on  ships. 

Her  curiosity  takes  her  to  the  killing 
grounds  of  China  where  mass  torture 
and  executions  took  place.  She  de¬ 
scribes  graphically  the  blood-soaked 
soil  and  is  taken  aback  as  a  guide  starts 
pulling  heads  out  of  a  barrel.  She  de¬ 
scribes  the  tortures — from  the  fast¬ 
growing  bamboo  shoot  that  slowly  im¬ 
pales  to  covering  a  person  with  lime  so 
that,  when  he  at  last  drinks  water,  he 
perspires  and  activates  the  lime. 

A  postscript  tells  of  the  later  years  of 
the  two.  Both  married  rich  men — Bly, 
a  manufacturer  of  metal  products  such 
as  hot-water  heaters.  She  took  over  the 
business  after  his  death.  When  trusted 
employees  milked  the  business  dry,  she 
declined  to  show  her  books  to  investi¬ 
gators  and  fled  to  Europe  and  worked 
as  a  war  correspondent.  She  eventual¬ 
ly  returned  and  was  never  indicted. 
She  died  in  1922.  Bisland  worked  in  an 
army  hospital  in  London  in  World  War 
I  and  devoted  much  of  her  later  life  to 
charitable  foundations,  and  died  in 
1929. 


Marks,  a  novelist,  is  professor  emeri¬ 
tus  of  English  and  journalism,  at 
Baruch  College  (CUNY)  in  New  York. 

Media  Portrayals  of  Torrerism: 
Functions  and  Moaning  of  Nows 
Coverage.  Robert  G.  Picard.  (Iowa 
State  University  Press,  2121  S.  State 
Ave.,  Ames,  Iowa  50010-8300),  158 
pages,  $25.95. 

Picard  reviews  studies  of  terrorism 
and  the  media  and,  with  his  own  inter¬ 
pretations  and  analyses,  offers  these 
insights  on  the  nature  of  terrorism  and 
the  way  media  cover  terrorism: 

•  Although  unacceptable,  terrorism 
acts  in  terms  of  “violence  undertaken 
for  social  or  political  purposes  are 
clearly  the  norm  rather  than  the  ex¬ 
ception  for  the  human  species.” 

•  Most  common  terrorist  acts  are 
state-originated,  such  as  actions  of  a 
security  force  officially  or  unofficially 
sanctioned. 

•  The  idea  that  attaining  media 
space  is  “crucial  to  terrorism”  is  false. 
Many  terrorists,  he  says,  actually  seek 
to  avoid  publicity. 

•  The  assumption  that  terrorists 
“play  to  U.S.  and  Western  media”  is 
debatable.  “Most  terrorism  is  not  inter¬ 
national  and  is  directed  at  domestic 
audiences.” 

•  There  is  a  pervasive  similarity  in 
the  way  media  cover  terrorism. 

•  Media  are  events-oriented  and  ig¬ 
nore  background  and  context.  As  a  re¬ 
sult,  the  “event-centeredness  of  media 
reporting”  keeps  reporters  from  “ex¬ 
ploring  trends  in  social  disorders  in 
various  parts  of  the  world.” 

Picard  concludes  that,  while  “open¬ 
ing  the  media  to  alienated,  disenfran¬ 
chised  groups  seems  preferable  to  near¬ 
ly  every  other  option”  in  order  to 
reduce  violence,  the  idea  will  not  re¬ 
ceive  a  wide  acceptance.  Media  man¬ 
agers,  he  says,  do  not  want  to  take  the 
risk  of  “offending  audiences,  losing 
revenue,  and  being  accused  of  support¬ 
ing  terrorists.” 

Picard,  a  professor  at  California 
State  University,  Fullerton,  was  direc¬ 
tor  of  a  terrorism  and  news  media 
research  project  for  the  Mass  Com¬ 
munication  and  Society  Division  of 
the  Association  for  Education  in 
Journalism  and  Mass  Communication 
(AEJMC). 
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In  Brief 


New  York  Times, 
IBM  to  produce 
joint  magazines 

IN  AN  UNUSUAL  arrangement,  the 
New  York  Times  Custom  Publishing 
unit  and  International  Business  Ma¬ 
chines  have  signed  a  publishing  agree¬ 
ment  to  work  together  to  produce  two 
business/computer  magazines,  Profit 
and  Beyond  Computing. 

IBM  created  and  launched  the  two 
magazines  last  year  and  will  continue  to 
direct  the  editorial  content  and  man¬ 
agement  of  the  publications. 

While  the  Times  company  has  no  eq¬ 
uity  stake  in  the  magazines  and  does 
not  participate  financially,  the  custom 
publishing  unit  will  be  responsible  for 
hiring  some  of  the  staff  and  will  provide 
support  for  editorial,  circulation,  mar¬ 
keting  and  advertising. 

Calling  it  a  “collaboration,”  the  two 
companies  have  jointly  set  up  shop  in  a 
Madison  Avenue  office  in  New  York.  A 
team,  composed  of  New  York  Times 
employees  and  IBM  staff,  will  work  to¬ 
gether  to  develop  the  two  magazines. 
The  plan  goes  beyond  a  consultant-type 
relationship  in  that  it  is  open-ended. 
Both  companies  have  committed  to  the 
collaboration  for  as  long  as  the  bi¬ 
monthly  magazines  are  successful. 

Profit  is  a  business  magazine  dedicat¬ 
ed  to  presenting  innovative  applications 
of  technology  tailored  to  the  needs  of 
the  entrepreneurial  reader.  Beyond 
Computing  takes  a  hybrid  approach,  in¬ 
tertwining  business  strategy  with  infor¬ 
mation  technology.  Its  audience  con¬ 
sists  of  top  information  technology  de¬ 
cision  makers  in  IBM’s  midsize  and 
largest  customer  accounts. 

Guide  to 
public  records 
published 

THE  PUBLIC  INTEREST  Clearing 
House,  a  non-profit  group,  has  pub¬ 
lished  a  new  Guide  to  New  York  City 
Public  Records,  which  is  designed  to 
help  journalists  and  others  find  and  use 
public  records  by  identifying  which 
records  exist,  describing  their  contents 
and  explaining  where  they  may  be 
found. 


The  guide  is  divided  into  subject  cat¬ 
egories,  including  business,  courts, 
housing,  transportation  and  environ¬ 
ment.  It  contains  phone  and  fax  num¬ 
bers,  agencies’  office  hours  and  fees  for 
obtaining  documents. 

More  information  about  the  publica¬ 
tion  may  be  obtained  through  the 
PICH  in  New  York  at  212-869-3431. 

Sunday  editions 
in  Europe 

AFTER  LESS  THAN  six  months,  De 
Tijd  op  Zondag  ceased  publication. 

It  was  the  Netherlands’  only  Sunday 
newspaper,  according  to  newspaper 
techniques,  which  reported  that  “it  was 
the  second  such  venture  in  30  months 
to  fail  in  persuading  the  Dutch  to  take 
a  Sunday  newspaper.” 

Across  the  North  Sea,  Britain’s 
Lonrho  PLC  said  it  received  what  was 
described  as  an  “acceptable”  offer  from 
Guardian  &  Manchester  Evening  News 
PLC  for  the  Observer,  the  world’s 
oldest  Sunday  paper. 

Lonrho  said  a  sale  is  subject  to 
consultation  with  the  Observer's  board 
and  regulators’  approval.  The  Wall 
Street  Journal  said  the  Lonrho 
conglomerate  has  been  selling  assets  for 
the  past  year  to  reduce  its  debt. 

The  Guardian,  which  has  no  Sunday 
edition,  is  expected  to  continue 
publishing  the  Observer.  An  earlier 
offer  by  Newspaper  Publishing  PLC 
would  have  meant  closure  of  the  202- 
year-old  newspaper  and  merger  of  its 
staff  with  that  of  Newspaper  Pub¬ 
lishing’s  Independent  on  Sunday. 

A  few  weeks  after  a  satisfactory  offer 
from  the  Guardian  was  announced,  the 
Independent  reported  without  explan¬ 
ation  that  Sir  Ralf  Dahrendorf  had 
resigned  as  chairman  of  its  Newspaper 
Publishing  parent  company. 

Shultz  receives 
Annenberg  Award 

FORMER  U.S.  SECRETARY  of  State 
George  P.  Shultz  has  received  the  An¬ 
nenberg  Award  for  Excellence  in  Com¬ 
munications,  which  is  presented  by  the 
Annenberg  Washington  Program  in 
Communications  Policy  Studies  at 
Northwestern  University. 
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NewsoeoDle  in  the  News 


Malcolm  Applegate 


John  Cowles  III 


Bernadette  Soens 


Paul  Phillips 


Malcolm  W.  Applegate,  general 
manager  of  Indianapolis  Newspapers 
Inc.,  which  publishes  the  Indianapolis 
Star  and  Indianapolis  News,  has  been 
named  chairman. 

He  succeeds  the  late  William  A. 
Dyer  Jr. 

Previously,  Applegate  was  publisher 
of  the  Lansing  (Mich.)  State  Journal, 
the  Lafayette  (Ind.)  Journal  and  Couri¬ 
er  and  the  Ithaca  (N.Y.)  Journal. 

John  Cowles  III  ,  vice  chairman  of 
Cowles  Media  Co.  of  Minneapolis,  has 
been  named  chairman,  succeeding 
David  Kruldenler. 

Cowles  has  been  director  of  plan¬ 
ning  for  Cowles;  vice  president  of  the 
company’s  Sentinel  Publishing  Co.,  a 
group  of  weekly  newspapers  in  the 
Denver  area;  and  director  of  financial 
analysis  and  internal  operations  for 
United  Satellite  Communications  in 
New  York. 

Carol  Unger,  assistant  personnel  di¬ 
rector  for  the  H.W.  Wilson  Co.,  a  li¬ 
brary  reference  materials  publisher,  has 
been  named  personnel  director  at  the 
newspaper  supplement  Parade. 

She  succeeds  Carol  Rafferty,  who 
retired. 

Chriss  Swaney,  an  adjunct  lecturer 
at  Duquesne  University  in  Pittsburgh 
who  has  written  for  Reuters,  the  New 
York  Times  and  the  Anchorage  Times 
in  Alaska,  now  is  assistant  metro  edi¬ 
tor  in  charge  of  business  coverage  at 
the  Burlington  (Vt.)  Free  Press. 

John  Jennings,  acting  executive  edi¬ 
tor  for  the  Vermont  Catholic  Tribune  in 
Burlington,  now  is  executive  editor. 

Jennings  has  worked  at  the  Burling' 
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ton  Free  Press  and  the  Caledonian 
Record  of  St.  Johnsbury,  Vt. 

Pal  Gerehas,  art  director  at  the 
Catholic  Tribune,  was  promoted  to 
managing  editor. 

Jeanny  Sharp,  retail  advertising 
manager  for  the  NewS'Leader  in 
Springfield,  Mo.,  has  joined  the  Salina 
(Kan.)  Journal  as  ad  director. 

Bernadette  M.  Soens,  vice  presi¬ 
dent  of  finance  and  chief  financial  of¬ 
ficer  with  Stimsonite  Corp.  of  Niles, 
Ill.,  has  joined  the  Chicago  Sun-Times 
as  vice  president,  controller. 

Ren  Osiroff ,  who  helped  establish 
the  New  Jersey  Lawyer  newspaper,  was 
an  executive  with  the  Baltimore  Jewish 
Times  and  reported  for  papers  in  Los 
Angeles  and  Kansas  City,  Mo.,  has 
been  named  metro  editor  at  the  Star- 
Gazette,  Elmira,  N.Y. 

M.  Olaf  Frandsen,  editor  of  the 
Odessa  (Texas)  American  and  former 
assistant  metro  editor  of  the  Orange 
County  Register,  Santa  Ana,  Calif., 
now  is  publisher  of  the  Turlock  (Calif.) 
Journal. 

He  succeeds  Jim  Lyons,  who  be¬ 
comes  publisher  of  the  Porterville 
(Calif.)  Recorder. 

The  American,  the  Journal  and  the 
Recorder  are  owned  by  Freedom  News¬ 
papers  Inc.  of  California. 

Patricia  Camp  Thompson,  subur¬ 
ban  editor  and  previously  state  editor 
of  the  San  Jose  (Calif.)  Mercury  News, 
has  been  promoted  to  assistant  manag¬ 
ing  editor  for  development. 

Thompson  has  been  a  staff  writer  at 
the  Washington  Post,  journalism  pro¬ 


fessor  at  Northwestern  University  and 
an  editor  for  the  Marin  Independent 
Journal  and  the  Oakland  Tribune,  both 
in  California. 

John  Raess,  deputy  managing  ed¬ 
itor  and  former  city  editor  and  assis¬ 
tant  city  editor  in  Oakland,  succeeds 
Thompson  as  suburban  editor. 

Raess  earlier  was  a  reporter  and  as¬ 
sistant  metro  editor  at  the  Palo  Alto, 
Calif.,  Peninsula  Times  Tribune. 

David  Tepps,  deputy  sports  editor 
at  the  Mercury  News,  becomes  execu¬ 
tive  sports  editor. 

Tepps  has  served  as  executive  news 
editor  for  the  defunct  National  sports 
daily  and  associate  sports  editor  of  the 
Miami  Herald. 

Paul  K.  Phillips,  a  newspaper  adver¬ 
tising  consultant  in  Fort  Lauderdale, 
Fla.,  has  joined  the  Chicago  Sun'Times 
as  classified  ad  director. 

Phillips  has  worked  for  the  Miami 
Herald,  the  San  Francisco  Chronicle, 
the  San  Francisco  Examiner,  the  Or¬ 
ange  County  Register,  Santa  Ana, 
Calif.,  and  earlier  held  advertising  po¬ 
sitions  in  his  native  England. 

Ruhy  Scott,  an  editorial  board  mem¬ 
ber  and  op-ed  page  editor  at  the  Chica¬ 
go  Tribune  who  earlier  worked  for  the 
paper’s  Sunday  magazine  and  the 
Boston  Globe,  has  been  appointed  di¬ 
rector  of  editorial  resources  for  the  Tri¬ 
bune  Newspaper  Co.,  parent  of  the 
Tribune. 

Peggy  Williams,  who  has  worked 
for  newspapers  in  Iowa,  New  Mexico 
and  Nebraska,  including  the  North 
Platte,  Neb.,  Telegraph,  has  been  ap¬ 
pointed  managing  editor  of  the 
Gallup  (N.M.)  Independent. 
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Benjamin  B.  Taylor,  executive  vice 
president  of  the  Boston  Globe,  has 
been  named  to  succeed  Richard  C. 
Ockerbleem  as  president.  Ocker- 
bloom  will  serve  as  vice  chairman  un- 
til  his  retirement  in  October. 

Taylor  is  the  son  of  the  late  John  1. 
Taylor,  who  had  assumed  the  title  of 
president  30  years  earlier. 

Other  senior  management  appoint¬ 
ments  at  the  paper  include: 

Stephen  E.  Taylor,  vice  president, 
who  becomes  executive  vice  president; 

Mary  Jane  Patrone,  director  of 
planning  and  development,  who  ad¬ 
vances  to  vice  president  of  marketing; 

Robert  T.  Murphy,  director  of  in¬ 
formation  services,  who  was  named 
vice  president  for  information  services; 

Michael  A.  Ide,  production  direc¬ 
tor,  now  vice  president  over  produc¬ 
tion; 

Catherine  E.C.  Henn,  corporate 
counsel  for  Globe  parent  Affiliated 
Publications,  who  assumes  additional 
responsibility  as  the  paper’s  vice  presi¬ 
dent  for  legal  affairs. 

Sid  Scott,  human  resources  director 
at  Woodward  Communications  Inc.  of 
Dubuque,  Iowa,  now  is  vice  president 
for  human  resources. 

Scott  has  been  promotion  and  art 
director  for  the  Dubuque  Telegraph 
Herald  and  in  circulation  management 
and  promotion  posts  at  the  Peoria  (Ill.) 
Journal  Star  and  Tazewell  Publishing 
Co.,  Morton,  Ill. 

W.  Curtis  Riddle,  president  of  Gan- 
nett’s  Central  Regional  Newspaper 
Group  and  president  and  publisher  of 
the  Lansing  (Mich.)  State  Journal,  has 
been  named  president  of  the  compa¬ 
ny’s  East  Regional  Newspaper  Group. 
He  retains  his  title  in  Lansing. 

Mary  P.  Stier,  vice  president  in 
the  Central  Group  and  president  and 
publisher  of  the  Rockford  (Ill.)  Register 


Star,  becomes  president  of  the  Central. 
She  retains  her  title  in  Rockford. 

Frederick  (Fritz)  T.  Jacobi, 

president  and  publisher  of  the  Neies- 
Leader  in  Springfield,  Mo.,  and  James 
M.  Carey,  president  and  publisher  of 
the  Burlington  (Vt.)  Free  Press,  were 
appointed  vice  presidents  for  the  East 
Group. 

Mike  Middlesworth,  business  man¬ 
ager  and  former  managing  editor  of  the 
Honolulu  Advertiser,  now  is  a  consul¬ 
tant  with  the  Cole  Group,  a  San  Fran- 
cisco-based  publishing  technology 
consulting  organization. 

Beverly  Jackson,  publisher  of  the 
Medford  (Ore.)  Mail  Tribune,  and 
Frank  O.  King,  publisher  of  the 
Danbury  (Conn.)  NewS'Times,  have 
been  appointed  operating  vice  presi¬ 
dents  for  the  papers’  parent,  Ottaway 
Newspapers  Inc.,  Campbell  Hall,  N.Y., 
effective  in  October. 

They  succeed  Gerald  T.  Tache, 
Ottaway’s  senior  vice  president,  and 
Richard  P.  Barker,  an  operating 
vice  president,  who  will  retire. 

Gregory  O.  Taylor,  publisher  of 
the  Sharon  (Pa.)  Herald,  succeeds 
Jackson  in  Medford;  Wayne  Shep- 


perd,  general  manager  at  the  Neies- 
Times,  assumes  the  title  of  publisher. 

John  Lima,  general  manager  of  the 
Cape  Cod  Times,  moves  to  Sharon  as 
publisher. 

Mary  Junck,  president  and  publisher  of 
the  St.  Paul  (Minn.)  Pioneer  Press,  be¬ 
comes  publisher  and  chief  executive  offi¬ 
cer  of  the  Baltimore  Sun  next  January. 

Junck  has  served  in  advertising  and 
marketing  positions  at  the  Charlotte 
(N.C.)  Observer  and  the  Miami  Herald 
and  as  assistant  to  the  senior  vice  pres¬ 
ident  for  operations  at  Knight-Ridder 
Inc. 

Victor  Brabender,  retail  sales  super¬ 
visor  for  the  Democrat  and  Chronicle 
and  TimeS'Union  in  Rochester,  N.Y., 
has  joined  the  Wausau  (Wis.)  Daily 
Herald  as  ad  director. 

Brabender  has  held  sales  posts  at  the 
Wisconsin  State  Journal  and  the  Capi¬ 
tal  Times  in  Madison,  Wis.,  and  the 
Denver  Post. 

William  B.  Pape  III,  business  man¬ 
ager  at  the  Waterbury  (Conn.)  Repub' 
lican'American,  has  been  elected  presi¬ 
dent  of  the  Connecticut  Daily  News¬ 
paper  Association. 
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Editorial  change 
can  enhance 
marketing  approach 


by  Ann  Marie  Kerwin 

CHANGES  IN  EDITORIAL  ap¬ 
proaches  should  be  viewed  as  market¬ 
ing  changes,  and  may  be  necessary  if 
newspapers  are  going  to  grow  in  the 
next  century,  according  to  Ken 
Berents,  managing  director  of  research 
at  First  Securities  Inc.,  Richmond,  Va. 

Berents  addressed  the  recent  Inter¬ 
national  Newspaper  Marketing  Associ¬ 
ation’s  63rd  annual  conference  in 
Toronto. 

Berents,  who  has  been  referred  to  as 
“Dr.Doom,”  is  the  author  of  a  1990  re¬ 
port  that  blamed  the  advertising  down¬ 
turn  on  a  “secular  slide”  due  to  struc¬ 
tural  changes  in  the  marketplace,  not 
cyclical  changes. 

Those  structural  changes  include  a 


Overall,  though,  future  growth 
“looks  questionable  unless  the  industry 
recognizes  the  problems  and  makes  sig¬ 
nificant  changes,”  Berents  added. 

He  is  encouraged  that  the  attitudes 
of  industry  leaders  appear  to  be  chang¬ 
ing  for  the  better. 

“More  are  thinking  positively,  think¬ 
ing  of  ways  to  be  more  effective,  more 
competitive  and  most  importantly,  get¬ 
ting  closer  to  the  customer  whether 
that  customer  is  a  reader  or  advertiser,” 
Berents  said. 

Three  companies  have  embarked  on 
new  editorial  directions  since  Berents 
1990  gloomy  report.  Knight-Ridder 
created  a  project  at  its  Boca  Raton, 
Fla.,  newspaper  aimed  at  attracting 
baby  boomer  readers.  Gannett  has  be¬ 
gun  its  News  2000  project,  which  also 


“Publishers  must  do  more  than  just  zone 
papers  for  major  advertisers.”  They  must  listen  to 
the  concerns  of  the  smaller  retailers  and  provide 
detailed  demographics  of  their  subscribers. 


new  retail  landscape,  increased  compe¬ 
tition  for  advertising  budgets  and  con¬ 
sumers’  time,  and  a  decline  in  reader- 
ship  and  in  household  penetration. 

Niche  marketing  trends,  a  rise  in 
functional  illiteracy,  and  newspapers’ 
advertising  pricing  arrogance  (estab¬ 
lished)  in  the  ’80s  are  all  factors  fuel¬ 
ing  these  changes,  he  said. 

However,  Berents  does  not  believe 
newspapers  are  a  business  gone  bad. 
Newspapers,  he  said,  are  not  “the  last 
of  the  smokestack  industries”  as  Alvin 
Toffler,  author  of  Future  Shock, 
claimed.  It  is  a  mature  industry  whose 
monopolistic  dominance  has  been  im¬ 
paired  by  secular  changes,  Berents 
said. 


is  forcing  editorial  changes  throughout 
its  81  newspapers,  and  the  Tribune  Co. 
has  embarked  on  electronic  delivery  of 
news  through  America  On-Line. 

“These  companies  are  not  willing  to 
sit  idly  by  awaiting  the  economic  recov¬ 
ery.  They  have  farsighted  manage¬ 
ments,  in  my  opinion,  willing  to  tackle 
secular  slide  issues  now.  Their  editorial 
changes  are  really  marketing  changes,” 
Berents  said. 

Many  papers  are  still  “wordy,  dull 
entities  that  produce  columns  of  day- 
old  national  and  international  news, 
appealing  to  older  readers  who  are 
anti-fast  food,  anti-cable  television, 
anti-movies,  anti-consumer  spenders,” 
he  said.  Older  readers  are  not  prime 


targets  for  advertisers. 

The  newspaper  industry  needs  to 
change  the  way  it  operates,  he  said. 
Berents  recommended  that  newspapers 
cater  to  advertisers.  Newspapers  need 
to.  gear  themselves  to  serve  the  smaller, 
faster-growing  independent  retailers, 
he  suggested. 

“Publishers  must  do  more  than  just 
zone  papers  for  major  advertisers,”  he 
said.  They  must  listen  to  the  concerns 
of  the  smaller  retailers  and  provide 
detailed  demographics  of  their 
subscribers. 

Newspapers  should  also  be  looking 
at  ways  to  cater  to  readers  by  investing 
in  the  technology  that  would  deliver  a 
newspaper  tailored  to  the  individual 
subscriber’s  psychographics  or  person¬ 
al  interests,  he  said. 

“It  may  include  special  satellite-fed 
daily  sections  of  special  interest  that 
should  appeal  to  niche  advertisers,”  he 
explained. 

Marketing  is  an  area  in  which  news¬ 
papers  need  to  invest.  Many  news¬ 
papers  are  still  unsophisticated  mar¬ 
keters,  Berents  said.  If  papers  are  going 
to  become  regional  marketing  compa¬ 
nies  that  use  the  local  newspaper  as  a 
base,  more  need  to  collect  and  analyze 
subscriber  data  and  behavior  systemat¬ 
ically,  and  then  impart  that  informa¬ 
tion  to  advertisers,  he  said. 

Newspapers  should  also  consider 
what  he  calls  “vertical  integration”  by 
acquiring  or  starting  weekly  papers  or 
local  shoppers. 

“Affiliated  already  has  taken  an  eq¬ 
uity  stake  in  a  growing  Boston  weekly, 
hoping  to  protect  its  flagship  Boston 
Globe.,”  Berents  said. 

He  sees  as  the  next  possible  step 
a  joint  venture  with  direct  mailers, 
such  as  ADVO  Inc.  Other  potential 
acquisitions  may  be  in  service  indus¬ 
tries  that  are  tangential  to  the  newspa¬ 
per  business,  such  as  distribution  of 
free  weeklies. 

Electronic  online  services  are  now 
emerging,  with  the  Tribune  Co.  tak¬ 
ing  a  10%  stake  in  America  On- 
Line.  While  he  does  not  believe  that 
electronic  delivery  of  news  will  re¬ 
place  print,  a  market  exists  as  more 
people  are  turning  “electronic”  to 
get  information  via  personal  com¬ 
puters  in  their  homes  or  at  work. 

“Futuristic-oriented  newspaper  exec¬ 
utives  realize  that  the  electronic  deliv¬ 
ery  of  text  is  conspicuously  cheaper 
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than  doing  it  on  paper,  particularly 
with  the  booming  rise  of  the  laser 
printer  market,”  Berents  said. 

Color  and  better  graphics  can  give  a 
newspaper  a  competitive  advantage  for 
reaching  more  advertisers  and  readers, 
and  smart  publishers  will  look  to  in¬ 
clude  both  in  their  products,  he  said. 

Newspapers  need  to  package  and 
promote  the  existing  data  bases  that 
they  collect  everyday,  and  sell  those 
data  bases,  he  added.  For  example,  the 
Wichita  (Kan.)  Eagle  is  publishing  lo¬ 
cal  business  directories,  and  transac¬ 
tions  occurring  in  local  real  estate. 
Times  Mirror’s  Los  Angeles  Times  and 
the  Hartford  (Conn.)  Courant  are  test¬ 
ing  news  via  fax. 

“Newspapers  also  have  a  tremendous 
amount  of  potentially  marketable  in¬ 
formation  in  their  circulation  data. 
They  must  collect  and  harvest  it,” 
Berents  said. 

At  the  same  time,  publishers  should 
cut  back  on  expensive  delivery  to 
fringe  circulation  areas  —  often  known 
as  ego  or  vanity  circulation  —  and 
concentrate  on  improving  penetration 
closer  to  home  in  order  to  be  the  dom¬ 
inant  paper  of  a  region,  he  said. 

A  newspaper  can  also  benefit  by  be¬ 
coming  more  relevant  to  daily  living, 
stressing  local  news  —  such  as  more  lo¬ 
cal  sports  coverage  and  detailing 
school  lunch  menus,  Berents  advised. 

“It  is  much  easier  to  market  a  prod¬ 
uct  that  people  truly  need  rather  than 
one  that  they  may  only  want,”  Berents 
said.  While  only  half  the  adult  popula¬ 
tion  read  a  paper  every  day,  87%  read 
one  at  least  once  a  week. 

“The  newspaper  industry’s  challenge 
is  to  turn  those  occasional  readers  into 
daily  subscribers.  Make  the  daily  news¬ 
paper  the  high-fiber  reading  diet  need¬ 
ed  for  daily  living,”  he  said. 

Lastly,  newspapers  should  become 
more  proactive.  They  should  push  for 
better  voter  turnout,  sponsor  forums, 
town  meetings,  and  “civic  revolutions 
to  better  the  community,”  he  said. 

Berents  did  acknowledge  that  many 
publishers  may  find  reluctance  on  the 
part  of  journalists  and  editors  to  be¬ 
come  involved  with  the  community, 
preferring  to  keep  a  safe  distance  rather 
than  compromise  their  objectivity. 

“Many  respected  journalists,  how¬ 
ever,  believe  the  newspaper  itself  can 
become  more  involved  in  local  affairs 
without  compromising  the  paper’s 
professionals.  Newspaper  industry 
leaders  realize  that  they  must  keep 
their  economic  base  intact  if  they 
don’t  want  their  editorial  voices  si¬ 
lenced,”  he  said.  BES?? 


L.A.  Times  signs 
deal  with  MovieFone 

MOVIEFONE,  A  NATIONWIDE  film 
guide  and  ticketing  service,  has  entered 
into  an  exclusive  agreement  with  the 
Los  Angeles  Times  to  jointly  market 
movie  listing  and  ticketing  services  in 
Southern  California  and  to  develop 
marketing  programs  for  motion  picture 
advertisers,  it  was  announced. 

Under  the  agreement,  the  Times  will 
market  MovieFone’s  777-FILM  service 
in  Los  Angeles  as  the  Los  Angeles 
Times  MovieFone. 

MovieFone’s  free  telephone  guide, 
which  operates  in  10  cities,  offers  an  in¬ 
teractive  directory  of  movies,  theaters 
and  their  showtimes.  Callers  also  can 
buy  advance  tickets  with  a  credit  card 
for  most  theaters,  including  Cineplex 
Odeon,  AMC,  Mann,  General  Cinema 
and  United  Artists. 

USA  Weekend  contest 

A  CONTEST  TO  identify  families  that 
embody  the  spirit  of  creativity  is  being 
launched  this  summer  by  USA  Week¬ 
end  and  American  Greetings  Creata- 
Card. 

Supported  by  a  national  public  rela¬ 
tions  and  point-of  -purchase  campaign, 
the  contest  was  announced  in  a  May  is¬ 
sue  of  the  weekend  magazine  and  will 
run  through  June. 

In  November,  winners  of  the  contest 
will  be  featured  in  USA  Weekend's  sixth 
annual  tribute  to  “Family  Spirit.”  Read¬ 
ers  enter  the  contest  by  submitting  an 
essay  and  photograph  by  June  30.  Ac¬ 
tress  Ally  Mills  of  the  television  show 
The  Wonder  Years  will  be  promoting 
the  contest.  The  contest  will  also  be 
promoted  at  CreataCard  units. 

CreataCard,  headquartered  in  Cleve¬ 
land,  allows  consumers  to  design,  per¬ 
sonalize  and  manufacture  their  own 
greeting  cards  by  using  a  video  touch¬ 
screen  to  choose  from  a  selection  of  de¬ 
signs. 

The  magazine  is  teaming  up  with  an¬ 
other  television  show  to  talk  about 
school  violence.  The  back-to-school  is¬ 
sue  will  feature  a  national  teen  survey 
and  coincide  with  a  specially  written 
Blossom.  The  survey  questionnaire  “Do 
You  Feel  Safe  at  School?”  was  featured 
in  the  April  23-25  issue;  results  will  be 


in  the  August  back-to-school  issue. 

Blossom,  a  television  show  in  its  third 
season,  ranks  first  in  viewership  among 
female  teens  and  second  among  teens 
overall.  One  boy  and  one  girl  who  an¬ 
swer  the  survey  will  be  treated  to  an  all- 
expenses-paid  trip  to  Los  Angeles  to 
appear  on  the  specially  written  show  to 
air  in  the  fall. 

“School  violence  is  in  the  head¬ 
lines  every  day,  but  we  rarely  hear 
what  our  kids  have  to  say  about  it,” 
said  USA  Weekend  editor  Marcia 
Bullard.  “This  survey,  with  the  coop¬ 
eration  of  the  Blossom  cast,  gives 
teens  a  chance  to  speak  out  about  an 
issue  that  truly  affects  their  everyday 
lives  and  well-being.” 

SureFind  expands 

EC  CORP.,  A  Seattle-based  informa¬ 
tion  technology  company  that  in  early 
1992  launched  SureFind  Classifieds  By 
Telephone,  is  taking  the  system’s  oper¬ 
ating  platform  to  the  national  market. 

SureFind  Classifieds  is  an  interactive 
advertising  system  that  custom-publish- 
es  classified  ad  listings  for  real  estate, 
rental  properties  and  automobiles. 

Since  its  launch  in  February  1992, 
the  service  has  grown  to  serve  420,000 
callers  in  the  Seattle/Puget  Sound  re¬ 
gion,  the  company  said. 

Rather  than  expanding  the  concept 
of  SureFind  Classifieds  into  other  mar¬ 
kets  by  itself,  EC  Corp.  will  develop  and 
sell  its  applications  and  knowledge  of 
developing  “special  order”  applications 
to  newspapers  and  other  media  compa¬ 
nies,  said  James  E.  Lalonde,  president 
and  founder  of  EC  Corp. 

“The  future  of  this  company  is  as  a 
multimedia  technology,  research  and 
development  company,  not  as  a  classi¬ 
fied  advertising  company  operating  and 
selling  ads  directly  to  the  consumer,” 
Lalonde  said. 

“We  have  chosen  to  focus  on  our 
core  business,  which  is  providing  inter¬ 
active  advertising,  ‘intelligent’  interface 
design,  and  related  multimedia  solu¬ 
tions  for  newspapers  and  other  indus¬ 
tries  which  deal  in  advertising  and  in¬ 
teractive  information.” 

EC  Corp.  will  continue  to  operate 
SureFind  Classifieds  By  Telephone  in 
Seattle,  using  it  as  a  model  to  showcase 
the  technology  and  systems. 
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OAVf  BARRY  ON  CHRISTMAS  TRBES 


ART  AT  f  AINT  ROCK  •  TABlEMOPWNG  AT  SHIVA  • 


Befriended  by  the 


The  story  of  lany  Trapp,  o  Nazi 
Klorrsmon  who  was  tronsformod 
■ll_ '  •  n  Jewish  fomily's  love 


At  Hearst  Newspapers,  we  sponsor  ongoing  contests  to  recognize  excellence  in  both  our  metropolitan  and  community 
newspapers.  These  stories  and  photos  were  selected  as  being  the  best  of  1992.  The  winners  were  selected  by  panels  of 
distinguished  judges.  Metro  judges  were;  Andy  Glass,  the  Washington,  D.C.,  Bureau  Chief  for  Cox 
Newspapers;  Jack  Nelson,  Washington,  D.C.,  Bureau  Chief  for  the  Los  Angeles  Times;  and  Nancy  Schwerzler, 
Associate  Director  of  the  Washington  Program,  Medill  School  of  Journalism,  Northwestern  University.  Community 

judges,  former  Hearst  associates,  were  Nathan  Glasser,  Valerie  Greco,  Ralph  Mahoney  _ 

and  Franklin  Morse.  We  congratulate  the  winners  for  their  outstanding  work.  At 

Hearst,  this  commitment  to  great  journalism  has  always  been  first  and  foremost.  Hearst  Newspapers 


SPOT  NEWS 

Staff,  Houston  Chronicle 
Republican  Convention  Coverage 


SPOT  NEWS 

Staff,  Midland  Daily  News 
“Storm-  It  was  awful” 


PHOTOS— NEWS 

John  Storey,  San  Francisco  Examiner 
“Police  chase  looter” 


PHOTOGRAPHY 

Richard  Puchyr,  Midland  Daily  News 
“Pair  rescued” 


FEATURES 

Carol  Rust,  Houston  Chronicle 
“Befriended  by  the  enemy” 


FEATURES 

Debbie  Oglenski,  Huron  Daily  Tribune 
“Domestic  violence" 

Chris  Van  Wagenen,  Midland  Reporter- 
Telegram:  “Small  business:  big  challenge’ 


PHOTOS— FEATURES 

Steve  Jacobs,  Albany  Times  Union 
“Another  ho-hum  phenomenon” 


THE  CHIEF"  PLAOUE  FOR  BEST  WRITTEN 
HEARST  COMMUNITY  NEWSPAPER 

Huron  Daily  Tribune  (Michigan) 


SPORTS 

John  Lopez,  Houston  Chronicle 
“League  of  their  own” 


PHOTOGRAPHIC  EXCELLENCE 

Midland  Reporter-Telegram  (Texas) 


UP  WITH 

.N  ART 


PHOTOS— SPORTS 

Kurt  Smith,  Seattle  Post-Intelligencer 
“Basketball  action” 


COMMUNITY  SERVICE  AWARD 

Beaumont  Enterprise  (Texas) 
Midland  Reporter-Telegram  (Texas) 
Huron  Daily  Tribune  (Michigan) 
Midland  Daily  News  (Michigan) 


ENTERPRISE 

Bob  Sablatura,  Houston  Chronicle 
“Drugs:  The  border  war” 


BUSINESS/FINANCE 

Seth  Rosenfeld  and  Elizabeth  Fernandez, 
San  Francisco  Examiner 
“Implant  maker’s  secret” 


HEADS/CAPTIONS 

Doug  McDonough,  Plainview  Daily  Herald 
“Tooth  and  tush  meet  for  bare 
butt  bar  bite” 


HEADS/CAPTIONS 

Keith  Kuepfort,  Houston  Chronicle 
‘U.S.  volley-bald  team  trims  Canada  by  a  hair” 


ENTERPRISE 

Danny  Andrews,  Plainview  Daily  Herald 
“In  search  of  a  cure” 


ART/GRAPHICS 

Staff,  Seattle  Post-Intelligencer 
‘Kuumba:  Growing  up  with  African  art” 


SPORTS 

Mark  Spezia,  Huron  Daily  Tribune 
“Harbor  Beach  High  School’s  quest’ 


A 

new  era  in  the  venerable  Inter¬ 
national  Press  Institute  dawned  in 
Venice  in  mid-May  under  the  new  ad¬ 
ministration  of  Los  Angeles  Times  pub¬ 
lisher  David  Laventhol  as  chairman 
and  Johann  Fritz  as  director. 

This  reform  slate  will  premiere  at 
next  year’s  assembly  in  Capetown.  It 
will  be  held  Feb.  14-17,  only  weeks  be¬ 
fore  the  first  all-race  election  in  South 
Africa.  The  following  year  the  interna¬ 
tional  journalists  will  meet  in  Seoul, 
Korea. 

Fritz  is  an  affable,  experienced 
member  of  the  European  journalistic 
fraternity.  He  promises  more  hands-on 
initiatives,  more  attention  to  the 
struggles  of  television  and  radio  to 
shake  off  government  control,  and 
more  cooperation  with  other  press 
freedom  organizations. 

For  veteran  IPI  troupers,  the  Venice 
meeting  will  be  remembered  as  Peter 
Galliner’s  last  stand,  as  he  fought  his 
forced  departure  with  the  tenacity  of  a 
J.  Edgar  Hoover.  Until  now,  no  IPI 
board  has  ever  touched  a  glove  to  his 
London-based  fiefdom  over  the  past  18 
years. 

L’ Affaire  Galliner  was  the  smolder¬ 
ing  subtheme  of  an  otherwise  stimulat¬ 
ing  IPI  assembly,  the  largest  ever. 

For  Laventhol,  disengaging  Galliner 
from  the  directorship  must  have  made 
his  double  traumas  of  Rodney  King 
and  L.A.  Times  buyout  seem  like  a  day 
at  the  beach.  The  IPI  family  squabble 
began  with  Peter’s  love-hate  relation¬ 
ship  with  Fritz.  Two  years  ago,  he  spot¬ 
ted  the  53-year-old  Viennese  TV  and 
newspaper  executive  and  told  the  IPI 
board  that  he  should  be  the  next  direc¬ 
tor.  The  board  complied,  as  usual. 


(Winship,  former  editor  of  the  Boston 
Globe ,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly.) 


Then,  a  few  months  ago,  Galliner 
turned  against  his  protege.  Example:  It 
had  been  decided  the  IPI  secretariat 
would  move  this  spring  to  Vienna 
where  Fritz  lived.  On  the  designated 
moving  day,  Galliner  suddenly  barred 
the  movers  from  picking  up  the  records 
and  equipment.  That  was  just  the 
warm-up. 

At  the  closed  IPI  board  meeting  in 
Venice  the  day  before  the  assembly 
opened,  Galliner  appeared  with  a  half¬ 
inch-thick  statement  he  wanted  to 
read. 

Outgoing  chairman  Cushrow  Irani 
politely  asked  Galliner  if  he  might 
summarize  his  remarks.  Galliner  re¬ 
fused,  and  charged  ahead  with  a  45- 
minute  polemic.  Galliner’s  message: 
Beware  of  Fritz.  He  will  be  an  “unmiti¬ 
gated  disaster,”  he  told  the  board.  Fritz 
was  sitting  in  the  room. 

inally  Galliner  and  Fritz  were  asked 
to  leave  the  room.  The  board  was 
stunned  by  the  performance.  They  vot¬ 
ed  strong  backing  for  Fritz  and  decided 
that,  by  all  means,  Fritz  should  be  in¬ 
troduced  to  the  board  membership  de¬ 
spite  Galliner’s  broadside,  but  the 
board  feared  that,  if  they  cracked  down 
too  harshly  and  too  quickly  on  the  em¬ 
bittered  manager,  he  could  wreck  the 
assembly  proceedings.  Timing  was 
everything. 

As  is  often  with  Galliner,  money 
was  a  big  issue.  The  stakes  were  high 
indeed.  Galliner  wanted  to  remain  on 
the  payroll  for  two  years  after  retiring 
on  June  30.  The  board  finally  settled 
for  a  three  months’  retirement  pack¬ 
age. 

According  to  board  members,  his 
annual  base  pay  was  set  several  years 
ago  at  $240,000.  Through  yearly  10% 
increases,  his  present  salary  was  close 
to  $300,000.  On  top  of  this,  he  had  an 
$80,000  foreign  travel  expense  fund 


and  a  reported  $40,000  to  $50,000  for 
domestic  travel.  This  latter  was  for 
taxis  and  limousines  because  he  does 
not  drive. 

Secretariat  expenses  are  covered 
largely  by  membership  dues  and  regis¬ 
tration  fees  for  the  annual  IPI  assem¬ 
bly,  always  held  at  some  exotic  overseas 
watering  hole. 

ues  are  based  upon  newspaper 
circulation.  They  range  from  $420  for 
editors  from  under  50,000  newspapers 
to  $860  for  200,000-300,000  publica¬ 
tions,  to  $1,320  for  two  editors  for  pa¬ 
pers  of  over  400,000  circulation.  On 
top  of  membership  dues,  registration 
fees  for  the  assemblies  are  in  the 
$1,000  range.  For  Venice,  it  was  about 
$900  for  editors  and  $800  for  “accom¬ 
panying  persons.” 

At  a  second  closed  board  meeting 
two  days  later,  Peter  “again  jumped  out 
of  the  box,”  according  to  members,  and 
this  time  attacked  Fritz  for  “lacking  the 
intellectual  capacity”  to  succeed  him. 
This  time  an  exasperated  Fritz  came  to 
his  own  defense,  asserting  that 
“Enough  is  enough.”  Again  the  board 
sent  the  two  from  the  room  and  again 
voted  unanimous  support  for  Fritz. 

Galliner  said  goodbye,  warning 
against  “hasty  decisions”  and  acts  of 
“prejudice”  in  the  future.  He  offered 
himself  for  election  to  the  board  next 
year. 

Everybody  in  the  grand  hall  of  Fon- 
dazione  Giorgio  Cini  gave  Johann  Fritz 
lusty  applause,  save  one. 

Next  year’s  IPI  at  Capetown  could 
be  a  historic  event.  Under  new  leader¬ 
ship,  it  will  meet  in  a  nation  scheduled 
to  shed  its  mantle  as  the  most  obnox¬ 
ious  violator  of  human  rights  in  world 
history.  The  in-country  hosts  will  be 
two  of  South  Africa’s  most  dogged 
freedom  fighters  —  editors  Richard 
Steyn  and  Raymond  Louw.  ■E6?P 
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Court  Ruling 
Favors  the  RBOCs 

Federal  appeals  court  rules  that  regional  Bell  operating 
companies  should  be  allowed  to  expand  into  information  services 


by  Debra  Qersh 

THE  U.S.  COURT  of  Appeals  has 
ruled  that  the  regional  Bell  operating 
companies  should  be  allowed  to  ex¬ 
pand  into  information  services. 

Under  the  terms  of  the  1982  Modi¬ 
fied  Final  Judgment  (MFJ),  which  dis¬ 
banded  AT&T,  the  seven  regional  Bell 
operating  companies  were  prohibited 
from  entering  into  development  of  in¬ 
formation  services,  among  other 
things. 

In  1987,  the  Department  of  Justice 
proposed  lifting  that  restriction,  a 


move  strongly  contested  by  the  news¬ 
paper  industry. 

A  1991  decision  by  U.S.  District 
Court  Judge  Harold  Greene  lifted  the 
ban  on  information  services,  and  that 
decision  was  upheld  May  28  by  the 
U.S.  Court  of  Appeals  for  the  District 
of  Columbia  Circuit. 

Writing  for  the  three-judge  panel. 
Judge  Stephen  F.  Williams  explained, 
“The  issue  before  the  court  was  limit¬ 
ed:  to  determine  whether  the  [Justice] 
Department’s  views  were  well  enough 
substantiated  that  it  (the  Depart¬ 
ment)  could  reasonably  conclude  that 


removal  of  the  ban  was  in  the  public 
interest.” 

The  appeals  court  found  little  merit 
to  arguments  that  the  RBOCs  could 
discriminate  against  competing  ser¬ 
vices,  noting  that  “The  affidavits  in 
the  record  offer  persuasive  evidence 
that,  despite  their  local  monopoly 
power,  the  BOCs  will  be  unable  to  dis¬ 
criminate  against  competing  informa¬ 
tion  services  providers.” 

In  addition.  Judge  Williams  wrote, 
“There  is  a  lot  of  evidence  that  the 


(See  RBOC  on  page  43) 


Our  Newest  Editian. 


For  over  a  century  and  a  half.  The  Plain  Dealer  has 
maintained  a  high  standard  of  journalistic  excellence. 

Now,  Ohio's  largest  newspaper  is  making  a  major 
investment  in  the  future  of  the  newspaper  industry. 

Next  year,  our  new  printing  and  distribution  plant  will 
open,  making  The  Plain  Dealer  one  of  the  world's 
premiere  newspapers.  At  the  center  of  this  $200  million  dollar  investment  will  be  a  battery  of  four 
Goss  Colorliner  presses.  In  addition  to  better  printing,  color  capabilities  and  improved  advertiser 
flexibility,  our  new  presses  will  provide  easy  accessibility  at  all  levels  of  operation.  This  configuration 
will  serve  as  a  model  for  future  production  plants.  The  Plain  Dealer  is  proud  to  bring  this  innovation 
to  the  industry,  and  even  prouder  to  deliver  a  better  product  to  readers  all  over  Northeastern  Ohio. 

The  Plain  Dealer 

Leadership  in  Editorial  Excellence 


Editor6?Publisher  •  June  5,  1993 


29 


News  Tech 


AM  International 
sees  speedy  exit 
from  Chapter  1 1 


by  Mark  Fitzgerald 

BACK  AGAIN  IN  bankruptcy  court, 
AM  International  says  this  time  it 
could  emerge  from  Chapter  11  reor¬ 
ganization  in  as  little  as  two  months. 

AM  filed  a  so-called  prepackaged 
bankruptcy  plan  in  Delaware  May  17. 

Under  the  plan  —  which  AM  said 
has  been  approved  by  holders  of  more 
than  two-thirds  of  its  12%  senior 
bonds  —  reorganization  will  be  funded 
by  a  new  $25  million  domestic  bank 
agreement  and  unsecured  creditor 


claims  will  be  repaid  in  full  over  five 
years. 

AM  listed  its  unsecured  debt  as  to¬ 
taling  $126.6  million. 

For  AM,  this  is  the  second  Chapter 
11  reorganization  in  11  years. 

In  contrast  with  1982  —  when  AM 
took  30  months  to  emerge  from  bank¬ 
ruptcy  court  protection  —  this  reorga¬ 
nization  is  intended  to  be  a  speedy 
one.  AM  could  be  out  of  Chapter  11 
within  60  to  120  days,  said  Robert 
Dangremond,  the  corporate  restructur¬ 
ing  specialist  appointed  last  February 
to  replace  Merle  Banta  as  president 
and  chief  executive  officer. 

AM  executives  strove  to  portray  the 
reorganization  —  which  comes  as  the 
firm  turns  100  this  year  —  as  a  positive 
step  for  the  big  graphics  equipment 
manufacturer,  which  has  been  hit  hard 
by  the  worldwide  recession  in  many 
printing  industries. 


“While  this  [Chapter  11  filing]  will 
make  some  people  nervous,  I  think  it 
will  send  a  positive  signal  to  our  cus¬ 
tomers,”  said  Richard  J.  Bonnie,  presi¬ 
dent  of  AM  Graphics,  the  Dayton, 
Ohio-based  division  that  manufactures 
newspaper  mailroom  systems. 

“There  are  many  positive  things  to 
tell  our  customers,”  Bonnie  said  in  a 
telephone  interview.  “We  have  the  new 
line  of  credit  from  Bankers  Trust.  We 
can  talk  of  the  future  more  positively. 

“This  finally  gets  this  cloud  of  un¬ 
certainty  off  us,”  he  said. 


Bonnie  said  AM  Graphics  has  estab¬ 
lished  a  “well-oiled  machine”  to  com¬ 
municate  information  about  the  reor¬ 
ganization  to  customers. 

In  a  speech  to  AM  Graphics  em¬ 
ployees,  delivered  as  lawyers  for  the 
parent  corporation  filed  in  bankruptcy 
court,  Bonnie  said  that  the  plan  “was 
the  most  practical  and  advantageous 
approach  for  AM  International  and 
everyone  associated  with  the  company. 

“Confirmation  of  this  prearranged 
plan  will  allow  us  to  emerge  as  a 
stronger  enterprise,  relatively  debt-free, 
with  sufficient  resources  and  working 
capital  ....  Certain  areas  and  busi¬ 
nesses  of  the  company  were  not  getting 
the  proper  attention  because  we  were 
required  to  devote  so  much  time  to  our 
liquidity  problems,”  Bonnie  told  the 
employees. 

Under  the  plan,  general  unsecured 
claims  will  be  paid  in  full  in  equal  quar¬ 


terly  payments  stretched  over  five  years, 
with  interest  paid  at  5%  annually. 

The  cash  payout  would  amount  to 
$33  million  over  five  years,  according 
to  the  plan. 

Much  of  that  cash  would  come  from 
a  $25  million  line  of  credit  from  BT 
Commercial  Corp.,  an  affiliate  of 
Bankers  Trust  Corp.  of  New  York  and 
LaSalle  National  Bank  of  Chicago. 

Holders  of  12%  senior  bond  debt 
would  also  receive  97%  of  seven  mil¬ 
lion  new  shares  of  common  stock. 

Currently  held  shares  of  common 
and  preferred  stock  would  be  canceled. 
Preferred  stockholders  would  get  2%  of 
the  new  stock — the  equivalent  of  a  1- 
for-25  reverse  split  —  and  common 
stockholders  would  receive  1%  of  the 
new  stock,  in  effect  a  700-for-l  reverse 
split. 

Employee  participants  in  the  em¬ 
ployee  stock  ownership  plan  (ESOP) 
would  have  their  stock  handled  as  oth¬ 
er  common  stock,  AM  Graphic’s  Bon¬ 
nie  told  employees. 

AM’s  four  biggest  debtors  are  United 
States  Trust  Co.,  trustee  for  $84-1  mil¬ 
lion  in  12%  senior  subordinated  bond 
debt  due  in  June  2001;  Apollo  Advisors 
L. P./Lion  Advisors  L.P.,  holding  $30.7 
million  in  unspecified  bonds;  First 
Boston  Asset  Management,  with  $16.5 
million  in  unspecified  bond  debt;  and 
IDS  Financial  Services  Inc.,  with  $14.6 
million  in  unspecified  bond  debt. 

AM  listed  total  assets  of  $335.8  mil¬ 
lion  and  total  liabilities  of  $306.8 
million. 


PressLink  now 
in  Reston,  Va. 

KNIGHT-RIDDER’S  PRESSLINK  Inc. 
moved  in  April  from  the  Miami  offices 
it  had  outgrown  to  a  3,900-square-foot 
headquarters  in  Reston,  Va.,  that  ac¬ 
commodates  24  people.  The  location 
outside  Washington,  DC.,  puts  the  ser¬ 
vice  close  to  major  subscribers  and  in¬ 
formation  suppliers. 

The  electronic  information  exchange 
service  for  the  media  serves  more  than 
3,000  subscribers  at  950  sites  in  47 
countries.  Users  are  served  by  local-call 
telephone  transmissions  to  PCs  and 
Macintoshes  equipped  wth  modems 
and  appropriate  software. 


‘‘There  are  many  positive  things  to  tell  our 
customers,”  Bonnie  said  in  a  telephone  interview. 

“We  have  the  new  line  of  credit  from  Bankers 
Trust.  We  can  talk  of  the  future  more  positively.” 
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CLASS.  Tfiese  ncMV' 
duction-proven,  based  on  ^dr  solu¬ 
tions  experience.  You’ll  benefit  from 
low  maintenance,  fast  make-ready, 
trouble-free  operation,  and  smooth 
interfacing  with  your  equipment. 


DIVISION  HEADQUARTERS 
4900  Webster  Street 
Dayton,  Ohio  45414 
Tel:  513/278-2651 
Fax:  513/274-5719 


the  top  100  U.S.  dailies.  Our  WORLD 
CLASS  team  looks  forward  to  your 
requirements. 


.  cs,  still  your  only 
high-paformance  newspaper  mail- 
room  system  source. 


News  Tech 


Orders  and 
installations 


Atex  Publishing  Systems  Cerp., 

Billerica,  Mass. 

Atex  Integrated  Advertising  System 
for  classified  and  display  ad  order  entry 
for  German  publisher  Der  Tages- 
spiegel.  The  system  (which  includes  20 
networked  PC  Preference  worksta¬ 
tions)  also  will  be  used  for  display  ad 
pagination,  tracking,  logo  integration 
and  data  transfer  to  a  billing  system. 
The  purchase  follows  installation  of  an 
Atex  editorial  system  with  more  than 
100  terminals  and  some  Atex  News 
Layout  workstations. 

Digital  Technology 
Inlornalional, 

Orem,  Utah 

Editorial  and  classified  pagination 
system  for  Landmark  Communications’ 
Roanoke  (Va.)  Times  &  World'News. 
The  $1.45  million  system’s  SQL  data¬ 
base  server  software  runs  on  two  Sun 
Microsystems  Sparcstation  10  ma¬ 
chines  connected  to  50  Macintosh- 
based  SpeedWriter,  two  WireSpeed, 
and  44  PageSpeed  workstations.  Also  a 
site  license  for  SpeedPlanner  client 
software.  Pages  will  be  electronically 
dummied  and  designed;  ads,  stories, 
graphics  and  all  photos  will  be  elec¬ 
tronically  placed,  with  fully  composed 
pages  output  on  film. 

To  be  installed  later  this  year  are  the 
AdSpeed  display  ad  system  with  the 
Ad  Management  database,  ClassSpeed 
for  classified  ads  and  the  ImageSpeed 
graphics  management  database. 
Screens  include  sales  information  and 
options  prompts.  Ads  can  be  faxed  di¬ 
rectly  from  Macintoshes  to  advertisers. 
Photos  of  homes  and  cars  can  be  in¬ 
cluded  in  classified  line  ads. 

GMA, 

Southborough,  Mass. 

Two  20-into-l  SLS-1000  inserters  for 
Media  General’s  Winston-Salem  Jour¬ 
nal.  The  order  includes  SG-1000  grip¬ 
per  conveyor,  News-Grip  single-gripper 
conveyor,  GMA’s  Package  Monitoring 
System  and  the  Missed  Insert  Repair 
System.  Part  of  the  GMAX  advanced 
software  control  system,  PMS  and 
MIRS  will  allow  the  Journal  to  control 


up  to  1,000  zones,  detect  misses  and 
doubles,  permit  on-the-fly  gripper  and 
pocket  silencing,  program  downstream 
product  repair,  make  on-the-run  zone 
changes  and  generate  system  manage¬ 
ment  and  maintenance  reports. 

Already  installed  at  The  Telegraph, 
Nashua,  N.H.,  is  a  10-into-l  SLS-1000 
inserting  system  that  includes  GMA’s 
on-line  Press-to-Hopper  system  that 
feeds  jackets  directly  into  the  jacket  or 
insert  hoppers  at  press  speeds,  the 
News-Grip  single-gripper  conveyor. 
Package  Monitoring  System  and  sever¬ 
al  Model  AF-100  automatic  hopper 
loaders.  GMAX  software  will  allow  the 
mainframe  to  download  data  to  the  in¬ 
serter  and  the  inserter  to  communicate 
zone  changes  to  an  advanced-design 
stacker. 

John  Juliana  Cemputar 
Services  Ce., 

Atlanta,  Ga. 

Atan  Express  and  Geode  Express 
site  licenses  to  support  use  of  Macin¬ 
tosh-designed  section  fronts  at  Nor¬ 
folk’s  Virginian-Pilot  and  Ledger-Star. 
Atan  Express  streamlines  import  of 
Atex-formatted  text  files  to  Quark 
XPress.  Geode  Express  enables  the  pa¬ 
pers  to  send  geometry  coding  of  stories 
in  XPress  back  to  the  Atex  system  as 
Atex  formats  for  output  from  the  front 
end.  Together  with  QuarkXPress,  the 
two  packages  add  pagination  to  the 
Atex  system. 

Hurletren  Inc., 

Danville,  111. 

The  YESCard  Response  System  at 
R.R.  Donnelley  &  Sons’  Casa  Grande, 
Ariz.,  plant,  where  it  attaches  business- 
reply  and  other  cards  to  the  pages  of 
the  USA  Weekend  newspaper  supple¬ 
ment.  The  same  system  is  used  by 
printers  to  attach  cards  to  Parade. 
Three  systems  are  also  installed  at  one 
Quebecor  plant  and  two  more  are  go¬ 
ing  into  a  second  plant. 

Fan-folded  cards  delivered  to  the 
Applicator  are  glued  directly  to  the 
printed  web  at  up  to  100,000  per  hour, 
eliminating  extra  post-press  work  and 


permitting  operation  at  press  speed. 
Hurletron  moved  system  manufactur¬ 
ing  to  its  own  plant  and  said  attach¬ 
ment  of  two  cards  per  issue  will  be  pos¬ 
sible  by  midyear.  It  is  working  to  certify 
offset  card  suppliers  who  can  print, 
cut,  perforate  and  package  YESCards 
to  specification. 

Baseview  Preducis  Inc., 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  soft¬ 
ware  installed  at  11  publications:  Hen¬ 
derson  Daily  News  (ClassManager/Plus 
classified  with  accounts  receivable  op¬ 
tion),  Kaufman  Herald  (NewsEdit  text 
management,  ClassManager/Plus  with 
accounts  receivable,  QTools  and 
QXEdit  Quark  XTensions  and  Comm- 
Link/Plus  communications),  McKinney 
Courier-Gazette  (ClassManager/Plus 
with  accounts  receivable)  and  Terrell 
Tribune  (Classmanager/Plus,  Comm- 
Link/Plus,  NewsEdit,  QSpool,  QXEdit, 
QTools  and  WireManager),  all  in 
Texas;  Creston  (Iowa)  News-Advertis¬ 
er  (CommLink/Plus,  NewsEdit, 
QSpool,  QTools,  QXEdit  and  WireM¬ 
anager);  LaCrosse  (Wis.)  Tribune 
(IQue  database,  IQueX  XTension, 
QTools,  QXEdit  and  WireManager 
IQue);  Oxford  (Miss.)  Eagle  (NewsEd¬ 
it,  QTools,  WireManager,  QSpool  and 
ClassManager/Plus  with  accounts  re¬ 
ceivable);  Independent  Newspapers, 
Scottsdale,  Ariz.  (Ad  Director,  Class- 
Manager/Plus  with  accounts  receivable 
and  Display  Manager  with  Remote 
Merge  option);  also  editorial  products 
for  Seattle’s  Puget  Sound  Business  Jour¬ 
nal  and  advertising  products  for  Buyers 
Guide  of  Oklahoma  City  and  Mechan- 
icville  (N.Y.)  Pennysaver. 

Neasi-Weber  Inlernatienal, 

Northridge,  Calif. 

DISCUS  newspaper  circulation 
management  system  license  for  the  As- 
bury  Park  (N.J.)  Press,  where  it  will 
run  on  the  same  IBM  AS/400  platform 
used  for  all  other  business  applications. 
Among  other  reasons,  the  selection 
was  based  on  support  for  areas  not  ad¬ 
dressed  by  the  existing  system,  such  as 
database  marketing,  alternate  product 
delivery  and  single  stream  delivery. 
DISCUS  integrates  and  supports  sub¬ 
scriber/nonsubscriber  telemarketing, 
billing,  accounting,  distribution,  sin¬ 
gle-copy  sales  by  outlet  and  rack,  man¬ 
ifest/press  order,  ABC  reporting  and 
overall  management  reporting. 
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In  Brief _ 

Guild  membership  down 

THE  NEWSPAPER  GUILD  paid  a  high  price  for  its  small 
1992  budget  surplus:  four  layoffs  and  a  3%  membership  drop. 

The  Silver  Spring,  Md.-based  union  said  it  lost  832  full¬ 
time  dues  payers  last  year,  leaving  26,202. 

It  closed  1992  with  a  $249,000  general  fund  surplus,  ahead 
of  a  $53,000  budgeted  deficit,  the  Guild  Reporter  said.  The 
union’s  finances  were  helped  by  faster  collection  of  delinquent 
dues  and  nearly  doubled  investment  income  of  $592,000. 

The  international  executive  board  is  recommending  a 
2.2%  budget  increase  this  year  to  $4.9  million  and  a  2.7%  per 
capita  dues  increase  to  $14  02  a  month,  based  on  the  same 
increase  in  average  top  reporter’s  pay  to  $723  a  week. 

Add  a  $1  a  month  organizing  fee  and  you  get  $15.02  as  the 
monthly  per  capita  dues  paid  by  locals  to  the  international 
for  each  member.  Plus,  members  pay  dues  to  operate  locals. 

The  budget  goes  to  delegates  at  the  union’s  July  meeting. 

The  union’s  strike  fund  posted  a  $594,000  decline  and  fin¬ 
ished  the  year  with  $6.2  million,  despite  payouts  of  $881,000 
for  strikes  at  the  Toronto  Star  and  Oxford  University  Press 
and  $428,000  at  the  defunct  Pittsburgh  Press. 

The  union’s  executive  board — seeking  to  mollify  a  growing 
self-determination  among  Canadian  members,  including  the 
Guild’s  second  largest  local,  the  Southern  Ontario  Newspa¬ 
per  Guild — endorsed  further  talks  aimed  at  increasing  Cana¬ 
dian  autonomy. 

Canadian  Guild  leaders — who  have  also  discussed  pulling 
Canada’s  20%  of  Guild  membership  out  of  the  union  and 
joining  a  larger  Canadian  union — have  submitted  proposals 
calling  for  a  Canadian  executive  board  within  the  Guild,  a 
Canadian  director  elected  by  Canadian  members  and  a  bud¬ 
get  for  spending  in  Canada. 

Guild  international  leaders  were  pondering  what  autono¬ 
my  terms  to  offer  Canada  in  a  vote  to  be  put  to  delegates  at 
the  convention. 

The  Guild  also  is  undergoing  a  “strategic  assessment”  by 
consultants  Work  Directions  Inc.  of  Boston  and  recommen¬ 
dations  are  also  expected  to  come  to  a  vote  in  Honolulu. 

— George  Garneau 

African  publisher  detained 

PIUS  NJAWE,  DIRECTOR  of  the  Cameroon  newspaper  La 
Messagere  and  winner  of  an  international  press  freedom  award, 
has  been  arrested  and  jailed  by  government  authorities. 

No  reason  was  given  for  the  May  12  arrest  in  the  newspa¬ 
per’s  offices  by  six  police  officers  in  civilian  clothes. 

Njawe  won  the  1993  Golden  Pen  of  Freedom  prize  from 
the  International  Federation  of  Newspaper  Publishers  (FlEJ) 
for  his  contributions  to  press  freedom. 

FIEj  demanded  his  release  in  a  telegram  to  the  Cameroon 
President  Paul  Biya. 

“I  can  assure  you  that  the  arrest  and  continued  harassment 
of  Mr.  Njawe  and  his  publication  will  only  aggravate  the 
highly  damaged  reputation  of  the  Cameroons  in  the  eyes  of 
the  international  community  and  its  quest  towards  progress 
and  development,”  said  FIEj  president  Prescott  Low. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

6/1/93 

5/25/93 

6/2/92 

Affiliated  Publications  Inc.  (NY) 

13.125 

12.25 

10.50 

A.H.  BeloCorp.  (NY) 

47.50 

46.00 

40.125 

Capital  Cities/A^  Inc.  (NY) 

527.50 

530.00 

480.50 

Central  Newspapers  Inc.  (NY) 

24.125 

24.00 

21.50 

Dow  Jones  &.  Co.  Inc.  (NY) 

30.125 

29.75 

33.625 

Gannett  Co.  Inc.  (NY) 

51.375 

52.50 

47.875 

Knight-Ridder  Inc.  (NY) 

55.875 

56.625 

59.50 

Lee  Enterprises  Inc.  (NY) 

29.75 

29.125 

28.875 

McClatchy  Newspapers  Inc.  (NY) 

22.125 

22.25 

22.25 

Media  General  Inc.  (AM) 

19.875 

19.00 

18.875 

Multimedia  Inc.  (NDQ)  * 

36.25 

37.25 

28.50 

New  York  Times  Co.  (AM) 

28.75 

28.875 

31.25 

Park  Communications  Inc.  (NDQ) 

18.75 

18.75 

15.75 

Pulitzer  Publishing  Co.  (NE)Q) 

28.50 

29.25 

30.50 

E.W.ScrippsCo.  (NY) 

27.75 

28.00 

28.00 

Times  Mirror  Co.  (NY) 

31.125 

30.875 

36.00 

Tribune  Co.  (NY) 

53.875 

52.625 

43.125 

Washington  Post  Co.  (NY) 

242.25 

240.25 

240.00 

*  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

6/1/93 

5/25/93 

6/2/92 

MdcLean  Hunter  Ltd.  (a) 

11.125 

11.875 

11.875 

Hollinger  Inc.  (a) 

12.25 

12.50 

10.25 

Quebecor  Inc.  Class  A  (a)(d) 

19.75 

20.00 

14.25 

Reuters  (c) 

63.625 

60.25 

64.375 

Southam  Inc.  (a) 

18.75 

17.50 

16.75 

Thomson  Corp.  (a) 

15.375 

15.625 

14.875 

Toronto  Sun  Publishing  Corp.  (a) 

12.125 

12.25 

16.125 

TorStar  Corp.  (a) 

22.75 

23.125 

22.00 

Pearson  Ltd.  (b)(e) 

4.38 

4.44 

4.39 

News  Corp.  Ltd.  (c) 

41.125 

41.625 

33.625 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


Then  again,  maybe  not 

THE  SOUTHERN  NEWSPAPER  Publishers  Association 
goofed  when  it  announced  that  the  Waco  (Texas)  Tribune' 
Herald  would  be  represented  on  a  panel  entitled  “The  Media 
and  the  Messiah”  at  the  group’s  May  meeting. 

“Because  of  the  legal  situation  involved,  the  Tribune-Her¬ 
ald  understandably  cannot  be  a  part  of  the  panel,”  SNPA  said 
in  its  May  bulletin.  “We  should  have  checked  our  informa¬ 
tion  more  carefully,  and  we  apologize  for  our  error.” 

The  “legal  situation”  is  a  lawsuit  in  which  a  Bureau  of  Al¬ 
cohol,  Tobacco  and  Firearms  agent,  who  was  wounded  in  a 
raid  that  killed  four  of  his  colleagues,  accuses  the  paper  of 
tipping  off  the  Branch  Davidian  sect.  The  paper  has  denied 
the  allegation. 

After  a  two-month  siege  by  federal  agents,  sect  members 
died  in  an  inferno  that  began  inside  the  compound  when  the 
FBI  used  tear  gas  in  an  attempt  to  end  the  standoff. 
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Humorist  holds  his 
own  in  newspapers 

James  Lileks  ‘duels’  Dave  Barry  to  a  draw  as  his 
Newhouse  News  Service  column  gains  popularity 


by  Chris  Lamb 

IN  THE  OLD  West,  a  conflict  between 
two  men  was  often  resolved  with  a  duel 
that  would  leave  one  of  them  face 
down  in  the  dirt. 

When  columnists  Dave  Barry  and 
James  Lileks  had  a  duel,  they  lived  to 
see  themselves  face  up  in  the  Spring- 
field  (Mass.)  Sunday  Republican. 

The  newspaper  dropped  Barry’s  col¬ 
umn  because  of  a  contractual  conflict 
with  his  syndicate  and  replaced  him 
with  Lileks.  Barry  readers  protested,  so 
Lileks  was  pulled  and  Barry  brought 
back.  Then  Lileks’  fans  raised  a  fuss,  so 
the  Sunday  Republican  decided  to  run 
both  humorists. 

The  paper  also  published  letters  by 
the  columnists,  who  hurled  mock  in¬ 
sults  at  each  other. 

Barry,  who  is  associated  with  Tri¬ 
bune  Media  Services  and  the  Knight- 
Ridder/Tribune  News  Service,  went 
first. 

“I’m  very  happy  to  be  back,”  he 
wrote,  “but  I’m  also  quite  concerned 
about  your  decision  to  keep  my  tempo¬ 
rary  replacement,  James  Lileks,  as  a 
regular  columnist.  I  happen  to  know 
Lileks,  and  while  I  would  never,  ever 
say  anything  in  the  least  bit  derogato¬ 
ry  about  a  fellow  columnist,  I  feel  1 
should  point  out,  with  all  due  respect, 
that  he  is  a  vermin.” 

The  Newhouse  News  Service- 
based  Lileks  returned  fire. 

“First,  I  want  to  thank  you  for 
putting  my  column  in  your  newspaper,” 
he  wrote.  “This  was  a  brave  move,  con¬ 
sidering  how  powerful  columnists  are 
attempting  to  sabotage  my  career  with 
allegations  that  aren’t  just  mean-spirit- 


(Chris  Lamb  is  a  Florida-based 
journalist  who  writes  periodically  for 
E&P.) 


James  Lileks 


ed,  but  basically  true. 

“However,  your  readers  should  be 
aware  of  the  intense  animosity  be¬ 
tween  myself  and  Mr.  Dave  Barry.  He 
is  both  taller  and  older  than  I  am,  a 
fact  he  often  rubs  in  my  face  by  stand¬ 
ing  on  tiptoes  and  announcing  loudly 
his  vivid  memories  of  the  Ford  admin¬ 
istration  .  .  .  .” 

All’s  well  that  ended  well,  said 
Lileks,  who  noted  that  the  situation 
generated  interest  in  both  columnists. 
He  added,  tongue-in-cheek,  that  he 
was  happy  to  “do  something”  for  the 
career  of  the  Pulitzer  Prize-winning 
Barry. 

Lileks  also  said  he  was  pleased  with 
the  support  from  readers. 

“Judging  from  my  mail,”  he  com¬ 
mented,  “my  readers  have  aged  to  the 
point  of  being  irony-proof.  They  don’t 
get  the  fact  that  I’m  not  being  serious.” 


This  can  be  a  problem  for  a  humor 
columnist,  Lileks  acknowledged.  Hu¬ 
mor,  after  all,  is  subjective. 

“Nothing  is  more  horrible  than 
watching  someone  read  your  column  in 
a  coffee  shop  with  an  absolute  stone 
face  and  then  turning  the  page  before 
there’s  enough  time  to  finish  it,”  he 
said.  “You  know  that  this  is  funny,  that 
it  might  be  the  funniest  thing  possibly 
in  this  century,  then  someone  says, 
‘No,  I  didn’t  think  that  was  funny  at 
all.’” 

Lileks’  ideas  “come  from  whatever 
gripes  me  at  a  particular  moment,”  he 
said. 

One  recent  column,  for  instance, 
satirized  features  from  the  “Hints  from 
Heloise”  school  of  advice.  Part  of  the 
piece  read,  “Dear  Betty:  Next  time  you 
sever  a  limb,  try  cauterizing  the  wound 
with  a  Teflon  waffle-maker!  Heats  up 
fast  and  cleans  up  in  seconds.  Sincere¬ 
ly,  Helen.” 

Betty  replied,  “Right  you  are,  Helen. 
Also,  dental  floss  makes  a  great  sutur¬ 
ing  thread  and  you  can  reuse  the  nee¬ 
dles  for  stitching  up  the  turkey.  Hint: 
And,  for  goodness  sake,  don’t  throw 
away  that  old  piano!  The  wires  can 
make  the  coil  for  the  hydroelectric  dam 
you’ve  been  meaning  to  put  in  .  .  .  .” 

Another  recent  column  criticized  an 
art  exhibit  at  New  York’s  Whitney  Mu¬ 
seum  as  a  “freak-show  exhibit  of  mis¬ 
ery,  deformity  and  blunt  raving  fury.” 

This  reflects  more  than  a  gripe  of 
the  day  for  Lileks. 

“Most  of  modern  art  since  abstract 
expressionism,  and  including  abstract 
expressionism,  has  been  nonsense,”  he 
said.  “It  relies  on  theoretic  constraints 
that  are  stupid  and  irrelevant.” 

Lileks  noted  that  he  makes  serious 
points  at  times  and  occasionally  writes 
an  entire  serious  column,  but  tries  to 
remember  that  humor  comes  first. 

“We  have  serious  stuff  all  over  the 
paper,”  he  said.  “The  ability  to  make 
people  laugh,  if  you  can  do  it,  ought  to 
be  the  thing  you’re  most  concerned 
with  .  .  .  .” 

Yet  it’s  not  something  he  takes  par¬ 
ticularly  seriously.  After  all,  there  is 
work  and  there  is  work.  Lileks’  father, 
who  is  in  his  60s,  still  hauls  around 
large  barrels  on  the  job. 

“That’s  work,”  said  the  columnist. 
“There  is  the  rare  day  when  a  column 
is  not  coming,  but  it  still  doesn’t 
strike  you  as  work.  I’m  sitting  here 
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having  a  beer  at  10  o’clock  at  night 
thinking,  ‘What  do  1  think  of  this 
Bosnia  situation?”’ 

Lileks,  whose  twice-weekly  column 
is  also  distributed  free  to  New  York 
Times  News  Service  subscribers,  typ¬ 
ically  writes  about  politics  on  Tuesdays 
and  “cranky-cultural  stuff”  on  Thurs¬ 
days. 

He  admits  conservative  tendencies 
but  wouldn’t  necessarily  categorize 
himself  as  a  conservative. 

“I  enjoy  the  fact  that  so  many  people 
who  were  stridently  Democratic  over 
the  last  12  years  have  become  shills  for 
the  power  structure,”  Lileks  said  with  a 
chuckle.  “It’s  very  gratifying.” 

About  his  own  political  agenda, 
Lileks  said,  “I’m  a  pox  on  everybody’s 
house. 

As  a  political  commentator,  he  con¬ 
tinued,  “I  love  the  opportunity  to  be 
one  of  the  more  incoherent  political 
voices  out  there.” 

So  it’s  just  as  well  that  Lileks  lives  in 
Washington,  D.C. 

“As  a  resident  of  the  nation’s  capital, 
population  589,000  and  diminishing  as 
fast  as  people  can  reload,  I  am  consid¬ 
ering  which  of  my  photos  I  want  the 
paper  to  run  when  I  am  shot,”  he  be¬ 
gan  one  column. 

Washington  is  a  long  way  from 
South  Dakota,  where  Lileks  grew  up 
reading  the  local  newspaper  columnist 
and  hoping  one  day  to  be  a  columnist 
himself. 

“I  admired  most  of  the  people  who 
had  their  pictures  in  the  paper  for  rea¬ 
sons  other  than  being  arrested,”  he  re¬ 
called  in  his  1991  book.  Notes  of  a 
Nervous  Man,  a  collection  of  columns 
he  wrote  for  the  St.  Paul  Pioneer  Press. 
“These  guys  got  to  cork  off  about 
whatever  they  wanted,  several  times  a 
week.” 

Lileks  started  writing  columns  as  a 
University  of  Minnesota  student  and 
then,  after  graduation,  sought  a  job  as 
“an  essayist.”  He  learned  to  his  dis¬ 
may  that  the  classifieds  had  no  such 
openings. 

“I  thought  I  had  completely  blown 
it,”  he  said.  “I  had  spent  all  that  time 
in  college,  but  I  had  no  marketable 
skills.  The  ability  to  turn  a  phrase  does 
not  get  you  a  juicy  benefits  package.” 

So  Lileks  became  a  convenience- 
store  clerk.  Then  fate  intervened  when 
the  editor  of  an  alternative  weekly  in 
Minneapolis  wanted  him  to  write  a 
story  about  being  a  convenience-store 
clerk! 

“This  is  the  only  part  of  my  life  that 
appears  to  have  been  scripted  by  Hol¬ 


lywood,”  Lileks  said.  “It  was  like  being 
discovered  at  Schwab’s.” 

Lileks  eventually  became  a  staff 
writer  for  the  weekly,  wrote  a  comic 
mystery  novel  called  Falling  Up  the 
Stairs  and  then  joined  the  Pioneer 
Press  as  a  feature  writer. 

His  features,  he  said,  usually  came 
out  as  columns. 

“Everything  I  do  tries  to  be  a  col¬ 
umn  and  desperately  wants  to  be  a 
column  and  then  sulks  petulantly  if  it 
can’t  be  a  column,”  observed  Lileks. 
“Eventually  they  gave  up  and  said, 
‘Write  a  column.’” 

When  Newhouse  hired  Pioneer  Press 
features  editor  Deborah  Howell  as  its 
Washington  bureau  chief,  she  hired 
Lileks.  He’s  been  writing  columns  for 
the  news  service  for  about  three  years. 

As  a  college  and  St.  Paul  columnist, 
Lileks  was  used  to  writing  about  a  spe¬ 
cific  place  for  a  specific  readership.  In 
Washington,  his  readership  is  broader 
and  less  specific. 

“I  miss  the  connection  with  a  place,” 
he  said,  and  noted  that  being  a  syndi¬ 
cated  columnist  sometimes  makes  him 
feel  as  though  “you’re  yelling  into  a 
dark  barn  and  you  don’t  know  if  any¬ 
one’s  in  the  rafters.” 

Lileks  said  he  has  a  good  relation¬ 
ship  with  the  news  service  and  is  hap¬ 
py  to  hold  a  job  where  he  “can  sit  in  a 
small  room  and  make  things  up. 

“I  keep  the  columns  fact-free,”  he 
joked. 

Lileks  is  also  working  on  additional 
comic  novels  about  a  bad  food  review¬ 
er.  His  second  book,  Mr.  Obvious,  is 
due  out  next  spring.  He  said  a  third 
called  Dead  Meat  will  follow.  BES?? 

Caen  and  others  to 
address  columnists 

HERB  CAEN  AND  Jack  Ohman  will 
be  among  the  speakers  at  the  June  25- 
27  National  Society  of  Newspaper 
Columnists  convention  in  Portland, 
Oregon’s  Benson  Hotel. 

Caen  is  the  longtime  columnist  for 
the  San  Francisco  Chronicle  and 
Chronicle  Features  while  Ohman 
does  editorial  cartoons  for  the  Portland 
Oregonian  and  Tribune  Media  Ser¬ 
vices. 

Other  NSNC  meeting  speakers  will 
discuss  topics  such  as  male  bias  in 
newspapers,  whether  the  column  field 
reflects  America’s  diversity,  and  the  art 
of  storytelling  in  columns,  according  to 
convention  chairman  and  Oregonian 
columnist  Jonathan  Nicholas. 


Cartoonist  wants  to 
reach  older  readers 

LEW  SAYRE  SCHWARTZ  thinks 
newspapers  and  syndicates  need  to  do 
a  better  job  of  reaching  older  readers. 

“It’s  time  for  both  newspapers  and 
syndicates  to  wake  up  to  the  ‘mature 
market,”’  said  the  veteran  cartoonist. 
“With  all  the  complaints  we  read 
about  declining  readership  and  adver¬ 
tising  revenues,  both  still  seem  to  ig¬ 
nore  the  fastest  growing  and  most  af¬ 
fluent  market  in  America.  These  peo¬ 
ple  represent  some  60  to  70%  of  their 
present  readership  ....  What  is  the 
logic  for  any  business  to  ignore  its  best 
customers?” 

Schwartz  himself  is  trying  to  reach 
these  customers  with  the  self-syndicat¬ 
ed  “Dinosaur  Group”  comic,  which 
can  run  on  senior  pages  and  elsewhere. 
The  strip  stars  two  friends,  Bronto  and 
Steggy,  who  comment  on  sex,  politics, 
the  media,  nutrition,  health  care,  re¬ 
tirement,  Social  Security  and  other 
topics  affecting  readers  over  50. 

The  cartoonist  said  he  decided  to 
use  dinosaur  characters  “to  stay  away 
from  drawing  cranky  ‘old  folks’  and 
most  importantly  to  challenge  the  all- 


COOK  UP 
MORE 
READERS. 


\ 


It's  quick  and  easy  when  you  give 
them  what  they  want.  Like  our  weekly 
Microwave  Magic  column. 

Just  pop  one  into  your  newspaper. 
And  get  rea^  to  serve  up  recipes  that 
work.  Thinking  about  calling  us  right 
away?  Now  you’re  cooking. 

Readers  what  to  know  how  to  spend 
less  time  cooking  and  still  dine  graciously. 
From  vegetables  to  desserts,  appetizers 
to  entrees,  Microwave  Magic  has  it  all. 

Call  collect  (619)  2^1818  for  a  free  * 
sample  today.  Get  the  package  that  ties  1 
up  readership  and  revenues.  I 
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too'popular  notion  that  we  self-de¬ 
struct  when  we  get  into  our  50s  and 
60s ....  Only  8%  of  all  seniors  are  in¬ 
capacitated  or  in  wheelchairs;  the  oth¬ 
er  92%  are  out  raising  hell .  .  .  .” 

Schwartz,  who  was  born  in  1926,  be¬ 
gan  drawing  the  “Saint”  comic  for  the 
New  York  Herald  Tribune  at  the  age  of 
20  and  then  spent  eight  years  on  the 
staff  of  King  Features  Syndicate. 

The  World  War  II  veteran  also  did 
free-lance  advertising  art  and  illustra¬ 
tion,  ghosted  “Batman”  for  its  creator 
Bob  Kane,  served  as  artist/art  director 
and  supervisor  of  animated  TV  com¬ 
mercials  for  J.  Walter  Thompson,  co¬ 
founded  the  TV  commercial  “bou¬ 
tique”  of  Ferro/Magubgub  and 
Schwartz,  and  formed  his  own  compa¬ 
ny  in  New  York  that  produced  network 
specials,  special  learning  segments  for 
Sesame  Street  and  film  projects  for 
many  large  corporations. 

Also,  the  Emmy  Award-winning 
Schwartz  wrote,  produced  and  directed 
a  video  marking  the  75th  birthday  of 
“Terry  and  the  Pirates”/“Steve  Can¬ 
yon”  creator  Milton  Caniff  (1907- 
1988).  Schwartz  said  that  he  is  plan¬ 
ning  to  put  the  1982  video  into  distrib¬ 
ution. 

In  1988,  Schwartz  co-founded  the 
Dinosaur  Group  marketing/consulting 
firm  —  based  at  P.O.  Box  1552,  Mash- 
pee.  Mass.  02649  —  that  focuses  on 
the  “mature  market.”  — David  Astor 

‘Outside^  is  offered 

MATERIAL  FROM  THE  award-win¬ 
ning  Outside  magazine  is  being  offered 
by  United  Feature  Syndicate. 

The  weekly  package  includes  up  to 
three  articles  as  well  as  a  color  photo, 
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illustration  or  destination  map  from 
the  16-year-old  magazine,  which  cov¬ 
ers  participatory  sports,  travel  and 
adventure. 


A  COLUMN  ABOUT  mutual  funds  is 
being  self-syndicated. 

The  feature  is  by  Werner  Renberg, 
who  has  been  a  reporter  and  editor  for 
the  Dallas  Morning  News  and  Business 
Week,  a  contributor  to  Barron's  and  an 
Exxon  staffer. 

He  also  authored  The  Bond  Fund 
Advisor  (Dearborn  Financial  Publish¬ 
ing)  and  co-authored  Making  Money 
with  Mutual  Funds  (John  Wiley). 

The  award-winning  Renberg  ma¬ 
jored  in  history  and  minored  in  gov¬ 
ernment  at  Southern  Methodist  Uni¬ 
versity  and  majored  in  economics  at 
the  New  York  University  Graduate 
School  of  Business  Administration. 

Renberg  —  based  at  6  Sabina  Rd., 


Werner  Renberg 


Chappaqua,  N.Y.  10514  —  distributes 
his  column  to  papers  such  as  the  Balti¬ 
more  Sun,  Chicago  Tribune,  Fort 
Lauderdale  Sun-Sentinel,  Orlando  Sen¬ 
tinel  and  Portland  Oregonian. 


COLUMNIST  WILLIAM  NORWICH 
has  a  rare  interview  with  John  F. 
Kennedy  Jr.  in  this  month’s  issue  of 
Vogue  magazine. 

Excerpts  appeared  in  Norwich’s  New 
York  Post  gossip  column,  which  is  syn¬ 
dicated  by  Copley  News  Service. 


A  WEEKLY  COLUMN  called  “From 
the  Bible”  is  being  syndicated  free  to 
newspapers. 

The  feature  —  which  offers  Scrip¬ 
ture  text  without  comments  —  is  com¬ 
piled  by  Jerry  Kingery.  He  is  president 
of  the  Bible  Foundation,  P.O.  Box  908, 
Newberg,  Ore.  97312. 


ARTHUR  MERTZ,  WHO  was  sales 
director  of  Crain  News  Service,  has 
died  of  a  heart  attack  at  the  age  of  75. 

The  Chicago-based  Mertz  joined 
Crain  Communications  in  1948. 

Endangered  wildlife 

THE  NEW  YORK  Newsday  “Student 
Briefing  Page”  distributed  by  the  Los 
Angeles  Times  Syndicate  has  started 
an  “Endangered  Wildlife  Trading  Card 
Series.” 
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He  worked  for  Crain 


Teen  Anrested 
in  Hate  Mail  Case 

Honors  student  charged  with  sending  Ku  Klux  Klan 
letters  to  two  San  Diego  County  weekly  newspapers 


by  M.L.  Stein  Klan  or  any  other  known  racist  group. 

He  was  taken  into  custody  after 
A  17'YEAR'old  high  school  honors  deputies  searched  his  room  at  home 
student  and  former  Boy  Scout  has  and  purportedly  found  material  linking 
been  arrested  on  suspicion  of  sending  him  to  a  series  of  seeming  hate  crimes 
hate-laden  Ku  Klux  Klan  letters  to  two  in  the  past  several  months. 

San  Diego  County  weeklies  and  The  Lemon  Grove  Review  received 
threatening  one  with  destruction.  nine  letters  that  attacked  Jews,  blacks, 

Instead  of  feeling  relief  over  the  ar-  gays  and  lesbians,  Hispanic  “wetbacks,” 
rest,  Pete  Kaufman,  publisher  of  the  the  Catholic  Church  and  the  Mafia 
Lemon  Grove  Review,  one  of  the  target  (E&P,  Jan.  9). 

newspapers,  said  he  was  “heartsick”  at  Similar  messages  had  been  sent  to 
learning  that  the  youth  was  the  son  of  the  San  Diego  Jewish  Times,  which  was 
a  teacher  friend  with  whom  he  had  firebombed  in  1989,  apparently  by  one 
worked  on  a  school  project.  or  more  members  of  a  hate  group. 

The  teen-ager,  who  was  released  to  The  missives  to  the  two  papers  were 
his  parents  pending  further  investiga-  signed,  “Exalted  Cyclops  of  the  Lemon 
tion,  also  is  a  suspect  in  a  death  threat  Grove  Ku  Klux  Klan.”  One  letter  to 


Evidence  indicates  that  the  arrested  minor 
acted  alone  and  is  not  a  member  of  the  Klan  or 
any  other  known  racist  group,  according  to 
Sheriff’s  Sgt.  Walters. 

to  a  sheriff’s  officer,  malicious  mischief  the  Review  was  wrapped  around  rock 
(KKK  spray  painting  on  buildings)  hurled  through  the  window  of  a  build- 
burglary,  possession  of  stolen  property,  ing  the  paper  had  recently  vacated, 
and  sending  hate  mail  and  threats  to  a  Another  blasted  Kaufman  for  not 
high  school  newspaper  and  an  interra-  publishing  previous  racist  letters  and 
cial  couple.  Authorities  withheld  his  warned  that  the  KKK  had  sentenced 
name  from  the  media.  him  to  “destruction.” 

The  student  newspaper  at  Helix  While  deploring  the  suspect’s  al- 
High  School  in  Lemon  Grove,  where  leged  actions,  Kaufman  said  he  hoped 
the  suspect  is  a  senior,  was  also  broken  that  he  would  be  given  probation, 
into,  the  sheriff’s  office  reported.  Stu-  “I  don’t  want  to  see  his  life  ruined,” 
dent  address  lists  stolen  in  the  burglary  the  publisher  went  on.  “He  has  been 
were  allegedly  used  to  mail  hate  letters  accepted  at  a  college  and  there  is  a 
to  students  and  their  parents,  officers  good  chance  that  his  life  can  be  re¬ 
said.  versed.  1  think  he  saw  his  actions  as 

Sheriff’s  Sgt.  Doug  Walters  said  that  some  kind  of  lark.” 
he  had  received  a  letter  threatening  his  Kaufman  said  both  parents  have  ex¬ 
life  if  law  enforcement  officers  at-  cellent  reputations  in  the  community 
tempted  to  infiltrate  the  Ku  Klux  Klan.  and,  to  his  knowledge,  have  never 
However,  Walters  continued,  evi-  been  associated  with  racial  bigotry, 
dence  indicates  the  arrested  minor  act-  According  to  Sgt.  Walters,  the 
ed  alone  and  is  not  a  member  of  the  youth’s  mother  persuaded  him  to  let 


deputies  search  his  room. 

Garry  Rosenberg,  publisher  of  the 
Jewish  Times,  was  not  as  forgiving  as 
Kaufman. 

“There  are  lots  of  misguided  16- 
and  17-year-olds  running  around  the 
streets  terrorizing  people,”  he  said. 
“They  should  not  be  allowed  to  hide 
behind  their  age.  This  has  been  a  real 
tragedy,  but  1  believe  he  should  feel 
the  full  weight  of  the  law.  From  what  1 
can  learn,  he  apparently  is  remorse¬ 
less  about  the  vicious  things  he  has 
done.” 

Walters  said  the  results  of  the  com¬ 
pleted  investigation  will  be  submitted 
to  the  district  attorney,  but  he  ob¬ 
served  that  hate  crimes  are  difficult  to 
prove. 

“You  have  to  show  intention,”  he  ex¬ 
plained.  “Did  the  person  have  hate  on 
his  mind  when  he  committed  the 
acts?”  BE^P 

Wis.  paper  begins 
fax  service 

THE  LA  CROSSE  (Wis.)  Tribune  has 
launched  a  fax  service  offering  sub¬ 
scribers  news  as  well  as  information  not 
published  in  the  daily  paper. 

Reader  Direct  enables  readers  to 
choose  stories  and  information  from  a 
directory  published  daily  by  the  Tri¬ 
bune.  The  cost  is  $9.95  a  month  plus  a 
one-time  connection  fee  of  the  same 
amount. 

The  daily  index  has  more  than  100 
stories  on  world,  national,  state  and  lo¬ 
cal  events,  sports  and  syndicated 
columns,  stock  information  and  news 
about  local  businesses  and  services. 

Personalized  stock  charts  are  avail¬ 
able  as  a  special  option. 

Lee  Enterprises,  parent  company  of 
the  Tribune,  and  Consumer  Power  Mar¬ 
keting,  Waukesha,  Wis.,  are  partners  in 
the  venture.  —  AP 
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Reeducating 
the  Educators 

Editor  warns  that  j -school  students  taught  by 
professors  who  have  been  away  from  newspapers  for  more 
than  five  years  may  not  be  ready  for  today’s  job  market 


by  M.L.  Stein 

JOURNALISM  STUDENTS  WHOSE 
professors  have  been  out  of  the  news 
business  for  more  than  five  years  will 
not  be  ready  for  newspaper  jobs,  an  ed¬ 
itor  has  warned. 

They  also  will  have  a  hard  time,  she 
added,  if  their  teachers  “still  crack 
jokes  about  USA  Today  as  the  McDon¬ 
ald’s  of  newspapers  with  McNuggets  of 
information  and  talk  about  the  changes 
initiated  by  USA  Today  ...  as  if  they 
were  the  first  bells  tolling  the  death  of 
journalism.” 

The  warning  came  from  Joan 


tudes  toward  content  is  far  more  revo¬ 
lutionary  than  computerization,  Behr- 
mann  asserted. 

“I’m  talking  about  the  revolution  of 
a  system  where  a  group  of  editors — 
mostly  white,  straight  and  male — made 
the  decisions  on  what  would  go  into 
the  next  day’s  newspaper,”  she  ex¬ 
plained. 

Those  decision  makers,  the  speaker 
said,  looked  inward,  drawing  their  news 
perspective  from  “their  own  frame  of 
the  world,”  deciding  what  was  impor¬ 
tant  and  controversial — and  what  be¬ 
longed  on  Page  One. 

Sometimes  there  would  be  discus¬ 


They  also  will  have  a  hard  time,  she  added,  if 
their  teachers  “still  crack  jokes  about  USA  Today 
as  the  McDonald^s  of  newspapers  with  McNuggets 
of  information  ...” 


Behrmann,  executive  editor  of  the 
Desert  Sun  in  Palm  Springs,  Calif.,  at  a 
conference  of  the  Region  XI  chapter  of 
the  Society  of  Professional  Journalists 
in  Los  Angeles. 

To  an  audience  that  included  a  num¬ 
ber  of  college  students,  Behrmann, 
one  of  USA  Today’s  founding  editors, 
stressed  that  technology  will  not  be 
their  problem,  but  being  out  of  touch 
with  sweeping  changes  in  attracting 
readership  may  be. 

“Anyone  can  sit  down  at  a  terminal, 
a  leaf  desk,  a  Macintosh  or  pagination 
station  and  learn  it  enough  to  be  use¬ 
ful  after  some  training,”  she  said.  “It’s 
absolutely  not  brain  surgery,  and  you 
should  not  get  hung  up  on  that.  Just  be 
open  to  learning  it.” 

What  has  happened  in  editors’  atti¬ 


sion  in  news  conferences  among  “those 
dinosaurs  of  the  business  .  .  .  but  basi¬ 
cally  it  was  an  inward-turned  discus¬ 
sion,”  Behrmann  recalled,  adding:  “You 
could  call  it  by  the  same  name  as  a 
popular  TV  show  of  the  time:  Father 
Knows  Best.” 

A  new  approach  is  not  universal, 
but  it  has  taken  place  in  hundreds  of 
newsrooms  across  the  country  as  news¬ 
papers  began  to  realize  that,  while 
profits  were  still  climbing,  their  reader- 
ship  was  dwindling,  the  speaker  said. 
Older  readers  were  still  loyal,  but  they 
were  dying  off,  and  the  18-to-34  seg¬ 
ment  of  the  population  was  not  buying 
papers  in  sufficient  numbers,  she 
pointed  out. 

The  trend  for  newspapers  today  is  to 
turn  outward,  to  ask  readers  about 


their  interests  and  what  they  care 
about,  Behrmann  said. 

Among  the  changes,  Behrmann 
noted,  are  the  different  ways  of  packag¬ 
ing  stories:  creating  easy  points  of  en¬ 
try  for  readers,  fewer  jumps,  less  jargon 
and  more  graphics. 

All  this  is  just  the  “tip  of  the  ice¬ 
berg,”  she  said.  “We  are  in  the  middle 
of  a  revolution  in  the  news  business 
and  there  is  more  change  to  come.” 

Besides  having  the  traditional  jour¬ 
nalistic  qualities  —  a  high-energy  lev¬ 
el,  curiosity,  a  commitment  to  accura¬ 
cy — young  people  entering  newspapers 
must  also  have  a  “tolerance  for 
change,  because  change  is  definitely  in 
the  air,”  Behrmann  declared. 

Time-Warner  funds 
minority  scholarship 

THE  UNIVERSITY  OF  Michigan  Jour¬ 
nalism  Fellows  has  announced  a 
$500,000  gift  for  minorities  from  Time- 
Warner  Inc.  and  awards  totaling 
$270,000  to  11  journalists  for  a  full  aca¬ 
demic  year  of  midcareer  study. 

Matthew  Scott,  associate  editor  of 
Black  Enterprise  magazine,  is  the  first  of 
10  minority  journalists  to  be  sponsored 
over  the  next  decade  by  Time-Warner. 

Other  winning  journalists  and  their 
affiliations  are  Teresa  Albor,  a  Manila- 
based  free-lance  journalist;  John  Bray, 
the  Daily  Progress  of  Charlottesville, 
Va.;  Deborah  Kovach  Caldwell,  the 
Trenton  (N.J.)  Times;  Bruce  Finley,  the 
Denver  Post;  Pauline  Lubens,  the  De¬ 
troit  Free  Press;  Michael  Mansur,  the 
Kansas  City  (Mo.)  Star;  David  Olinger, 
the  St.  Petersburg  (Fla.)  Times;  Dana 
Rubin,  Texas  Monthly  magazine;  James 
Walser,  the  Charlotte  (N.C.)  Observer; 
and  Jae-Seok  Yun,  the  Joong-ang  Daily 
News  of  Seoul. 


38 


Editor6?Publisher  •  June  5,  1993 


A 


v 

1 


1993  EDITOR  &  PUBUSHER  MARKET  GUIDE  (Published  Nov  19921 

Exdusive  data  on  U.S.  and  Canadian  newspaper  markels.  $90  per  copy. 

Bulk  orders  o(  5  or  more  o(  each  book,  $82  each.  $11 5  outside  the  U.S.  or  Canada. 

1993  EDITOR  &  PUBUSHER  INTERNATIONAL  YEAR  BOOK 

(Published  April  1993)  The  encyclopedia  of  the  newspaper  industry.  $90  per  copy. 

Bulk  orders  of  5  or  more  of  each  book,  $82.  $1 15  outside  the  U.S.  or  Canada. 

Payment  must  be  in  U.S.  funds  ond  accompany  all  orders.  CA,  LA  ond  NY  residents  please 
odd  applicoble  soles  tax.  Please  provide  complete  street  address  with  zip  code  (or  UPS  delivery. 


VISA/MC  occount  # 


BUSINESS  Circle  One  Category 

I.  Newspaper 

I  Newspaper  Equipment  Manulocturer 

3.  Syndicate  /  News  Service 

4.  Advertising  Agency 

5.  Public  Relations  Firm 

6.  LegolFirm 

7.  Government 

8.  Manufacturer -General 

9.  Manufocturer- Auto  &  Truck 

10.  Manufacturer -Food 

II.  Service  Industry 

II  University  /  Public  Ubrory 

13.  Financial 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  than  Newspaper 

18.  Real  Estate 


Editorfi^Publisher 

Circulation  Department 
11  West  19th  Street 
NewYork,  NY  10011-4234 


AFFIX 

POSTAGE 

HERE 


Reader  Reaction 

Orange  County  Register  editor  invites  comment 
on  redesign;  1,300  readers  respond,  only  a  handful  cancel 


by  M.L.  Stein 

DOES  THE  REDESIGN  of  a  newspa¬ 
per  provoke  reader  comment  and 
opinions? 

Judging  by  the  experience  of  the  Or¬ 
ange  County  Register  in  Santa  Ana, 
Calif.,  it  sure  does  —  especially  when 
the  editor  invites  the  reactions  via  a 
special  phone  line. 

Immediately  after  the  Register 
changed  its  format  —  headlines  and 
body  type  —  switched  different  fea¬ 
tures  around  and  added  new  ones,  edi¬ 
tor  Tonnie  Katz  got  about  1,300  calls,  a 
majority  of  them  negative. 

“Approximately  800  people  didn’t 
like  changes  and  the  rest  loved  them,” 
Katz  recalled.  “Some  suggested  I  be 
given  a  raise  and  others  thought  I 
should  be  fired.” 

Many  of  the  complaints,  she  added, 
centered  around  the  new  locations  for 
features,  especially  from  long  time 
readers.  A  Page  Three  county  and 
state  roundup,  for  example,  has  been 
made  a  Nation  and  World  page.  One 
new  feature  is  County  Scan,  a  city-by- 
city  report  in  brief  paragraphs  similar 
in  style  to  USA  Today’s  state  report. 

Actually,  Katz  said,  the  response,  de¬ 
spite  the  numbers,  could  almost  be 
taken  as  a  vote  of  approval  when  one 
considers  the  Register’s  daily  circula¬ 
tion  of  350,000  and  415,000  on  Sunday. 
Most  readers,  even  when  they  are 
pleased  by  its  content,  do  not  contact 
a  newspaper  to  praise  anything,  she 
observed. 

Katz  telephoned  about  100  of  the 
callers  whose  views  jammed  several 
voice  mailboxes. 

“I  asked  the  gripers  what  they  specif¬ 
ically  did  not  like  about  the  redesign,” 
she  said.  If  they  were  not  already  aware 
of  it,  Katz  pointed  out  that  by  calling  a 
another  phone  number,  they  could 
learn  the  page  to  which  their  favorite 
feature  had  been  shifted. 

“I  also  told  them  that  this  is  a  work 
in  progress,  an  evolutionary  process 
aimed  at  making  the  newspaper  bet¬ 
ter,”  the  editor  reported,  “but  I  can  un¬ 
derstand  their  feelings.  Even  I  got  a 


shock  when  I  first  looked  at  the 
changes,  despite  all  the  work  we  put 
into  it.” 

Overall,  Katz  said,  “We’re  really  en¬ 
couraged  that  1,300  people  took  the 
trouble  to  call  us  and  give  their  views.” 

Before  making  the  changes,  which 
made  their  debut  in  April,  the  Register 
quizzed  focus  groups  for  their  input. 


Register  ombudsman  Pat  Riley,  who 
issued  no  invitation  for  readers’  reac¬ 
tion  to  the  new  format,  got  130  calls 
anyway.  Only  11  were  100%  favorable. 

“Quite  a  few  others  liked  some 
changes,  disliked  others,”  Riley  noted. 


THE  AUSTRALIAN  GOVERNMENT 
has  cleared  the  way  for  Canadian  pub¬ 
lisher  Conrad  Black  to  boost  his  stake 
in  Australia’s  second-largest  newspaper 
group  to  25%. 

Black’s  British-based  Telegraph  PLC 
acquired  a  15%  stake  two  years  ago  in 
John  Fairfax  Holdings  Ltd.,  whose 
newspapers  include  the  Sydney  Morning 
Herald,  the  Melbourne  Age  and  the  Fi¬ 
nancial  Review. 

But  foreign  investment  rules  prevent¬ 
ed  Telegraph  from  acquiring  more 
shares. 

“The  government  has  decided  to  in¬ 
crease  the  maximum  permitted  foreign 
interest  involvement  in  mass  circulation 
newspapers  by  a  single  shareholder  to 
25%,”  said  treasurer  John  Dawkins. 

Dawkins  said  the  decision  “reflects 
the  valid  need  of  foreign  investors  to 
safeguard  their  financial  and  manageri- 


Katz  got  a  particular  lift  from  one 
subscriber.  The  editor  was  taking  her 
regular  morning  walk  before  going  to 
the  office  when  she  saw  a  woman  pick¬ 
ing  up  her  Register  from  the  driveway. 

Prepared  for  the  worst,  Katz  identi¬ 
fied  herself  and  asked  the  woman  how 
she  liked  the  new  paper. 

“She  was  ecstatic,”  Katz  said.  “She 


said  she  had  been  taking  the  paper  for 
37  years  and  thought  the  changes  were 
great  and  that  it  was  easier  to  read.” 

Katz  said  the  “handful”  of  sub¬ 
scribers  who  cancelled  were  inter¬ 
viewed  about  their  reasons.  BECT 


al  commitment  to  their  newspapers.” 

Black  applied  for  permission  to  raise 
Telegraph’s  stake  earlier  this  year. 

This  triggered  opposition  from  many 
groups  and  individuals,  including  some 
members  of  the  Labor  government,  the 
minority  Australian  Democrats  party, 
former  prime  minister  Malcolm  Fraser 
and  the  Australian  Council  for  Trade 
Unions. 

All  of  the  parties  raised  concerns 
that  Australia’s  print  media  would  be 
dominated  by  foreigners. 

Australia’s  largest  newspaper  group  is 
News  Ltd.,  owned  by  Australian-born 
Rupert  Murdoch,  who  has  become  a 
U.S.  citizen. 

“While  the  Telegraph  will  be  the 
largest  single  shareholder  in  Fairfax, 
Australian  investors  will  still  hold  the 
majority  of  shares  in  Fairfax,”  Dawkins 
said.  —  AP 


Most  readers,  even  when  they  are  pleased  by 
its  content,  do  not  contact  a  newspaper  to  praise 
anything,  editor  Katz  observed. 


Conrad  Black  boosts  stake 
in  Australian  news  group 
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High  court  rules 
FBI  records  not 
confidential  per  se 


by  Debra  Qersh 

UNDER  THE  FREEDOM  of  Informa¬ 
tion  Act,  all  FBI  sources  are  not  confi¬ 
dential  simply  because  they  were  part 
of  an  investigation,  the  U.S.  Supreme 
Court  has  ruled. 

The  court,  ruling  in  United  States 
Department  of  Justice  et  al  v.  Lan' 
dano,  found  that  “the  government  is 
not  entitled  to  a  presumption  that  a 
source  is  confidential  within  the 
meaning  of  Exemption  7(D)  [of  FoIA] 
whenever  the  source  provides  infor¬ 
mation  to  the  FBI  in  the  course  of  a 
criminal  investigation. 

“More  narrowly  defined  circum¬ 


stances,  however,  can  provide  a  basis 
for  inferring  confidentiality,”  wrote  Jus¬ 
tice  Sandra  Day  O’Connor  for  the 
unanimous  court. 

The  case  began  in  the  late  1980s, 
when  Vincent  James  Landano  filed 
FoIA  requests  with  the  Federal  Bu¬ 
reau  of  Investigation  seeking  informa¬ 
tion  about  the  1976  murder  of  New 
Jersey  police  officer  John  Snow.  Lan¬ 
dano  was  convicted  in  1977  on 
charges  including  felony  murder  sur¬ 
rounding  the  robbery  during  which 
Snow  was  killed. 

Landano  has  maintained  his  inno¬ 
cence  and  has  filed  court  action 
charging  the  prosecutor  of  withhold¬ 
ing  evidence  that  could  prove  his 
innocence. 

During  his  quest  for  information. 


Landano  filed  the  FoIA  requests  with 
the  FBI,  but  the  pages  came  back  with 
significant  portions,  including  names, 
edited. 

Landano  sought  to  have  the  infor¬ 
mation  released,  but  the  government 
claimed  an  exemption  under  FoIA  per¬ 
taining  to  confidential  sources  of  infor¬ 
mation  for  law  enforcement  purposes. 

The  District  Court  ruled  that  the 
FBI  had  to  show  “case-specific  reasons 
for  non-disclosure.” 

The  Court  of  Appeals  for  the  Third 
Circuit  affirmed  that  and  went  even 
further,  ruling  that  the  source  was  con¬ 
fidential  under  the  FoIA  exemption 
only  if  given  explicit  assurances  or  if 


there  were  circumstances  “from  which 
such  an  assurance  could  reasonably  be 
inferred.” 

The  Supreme  Court  affirmed  the 
lower  court  ruling,  noting  it  does  not 
believe  it  is  “reasonable  to  infer  that 
the  information  is  given  with  an  im¬ 
plied  understanding  of  confidentiality 
in  all  cases.” 

Further,  O’Connor  noted,  “The 
government  maintains  that  an  assur¬ 
ance  of  confidentiality  can  be  inferred 
whenever  an  individual  source  com¬ 
municates  with  the  FBI  because  of  the 
risk  of  reprisal  or  other  negative  at¬ 
tention  inherent  in  criminal  investi¬ 
gations  .... 

“But  the  government  offers  no  ex¬ 
planation,  other  than  ease  of  adminis¬ 
tration,  why  that  expectation  always 


should  be  presumed.” 

The  court  determined  that  “a 
source  should  be  deemed  confidential 
if  the  source  furnished  information 
with  the  understanding  that  the  FBI 
would  not  divulge  the  communication 
except  to  the  extent  the  Bureau 
thought  necessary  for  law  enforcement 
purposes.” 

In  addition,  O’Connor  pointed  out, 
“the  government  offers  no  persuasive 
evidence  that  Congress  [when  drafting 
FoIA  legislation]  intended  for  the  Bu¬ 
reau  to  be  able  to  satisfy  its  burden  [of 
withholding  information]  in  every  in¬ 
stance  simply  by  asserting  that  a  source 
communicated  with  the  Bureau  during 
the  course  of  a  criminal  investigation. 
Had  Congress  meant  to  create  such  a 
rule,  it  could  have  done  so  much  more 
clearly.” 

The  high  court  further  stated  that 
should  the  FBI  believe  that  offering 
proof  for  a  confidentiality  exemption 
would  compromise  the  source,  affidavits 
can  be  presented  in  camera. 

Former  publisher 
accused  of  theft 

THE  FORMER  PUBLISHER  of  the 
Pontiac  (Mich.)  Daily  Leader  is  facing 
13  charges  of  theft  over  allegations  that 
he  bilked  the  payroll  and  charged  the 
paper  for  personal  purchases. 

A  Livingston  County  grand  jury  in¬ 
dicted  E.  Douglas  Cifers  on  a  single 
felony  count  of  theft  of  more  than 
$10,000.  He  previously  had  been 
charged  with  a  felony  count  of  theft  be¬ 
tween  $300  and  $10,000  and  11  misde¬ 
meanor  counts  for  amounts  under  $300, 
said  Steven  Ziegler,  special  prosecutor 
in  the  case. 

Cifers  has  pleaded  innocent  to  12  of 
the  charges  and  will  plead  innocent  to 
the  13th,  according  to  his  attorney, 
Robert  M.  Travers. 

Travers  said  Cifers  had  authority  to 
purchase  anything  he  wanted  and  reim¬ 
burse  the  paper  and  has  done  so.  The 
charges  stemmed  from  a  dispute  over 
his  salary,  Travers  said. 

The  Daily  Leader’s  current  publisher, 
Jim  Foster,  said  Cifers  reimbursed  the 
paper  only  $12  for  one  purchase.  The 
newspaper  will  seek  full  restitution. 

Cifers  was  publisher  from  April  1991 
until  July  1992.  —  AP 


The  Supreme  Court  affirmed  the  lower 
court  ruling,  noting  it  does  not  believe  it  is 
“reasonable  to  infer  that  the  information 
is  given  with  an  implied  understanding  of 
confidentiality  in  all  cases.” 
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Charges  dropped 
against  Texas 
news  photographers 

A  STATE  PROSECUTOR  has  decided 
to  drop  two  misdemeanor  trespassing 
cases  involving  news  photographers  try¬ 
ing  to  take  pictures  of  the  burned-out 
Branch  Davidian  compound  near 
Waco,  Texas. 

Rick  Bowmer  of  the  Associated  Press 
Houston  bureau  and  Kerwin  Plevka 
from  the  Houston  Chronicle  were  ar¬ 
rested  April  21  by  Texas  Department  of 
Public  Safety  officers  when  they  tried 
seeking  a  new  vantage  point  from 
which  to  photograph  the  charred  build¬ 
ings  where  cult  leader  David  Koresh 
and  his  followers  were  holed  up  for 
weeks. 

“We  were  notified  by  the  DPS  that 
they  no  longer  wished  to  proceed  on 
the  case  so  we  declined  to  proceed  with 
our  prosecution,”  said  Alan  Bennett,  an 
assistant  district  attorney  with  McLen¬ 
nan  County. 

Bennett  said  his  office  respected  the 
complainant’s  wishes. 

A  spokeswoman  in  Bennett’s  office 
said  computers  showed  that  the  cases 
had  been  dropped  April  28.  —  AP 

Media  appeal 
punitive  libel  award 

NINETEEN  MEDIA  GROUPS  are 
asking  the  New  York  Court  of  Appeals 
to  reverse  the  state’s  highest  jury  verdict 
in  a  libel  case  on  the  grounds  that  puni¬ 
tive  damages  for  public  figures  violate 
federal  and  state  constitutions. 

The  organizations,  which  include 
the  Associated  Press,  the  New  York 
Times,  the  Newspaper  Association  of 
America  and  other  major  names,  filed  a 
friend-of-the-court  brief  in  Albany  to 
contest  a  Niagara  Falls  jury’s  award  of 
$15  million  to  a  local  restauranteur  who 
claimed  he  was  libeled  by  an  acknowl¬ 
edged  mistaken  report  on  Buffalo’s 
Channel  7. 

The  station  said  in  a  news  report  that 
the  FBI  identified  the  restauranteur  as  a 
beating  victim  who  may  have  owed 
money  to  organized  crime.  Six  hours 
later,  the  station  admitted  on  air  that  it 
was  wrong. 

The  jury’s  1991  decision  included  $10 
million  in  punitive  damages. 

An  appellate  court  in  February  af¬ 
firmed  the  verdict  in  a  3-2  decision, 
which  Channel  7  appealed  to  the  state’s 
highest  court. 


The  media  organizations  argue  that 
punitive  damages  are  unconstitutional 
in  such  cases,  and  that  even  if  they  are 
not,  a  misunderstanding  between  a  re¬ 
porter  and  an  FBI  spokesman  certainly 
does  not  warrant  such  high  damages. 

If  allowed  to  stand,  the  verdict  “will 
pose  a  continuing  and  unjustifiable 
threat”  to  all  news  organizations  in  the 
state  with  “the  possibility  that  any  error 
in  a  story  concerning  a  public  figure 
will  result  in  a  ruinous  verdict,  virtually 
unrelated  to  the  extent  of  any  damages 
actually  caused,”  said  the  brief,  filed  by 
the  New  York  firm  Rogers  &.  Wells. 

Court:  Paper  rack 
ban  unconstitutional 

A  BAN  ON  newspaper  vending  ma¬ 
chines  inside  the  Greenville-Spartan- 
burg  Airport  in  South  Carolina  is  un¬ 
constitutional,  a  federal  appeals  court 
has  said. 

A  three-judge  panel  of  the  4th  U.S. 
Circuit  Court  of  Appeals  upheld  U.S. 
District  Judge  G.  Ross  Anderson  Jr.’s 
ruling  that  newspaper  distribution  is 
protected  by  the  First  Amendment. 

However,  the  court  vacated  Ander¬ 


son’s  order  allowing  placement  of  eight 
newspaper  racks  inside  the  terminal. 
That  part  of  Anderson’s  ruling  was  re¬ 
turned  to  him  so  the  Greenville-Spar- 
tanburg  Airport  Commission  could 
have  more  say  in  how  to  accommodate 
the  newspapers. 

The  1989  ban  was  challenged  by 
Multimedia  Publishing  Co.,  which  pub¬ 
lishes  the  Greenville  News  and  the 
Greenville  Piedmont,  and  the  New  York 
Times  Co.,  which  operates  Spartan¬ 
burg’s  Herald-Journal. 

The  commission  claimed  the  news¬ 
paper  racks  would  detract  from  the 
appearance  of  the  newly  renovated 
terminal. 

The  airport’s  governing  board  also 
claimed  the  racks  would  impede  pas¬ 
sengers,  divert  revenue  from  the  airport 
gift  shop  and  possibly  even  be  used  by 
terrorists  to  hide  a  bomb. 

The  appeals  court  rejected  those 
arguments. 

The  court  said  the  commission  nev¬ 
er  presented  a  coherent  aesthetic  plan 
and  failed  to  prove  gift  shop  revenue 
would  be  affected.  It  also  noted  that 
there  are  better  receptacles  for  a  bomb 
than  news  racks.  —  AP 


★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★ 
WE  DO  IT  BETTER! 

CRW  has  real  people  addressing  the  real  needs  of  newspaper 
circulation  departments. 

We'd  like  to  introduce  two  more  of  them; 

Scott  Georgalas  -  We  welcome  Scott  as  one  of 
the  newest  members  of  the  CRW  team.  We 
know  our  accounts  in  the  eastern  region  will 
receive  excellent  service  with  Scott  as  the 
manager. 

Andrea  Conboy  -  Andrea  handles  the  office 
maintenance  on  our  bond  accounts.  She's 
always  willing  to  discuss  the  status  of  a  bond, 
including  claim  processing,  with  circulators  or 
their  bonded  carriers. 

As  you've  been  meeting  some  of  us,  we'd  like  to  meet  you. 

Call  for  assistance  in  developing  newspaper  carrier  insurance 
and  bonding  programs.  We  also  offer  district  manager  training 
and  telemarketing  workshops. 

1-800-323-0227 

|I  CHURCH  RICKARDS,  WHITLOCK  &  CO.,  INC. 
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N.J.  weekly 
publisher  indicted 

THE  PUBLISHER  OF  a  weekly  news¬ 
paper  in  New  Jersey  has  been  indicted 
on  charges  that  he  received  more  than 
$150,000  in  embezzled  funds  from  Man¬ 
chester  Township  and  did  not  pay  taxes 
on  more  than  $213,000  in  personal  in¬ 
come. 

Thomas  Varelli,  owner  of  Manches¬ 
ter  Publishing  and  publisher  of  the  Ad¬ 
vance  News,  was  charged  in  a  10-count 
federal  indictment  that  includes  con¬ 
spiracy,  aiding  and  abetting  theft  of 
money,  and  four  counts  each  of  tax  eva¬ 
sion  and  signing  false  tax  returns.  Assis¬ 
tant  U.S.  Attorney  Patty  Shwartz  said. 

Other  co-conspirators  in  the  indict¬ 
ment  were  not  identified. 

The  indictment  said  one  or  more  of 
the  conspirators  would  order  fake  docu¬ 
mentation  to  cover  fraudulent  checks 
issued  to  Varelli.  The  checks  were 
drawn  from  township  accounts. 

Varelli  received  the  checks  from  the 
township  between  January  1986  and 
1990  in  amounts  ranging  from  $3,000  to 
$9,000,  the  indictment  said. 

Former  township  Mayor  Joseph  Mur¬ 
ray  and  seven  other  Manchester  offi¬ 
cials  were  accused  of  helping  to  steal 
$2.25  million  from  the  municipality  dur¬ 
ing  a  seven-year  period  ending  in  1990. 
All  but  former  Mayor  Joseph  Lynch, 
who  was  declared  mentally  incompe¬ 
tent  to  stand  trial,  have  been  convicted 
or  have  pleaded  guilty. 

Murray  was  convicted  of  racketeering, 
conspiracy,  official  misconduct,  misap¬ 
plication  of  entrusted  property  and  vari¬ 
ous  tax  code  violations.  He  is  serving  a 
nine-year  prison  sentence.  —  AP 

Deputy  loses 
libel  case 

A  SHERIFF’S  DEPUTY  in  South  Car¬ 
olina  has  lost  his  $250,000  libel  lawsuit 
against  the  State  in  Columbia. 

Richland  County  deputy  Doug 
Humphrey  sued  over  reports  that  he 
failed  a  lie  detector  test  concerning  al¬ 
legations  that  he  promised  not  to  arrest 
prostitutes  if  they  had  sex  with  him 
while  he  worked  as  a  security  guard  at  a 
truckstop. 

Another  article  reported  that 
Humphrey  testified  at  his  girlfriend’s 
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drunken-driving  trial  that  state  highway 
patrol  troopers  fabricated  evidence  in 
driving-under- the-  influence  cases. 

A  Richland  County  jury  deliberated 
six  hours  before  returning  the  verdict. 
Humphrey’s  lawyer.  Herb  Louthian, 
said  they  had  not  decided  whether  to 
appeal. 

During  the  trial,  a  sheriff’s  polygraph 
operator  said  Humphrey  had  failed  the 
lie  detector  test.  The  transcript  from  his 
girlfriend’s  trial  showed  that  Humphrey 
testified  that  highway  patrol  officers 
could  have  manipulated  the  DUl  test 
because  of  friction  between  the  patrol 
and  the  sheriff’s  department. 

Humphrey  complained  that  he  never 
talked  to  a  reporter  about  the  case,  but 
one  article  said  he  would  not  comment. 
The  newspaper’s  attorney.  Jay  Bender, 
said  the  stories  should  have  said  the 
State  tried  to  contact  Humphrey  but  he 
could  not  be  reached. 

Because  Humphrey  was  a  public  offi¬ 
cial,  he  had  to  prove  that  the  reports 
were  false  and  that  the  newspaper  either 
knew  they  were  false  or  printed  them 
with  substantial  questions  about  their 
accuracy,  according  to  Bender.  —  AP 


IN  NEW  YORK,  a  lawyer  has  filed  a  li¬ 
bel  lawsuit  against  the  Village  Voice  and 
one  of  its  staffers,  saying  the  alternative 
weekly  paper  falsely  accused  him  of  ille¬ 
gally  helping  a  company  win  a  city  con¬ 
tract  for  collection  of  parking  tickets. 

The  suit,  filed  last  month,  seeks  a  to¬ 
tal  of  $120  million  in  compensatory  and 
punitive  damages:  $40  million  each  for 
Sid  Davidoff,  his  law  partner  Howard 
Druckman,  and  their  firm  Davidoff  &. 
Malito. 

Davidoff  is  known  as  a  close  friend  of 
both  Mayor  David  Dinkins  and  First 
Deputy  Mayor  Norman  Steisel.  The 
lawsuit  called  Davidoff  and  Druckman 
longtime  “active  and  prominent  .  .  . 
lawyer-lobbyists.” 

In  its  April  13  and  April  20  editions, 
the  Voice  alleged  that  Davidoff’s  firm 
had  campaigned  to  have  a  contract 
awarded  to  Lockheed  Information 
Managerial  Systems  without  registering 
as  a  lobbyist,  as  is  required  by  the  city’s 
administrative  code. 


The  writer,  Wayne  Barrett,  was 
named  as  a  co-defendant.  “This  is  a  to¬ 
tally  frivolous  lawsuit,”  he  said. 

Attorney  Barry  Slotnick,  represent¬ 
ing  the  law  firm,  said  Lockheed  never 
retained  the  firm.  He  said  the  paper 
knew  the  information  was  false  and 
published  it  with  “actual  malice  and 
with  the  willful  intent  to  injure.” 

Several  years  ago,  he  said,  the  firm 
made  a  “conscious  decision”  to  avoid 
dealings  with  the  city  parking  violations 
bureau  or  potential  contractors  and  had 
advised  prospective  clients  of  this. 

The  lawsuit  said  failure  to  register  as 
a  lobbyist  is  a  class  A  misdemeanor, 
which  is  punishable  by  up  to  a  year  in 
jail.  It  also  carries  civil  penalties  of  up 
to  $15,000  in  fines  and  a  60-day  ban  on 
lobbying  activity.  —  AP 


THE  LEWISTON  (IDAHO)  Morning 
Tribune  has  filed  a  formal  complaint 
about  the  state  Fish  and  Game  Com¬ 
mission  holding  an  unannounced 
meeting. 

The  newspaper’s  complaint,  alleging 
a  violation  of  the  state’s  Open  Meeting 
Law,  is  the  first  formal  complaint  of  its 
kind.  Jack  McMahon,  chief  deputy  at¬ 
torney  general,  said. 

McMahon  said  an  investigator  would 
be  assigned  to  determine  the  circum¬ 
stances  surrounding  the  meeting  and 
complaint. 

All  six  Idaho  Fish  and  Game  com¬ 
missioners  met  with  members  of  the 
Nez  Perce  Tribal  Executive  Committee 
at  tribal  headquarters  in  Lapwai.  The 
Idaho  Department  of  Fish  and  Game  is¬ 
sued  no  notice  of  the  meeting. 

Paul  Emerson,  managing  editor  of 
the  Tribune ,  said  the  lack  of  notice  led 
to  the  newspaper’s  decision  to  file  the 
complaint. 

Fish  and  Game  Department  director 
Jerry  Conley  said  the  meeting  was  one 
of  two  semiannual  sessions  called  for  in 
an  agreement  between  the  state  and 
tribe. 

Fish  and  Game  officials  assumed  that 
agreement  provided  adequate  public 
notice,  according  to  Conley. 

The  joint  session  had  been  discussed 
openly  during  the  commission’s  April 
meeting  in  Boise,  he  said.  —  AP 
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Resigns 

Continued  from  page  15 

the  ANG  editorial  chief  also  lambast¬ 
ed  the  ACBA’s  report  on  Golde  as  a 
“prime  example  of  low-rent  politics,  a 
shameless  display.” 

Mintz  said  he  was  a  journalism  ma¬ 
jor  as  an  undergraduate  and  has  a 
“tremendous  respect  for  the  jour¬ 
nalistic  profession,  but  Mr.  Burgin  has 
a  tremendous  disrespect  for  the  legal 
profession.  His  statements  are 
outrageous.” 

Clancy  said  he  was  stunned  by  Bur- 
gin’s  reply  to  his  letter,  “which  1 
thought  reasonably  stated  my  ob¬ 
jections  to  his  attacks  on  the  legal 
establishment.” 

Both  Mintz  and  Clancy  said  that 
following  Mintz’s  exposure  of  the 
letter,  several  lawyers  telephoned 
protests  to  Meath.  Asked  if  he 
thought  that  the  pressure  had  forced 
Burgin’s  resignation,  he  replied,  “The 


timing  is  certainly  interesting.” 

However,  Meath  told  E&P  that  nei¬ 
ther  the  calls  nor  Burgin’s  letter  had 
anything  to  do  with  his  resignation. 

“This  had  been  worked  out  before,” 
he  added.  “Dave  wants  to  do  some¬ 
thing  else.  His  leaving  now  is  just  a  co¬ 
incidence.” 

Asked  if  he  approved  of  the  letter  to 
Clancy,  Meath  observed:  “Well,  that’s 
Dave’s  style.  Would  I  have  written  it  in 
the  same  way?  No.” 

Meath  said  he  “backed  Dave  100%” 
and  also  stood  solidly  behind  the  se¬ 
ries,  which  appeared  as  well  in  the  four 
other  East  Bay  ANG  dailies. 

“We’re  not  finished  with  this  story 
yet,”  the  publisher  declared.  “There 
will  be  follow-ups.  Keep  in  mind  that 
Mintz  is  a  defense  lawyer.  Defense 
lawyers  love  lenient  judges  because  it 
makes  them  look  good.” 

Burgin  expressed  annoyance  and 
bitterness  when  contacted  by  E&P. 
An  avid  golfer,  he  said  he  had  resigned 


to  pursue  a  long-held  desire  to  publish 
a  golf  magazine. 

“My  going  at  this  time  is  entirely  a 
coincidence,”  he  said.  “Yet,  I’ve  gotten 
9,000  calls  about  this  lawyer  thing.  I’ve 
spent  33  years  as  a  newspaperman  and 
I  think  I’ve  done  some  interesting 
things.  I  would  like  to  read  about  that 
instead  of  somebody  trying  to  make 
something  out  of  my  leaving.  I  just 
want  to  leave  quietly  and  gracefully. 
I’m  getting  out  of  the  newspaper  busi¬ 
ness  and  I  don’t  give  a  damn  whether  I 
ever  get  back  in.  I  did  my  best.” 

However,  Burgin,  a  former  editor  of 
the  Houston  Post  and  Dallas  Times- 
Herald,  who  has  a  reputation  for  feisti¬ 
ness  and  aggressive,  hard-hitting  jour¬ 
nalism,  made  no  apologies  for  his  letter 
to  Clancy. 

“If  I  had  it  to  do  all  over  again,  I 
would  write  an  even  stronger  letter,”  he 
stated. 

Burgin  was  succeeded  by  Robert 
Cochnar,  formerly  ANG’s  editor.  BE^P 


RBOC 

Continued  from  page  29 

breakup  [of  AT&T]  and  other  recent 
developments  have  enhanced  regulato¬ 
ry  capability.” 

Judge  Williams  further  added  that  it 
is  not  for  the  court  “to  choose  among 
the  opposing  positions  of  distinguished 
economists.  The  issue  is  whether  the 
Department  of  Justice’s  position  had 
substantial  factual  support  and  was 
grounded  in  reasonable  analysis.  On 
the  proposition  that  regulation  would 
be  a  substantial  obstacle  to  anti-com- 
petitive  behavior,  the  Department 
passed  this  test.” 

The  appeals  court  also  stressed  that 
its  role  “is  not  to  determine  whether 
removal  of  the  information  services 
ban  is  an  optimizing  move.  Under  the 
arrangements  made  by  Congress,  that 
task  (in  the  present  context)  is  for  the 
Department  of  Justice,  subject  to  judi¬ 
cial  review. 

“The  distinguished  experts  mar¬ 
shaled  by  the  appellants  may,  in  the 
eyes  of  an  omniscient  being,  be  ‘right.’ 
Conversely,  the  fact  that  removal  of 
the  ban  is  supported  by  an  array  of 
prominent  economists  .  .  .  does  not  in 
itself  make  that  action  right. 

“The  quality  of  their  presentations  is 
enough,  however,  to  establish  an  am¬ 
ple  factual  foundation  for  the  judgment 
call  made  by  the  Department  of  Justice 
and  to  make  its  conclusion  reasonable,” 
wrote  Judge  Williams,  who  was  joined 


by  Circuit  Judges  James  Buckley  and 
David  Sentelle. 

The  next  step  for  appeals  would  be 
to  either  petition  for  an  en  banc  hear¬ 
ing  by  the  entire  U.S.  Court  of  Appeals 
for  the  District  of  Columbia  Circuit,  or 
to  appeal  directly  to  the  U.S.  Supreme 
Court  with  a  petition  of  certiorari. 

Meanwhile,  the  newspaper  associa¬ 
tions,  obviously  not  pleased  with  the 
decision,  are  focusing  even  more  atten¬ 
tion  to  Capitol  Hill,  where  legislation 
limiting  RBOC  participation  in  infor¬ 
mation  services  is  expected  any  day. 

In  a  brief  statement.  Newspaper  As¬ 
sociation  of  America  president  and 
CEO  Cathleen  Black  noted  the  group 
believes  that  the  decision  “is  erroneous 
and  unfortunate.  We  are  analyzing  our 
remaining  legal  options.” 

“If  nothing  else,  however,”  Black 
added,  “this  decision  underscores  the 
urgent  need  for  Congress  to  move  for¬ 
ward  quickly  with  comprehensive 
telecommunications  legislation.” 

Unlike  the  NAA,  the  National 
Newspaper  Association  was  not  a  par¬ 
ty  to  the  legal  action,  but  it  has  been 
actively  involved  on  the  legislative 
front. 

NNA  president  and  CEO  Tonda 
Rush  commented  that,  while  the  deci¬ 
sion  was  not  a  huge  surprise,  the  NNA 
certainly  is  unhappy  with  the  result. 

Also  noting  that  this  “underlines 
the  need  for  congressional  action,” 
Rush  added  that  she  believes  the  deci¬ 
sion  will  at  least  remove  any  tempta¬ 


tion  by  legislators  to  delay  action  while 
the  appeals  court  made  its  decision. 

The  ruling  should  give  newspaper 
lobbyists  an  advantage.  Rush  said, 
since  it  shows  the  courts  are  unwilling 
to  set  telecommunications  policy.BE^P 

Illinois  newsmen 
inducted  into 
hall  of  fame 

TWO  VETERAN  ILLINOIS  newsmen 
have  been  inducted  as  Master  Editors 
in  the  Journalism  Hall  of  Fame  at 
Southern  Illinois  University  at  Carbon- 
dale. 

The  honorees  were  Grover  Brink- 
man,  a  free-lance  writer  and  former 
publisher  of  the  Okawville  Times,  and 
William  M.  Harmon,  former  faculty 
managing  editor  of  SIU’s  student  paper, 
the  Daily  Egyptian. 

Washington  SPJ 
honors  four 

THE  WASHINGTON,  D.C.,  chapter 
of  the  Society  of  Professional  Journal¬ 
ists  has  named  four  1993  inductees  to 
its  Hall  of  Fame.  They  are:  syndicated 
columnist  Art  Buchwald,  Washington 
Post  staffer  Elsie  Carper,  political 
columnist  Rowland  Evans,  and  Scripps 
Howard  News  Service  vice  president 
Dan  Thomasson. 
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Camera  ready.  Free  trial.  Time  Data 
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AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 
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ENTERTAINMENT 


WEEKLIES:  Hook  readers  on  lively 
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If  you  keep  your  eyes  so  fixed  on 
heaven  that  you  never  look  at  the  earth, 
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Austin  O'Malley 


INVESTORS  WANTED 


FASTEST  GROWING  NEWSPAPER  in 
the  Sacramento  County,  Fulsom  Today, 
circulating  28,000,  bi-weekly 
grossing  $14K  per  month  seeks  part¬ 
ner/investor  (or  $50K.  Projected  as  a 
weekly  $400K  annually.  20%  profit. 
Call  Publisher  Ray  Roberson  (916) 
362-2731 . 
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first  yeor  in  business  with  over  1 .3 
million  dollars  in  revenue.  Explosive 
growth  potential  and  expansion  capabil¬ 
ities.  Call  Eric  Vianella  (816) 
478-0078. 

MAGAZINES  FOR  SALE 

AD  SALES  UP  30%  in  '92.  Five  year 
old  established  monthly  magazine  on 
Amelia  Island,  Florida.  All  equip¬ 
ment  included.  Owner  financing.  Will 
train  new  owner.  SANDSON,  INC. 
(904)  277-8012. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  fcx  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  5971 5, 

If  you  aren't  fired  with  enthusiasm, 
you'll  be  fired  with  enthusiasm. 
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(615)  942-2433 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.(301 )  540-0636 
Dick  Smith-South/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Eclwards-East-(703)  750-8675 
Bob  Derr-SEast-(919)  626-7630 
Bruce  Lantz-CANADA  (519)  631-5709 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  nraotia- 
tions  (or  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
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BOLITHO-CRIBB 
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MICHAEL  D.  UNDSEY 
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PHILUPS  MEDIA  SERVICES,  INC. 
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Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
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NEWSPAPERS  FOR  SALE 

ABSENTEE  OWNER  needs  to  sell  —  twice 
weekly,  two  shoppers,  commercial  print¬ 
ing  operation  an  hour  From  St.  Louis. 
$500,000  includes  press  and  two 
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ings  potential  for  right  party.  Broker 
participation  welcomed.  PO  Box 
775402,  Steamboat  Springs,  CO 
80477. 


AHENTION  ADVERTISERS: 
Editor  &  Publisher's  offices  will  be 
closed  on  Monday,  July  5  in 
observance  of  Independence  Day. 
Please  note  this  when  placing 
your  ad. 
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NEWSPAPERS  FOR  SALE 


BEST  BUY  IN  LOS  ANGELES.  Profit¬ 
able  nicbe  montbly  ripe  for  expansion. 
975K.  Box  6400,  Editor  &  Publisher. 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

New  Hampshire,  $300,000  gross,  real 
estate.  Great  turnaround  opportunity  (or 
owner/publisher.  Box  6322,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 


SEVENTEEN  YEAR  OLD  legally  adjudi¬ 
cated  newspaper  in  growing  specialty 
market  (Senior  Citizens)  has  newspaper 
press  and  local  TV  show,  possible  real 
estate  included.  (805)  398-9788 
after  6  p.m.  PST 

Southeastern  Pennsylvania  family-owned 
daily  newspaper  with  thirty  thousand 
(30,000)  circulation.  510  Swede 
Street,  Norristown,  PA  19401-4886, 
ATT;  E.  Kane. 


Fax  your  ad  to 

(212)929-1259 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  nranitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 

MYCRO-TEK  galore  from  Texas  weekly 
suburban  newspaper.  System  consists  of 
two  16-port  controllers,  two  40MB 
HD's,  1 1 00  loser  interface,  5  editor¬ 
ial  VDT's  4  classified  VDT's 
plus  much  more.  Call  (or  full  list.  Art 
Riley,  (210)  828-3321. 

CAMERA  &  DARKR(X)M 

AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOpticol 
310/372-0372 

COMPUTER  SOFTWARE 

FONTS  •  FONTS  •  FONTS 
1 255  fonts  in  the  PostScript  Type  1  or 
True  Type  format  representing  227  fami¬ 
lies  FOR  JUST  $500.  100%  satis¬ 
faction  guaranteed  or  we'll  replace  your 
purchase  with  $500  worth  of  fonts  repre¬ 
sented  in  this  library  from  either 
Adobe  Systems  or  Monotype.  Call  Bob 
Weber,  Inc.  at  (216)  831-0480,  Fax  # 
(800)  837-8973/(216)  831-1628. 

'THE  PUBLISHER'S  HELPER" 
Advertising  and  distribution  invo¬ 
icing,  accounts  receivable  and 
subscribers  maintenance  software  for 
MACS  and  IBM/PC  compatibles. 
Wachusett  Programming  Associates, 
9  Oakcrest  Rood,  Holden,  MA  01520. 
(800)  345-8507. 

UBRARY  SYSTEMS 

VU-TEXT  LIBRARY  SYSTEM 
1)  AT&T  3B2/600  CPU 
2  AT&T  XM/405S  Disk  Drive 
1)  AT&T  5310  Console  Printer 
l)  AT&T  475  Printer 

1)  AT&T  477  Printer 

2)  WYSE  WY-85  Monitor 

Excellent  Condition 
Call  Bill  Owen,  Production  Mgr. 
(919)  323-0610. 


Weeklyjxmer  -  Tampa  Boy  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 

TWIN  SEMI-WEEKLI^  Gross 
sales  $1,300,000,  cash  (low  23%  in 
growing  area.  Great  opportunity  in 
southwest.  Rickenbocher  Media  Co. 
(214)  520-7025. 


NEWSPAPERS  WANTED 


We're  expanding  and  want  to  purchase 
other  publications  in  South  Florida.  Call 
or  write:  Michael  Miller  at 
Miami's  Community  Newspapers,  6796 
SW  62  Ave.,  Miami,  FL  33143.  (305) 
669-7355.  Fox  (305)  661-0954. 

All  replies  are  held  in  confidence. 


NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  more  than 
200  doily  and  weekly  newspapers  in 
the  U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential. 
Contoct: 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


One  would  think  the  rat  race  would  be 
exercise  enough. 

Anonymous 


World's  largest  selection  of 
Adjustable  Tables  and  Choirs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
LJ£2  Chicago,  IL  60656 


1990  MULLER-MARTINI  227S  7  INTO 
1  INSERTER  AVAILABLE  6/15/93. 
$110,000.  INCLUDES  WARRANTY. 
CALL  MIDAMERICA  GRAPHICS  AT 
(800)  356-4886. 

AUXlUARY  EQUIPMENT 
1985  Baldwin  105  Count-O-V^or 
Butt  Roll  Rewinder  with  hoist  and  frame 
Xerox  Cheshire  525E  mail  system 
Cheshire  523-6  label  system 
KIRK  MARKETING  GROUP 
(407)  628-9737  Fox  (407)  644-0921 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaran- 
teed  Production-Training  Pro¬ 
gram  Provided.  JIMMY  R.  FOX,  AAAIL 
ROOM  CONSULTANT  713/468-5827. 

EXCELLENT  CONDITION,  (2  into  1) 
Kirk-Rudy  Inserting/Lobeling  Ma¬ 
chine  with  multi-wide  label  heads. 
The  Washington  Post.  Call  Mike  Shee¬ 
han  (202)  334-5326. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  hecxJs  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Us^  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

~  MULLER  MODEL  275  INSERTERS 
Run  on-line  directly  from  press  up  to 
50,000  IPH  with  7  inserts,  system 
includes  2  Muller  275  inserters  with 
5  #286  Comp.  Stackers,  4  bottom  wrrap, 
4  Signode  ML2EE  strapping  machines 
and  crossovers. 

Wesco  Graphics  (510)  443-2400 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


MAILROOM 


A4AILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  l-$800, 
1-$1  000 

Wesco  Graphics  (510)  443-2400 

RECONDITIONED  or  remanufoctured 
48-P  and  72-P  AM  Graphics  inserting 
machines.  Immediate  availability. 
Contact  AM  Graphics  (513)  278-2651 
and  ask  for  David  Slauter. 


PLANT  LIQUIDATION 

NEW  YORK  TIMES  — 
CARLSTADT,  N.J.  PLANT 

ERESSRQQM:  22"  cutoff 

METROUNER 

•  6  32  folders 

•  36  Metroliner  units 

•  5  half  decks 

•36  45"  fully  automatic 
RTFs 

MAILROOM: 

•  7  Harris/Sheridan  model 
72P  inserters 

•27  Quipp  newspaper 
stackers 

•  57  Signode  tyers — MLN2 
&  MLN2A 

•  25  truck  dock  loaders 

•  9  Harris  hopper  loaders 

•  8  Quipp  bottom  wraps 

•  Roller-beltconveyor, turn¬ 
tables  and  Quipp  pacers 


•  3  Crosfield  Data  Sys¬ 
tems  receivers 

•  3  Western  Lith-X-Posers 

•  4  Western  plate  develop¬ 
ers 

•  1  NuArc  plate  burner 

•  19  clamp  fork  lifts;  Yale, 
Hyster,  Baker  and  Allis 
Chalmers 

offered  exclusivety  by: 

i^rNLAND 

N« wp«p«r  MTMmry  Carp. 

fiffcfieiO  ...en  Mtnd  Indutti0§  Cmnpwty 

(91 3)  492-9050  -  FAX  (913)  492-621 7 


3  Muller-Martini  5-1  227$ 

Inserters 

4  Ferog  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213) 
256-4791 

REA4ANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
PerformarKe  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 

Bruce  L.  Seidel  (215)  967-5738 

GET  A 

SECOND-HAND 
PRESS  FROM 
THE  PEOPLE 
WHO  KNOW  IT 
FIRST-HAND. 

GOSS®  RECONDITIONED 
_ EQUIPMENT _ 

If  you're  in  the  market  for  a 
reconditioned  press,  you  can’t  do 
better  than  a  Goss  press  recondi¬ 
tioned  by  the  original  manufacturer. 

All  our  reconditioned  Goss 
Urbanite',  Community',  and 
Suburban'  presses  are  brought  up 
to  original-equipment  specifications 
and  are  backed  with  a  1-year  parts 
and  labor  warranty. 

We  have  presses  in  inventory 
for  fast  delivery.  So  call  us  today 
for  complete  details.  Used  Equip¬ 
ment,  Rockwell  International,  700 
Oakmont  Lane,  Westmont,  IL 
60559.  Phone:  708/850-6178. 

Fax:  708/850-6177. 
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EQUIPMENT 


MAILROOM 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  or  (800)  741-1937 

MISCELLANEOUS 

FOR  SALE 

Stepper  Colloting/RollingAying 
Machines 

Sixteen  2-3  Hopper 
Paper  Man/Paper  Machines  In 
Various  Stages  Of  Repair. 

$1 ,000  Each  As  Is 
CONTAa;BILL  MORGAN 
THE  HOUSTON  POST 
1  (800)  324-5999  ext.  6730 

People  seldom  improve  when  they  have 
no  model  but  themselves  to  copy. 

Oliver  GwsmHh 


&  SUPPLIES 


PRESSES 


4-Unit  Goss  Community 
Press  For  Sole 

4  grease  units,  very  good  condition 
plus  Suburban  (S-955)  and  Community 
folders  (both  have  qtr.  Fold).  All  Units 
have  sidelay,  two  have  circumferential 
register  adjustment.  Clutched  between 
units  2  and  3.  Custom  water  system, 
large  Lincoln  ink  pump.  Baldwin  105 
Count-O-Veyor,  bundler,  jogger,  plate 
sink,  10  H.P.  air  compressor,  bender, 
xenon  plate  burner,  light  table,  paper 
lift  tool,  many  spare  parts,  some  color 
inks  and  chemicals.  Available  now  - 
last  press  run,  April  23rd. 

Reason  for  sale  -  going  to  an  Urbanite. 

Price  •  Press  only . $100,000 

•  complete  package $125,000 

Contact:  Jerry  E.  Clark,  Owner,  (703) 
464-6600  of  fax  offer  to:  (703)  464- 
6603. 


PRESSES 


1500  Suburban  2  Floor  Units.  Excellent 
condition.  Call  Gene  Stepp  (814) 
736-9666. 

ADD-ON  UNITS: 

•  Urbanite,  (1)  1100  series,  (2) 
1200  series,  (1)  500  series,  (1) 
1200  series  3  color,  (1)  600 
series  3  color 

•  Community,  (1)  SC- 1978  mfg,  (2) 
Community  1971 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fox:  (201)  492-9777 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  (older,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 


PRESSES 


(404)552-1528  FAX  (404)552-2669 
PRESS  ROOM 
MAN-Roland  Folders 
160  P<ws  -  double  out  -  22-3/4 
with  3  nigh  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  (older  &  balloon 
8  40”  or  dr  RTPs 
Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213) 
256-4791 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 

CAa  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

DOVER  PROMOTIONS,  INC. 
•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


KEVIN  S.  PAPPERT 
(313)  673-9533 


SUBSCRIPTION  SALES  special¬ 
ists  in  our  tvrentieth  year.  DCA  Promo- 
Hons  Inc.,  (216)  225-7440. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  A4ARKETING 
1  (800)  776-6397 


VER-A-FAST  MISSION, 
to  provide  our  clients  with  the  best 
tools,  to  most  accurately  measure  the 
quality  of  their  service  and  to  help  them 
improve  the  retention  of  their  customers. 
Call  1(800)  327-8463  Member  NAA 


CONSULTANTS 


30-t-  specialists,  generalists 
available  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants.  Ltd.,  (414)  272-6173. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  nraps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 

24-Hour  Line  PO  Box  1952 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


Nature,  when  she  invented,  man¬ 
ufactured,  and  patented  her  authors, 
contrived  to  make  critics  out  of  the 
chips  that  were  left. 

Oliver  Wendell  Holmes 


HELP  WANTED 


ACADEMIC 


MASS  COMM/PUBLIC  RELATIONS 
SEARCH  EXTENDED.  Full-time,  proba¬ 
tionary,  tenure-track  position  teach¬ 
ing  public  relations,  news  writing 
and  related  courses.  Courses  could 
include  mass  media,  mass  communi¬ 
cation  theory  or  other  courses  based  on 
preparation,  experierKe  and  curricular 
need.  Continue  to  develop  public  rela¬ 
tions  curriculum.  Advise  students, 
possibly  student  organizations. 
Supervise  internships.  Prefer  docto¬ 
rate;  Master's  degree  required  in  publ¬ 
ic  relations  or  other  mass  communica¬ 
tion.  Minimum  five  years  profession¬ 
al  experience  in  public  relations. 
Teaching  experience  required.  Rank 
dependent  upon  qualifications.  Salary 
not  to  exceed  $30,975.  Send  resume, 
transcripts,  and  list  of  three  references 
to:  MCOM/PR  Search,  Affirmative 
Action  Office,  Winona  State  University, 
PO  Box  5838,  Winona,  MN  55987. 
Open  until  filled.  AA/EOE. 


ACCOUNTING 


CONTROLLER  FOR  A  SUBURBAN  Chica¬ 
go  Daily  newspaper  group,  consdidaF 
ing  financial/business  office  opera¬ 
tions  (or  five  dailies  into  one  loca¬ 
tion.  The  successful  candidate  will 
oversee  a  20  person  staff  performing  all 
accounting  (unctions  including  gener¬ 
al  ledger,  payroll,  payables,  receiv¬ 
ables,  banking,  purchasing,  and 
customer  service. 

Required  is  a  CPA  plus  a  minimum  of 
3  years  management  in  a  newspaper 
environment.  A  plus  will  include  either 
experience  with  a  public  accounting 
firm,  data  processing  background, 
Collier-Jackson  software  familiar¬ 
ity  and  or  PC  fluency.  Send  resume  and 
salary  history  to  Box  6403,  Editor  & 
Publisher. 

EOE/Smoke  free  workplace. 


/  hate  careless  flattery,  the  kind  that 
exhausts  you  in  your  effort  to  believe  it. 

Addison  Mizner 


ADMINISTRATIVE 


IN  THESE  TIMES,  an  award-winning 
national  newsmagazine,  is  seeking  a 
publisher  to  provide  leadership  and 
build  readership.  This  person  should 
have  significant  financial  resources 
or  proven  ability  in  big-money 
fundraising.  Management  experience 
also  desirable.  Salary  negotiable.  Send 
resume  and  references  to  ITT  Publisher 
Search  Committee  c/o  Beth  Schulmon,  In 
These  Times,  2040  N.  Milwaukee  Ave., 
Chicago,  IL  60647,  or  coll  (312) 
772-0100. 


HUMAN  RESOURCES  MANAGER 
Seeking  HR  generalist  with  3-5  years 
experience,  a  degree  in  HR  or  a  related 
field  for  a  group  of  newspapers  in  Illi¬ 
nois,  office  located  in  Plainfield, 
IL.  Salary  high  $30s.  Excellent 
corporate  benefits.  Send  resume  and 
salary  history  to: 

Human  Resource  Manager 
PO  Box  129 

Plainfield,  IL  60544-0129 
Equal  Opportunity  Employer. 


ADMINISTRATIVE 


PRESIDENT 

NEW  YORK  NEWSPAPER 

PUBUSHERS  ASSOCIATION 
The  directors  of  the  New  York  Newspa¬ 
per  Publishers  Association  seek  a  crea¬ 
tive  person  with  a  newspaper  back¬ 
ground  to  lead  the  association's  lobby¬ 
ing  and  education  programs. 

The  successful  candidate  will  be  a 
self-starter  with  strong  communica¬ 
tion  skills,  and  should  hove  knovdedge 
and  understanding  of  marketing,  as 
NYNPA  administers  statewide  adver¬ 
tising  programs. 

The  Association  president  oversees  a 
staff  of  four  and  is  based  in  Albany, 
NY.  Some  travel  is  required.  Salary 
and  benefits  are  competitive.  Send 
letter  of  interest  and  resume  to:  PJ475, 
PO  Box  1 231 ,  Poughkeepsie,  NY  1 2602. 


ADVERTISING 


ADVERTISING  SALES  DIREaOR 
Oldest  legal  daily  (The  L^al  Intel¬ 
ligencer)  seeks  advertising  sales 
director  (or  two  newspapers  (daily  and 
weekly),  magazine  and  directory.  Organ¬ 
ize,  (rain  and  supervise  sales  staff. 
Salary,  incentive  and  Full  benefits. 
Send  resume  to:  Richard  Groves,  Legal 
Communications  Ltd.,  1617  J.FHC. 
Blvd.,  Suite  960,  Philadelphia,  PA 
19103. 
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CIRCULATION 


CIRCULATION 


HELP  WANTED 

ADVERTISING  I  ADVERTISING 


ADVERTISING  RETAIL/MANAGER 
Mid-size  daily,  in  a  competitive 
market  on  soum  Florida's  east  coast 
seeks  a  hands-on  retail  manager.  Appl¬ 
icants  should  hove  a  proven  track  record 
in  advertising  sales  and  have  manage¬ 
ment  experience.  Salary  commensurate 
with  experience.  Excellent  benefits.  Mail 
or  fax  resume  to:  Rick  Langbauer,  Fort 
Pierce  Tribune,  PO  Box  69,  Fort  Pierce, 
FL  34954.  Fax  (407)  595-0106. 

ADVERTISING  DIRECTOR 
Exceptional  opportunity  to  join  an  inrro- 
vative  39,000  seven-day  daily  newspap¬ 
er  which  is  part  of  a  visionary,  ESOP 
media  corporation.  Strong  leadership 
and  communications  skills  with  a 
special  emphasis  on  employee  partici¬ 
pation  within  a  family  and  employee 
ownership  culture  essential.  Ability 
to  identify  and  meet  customer  needs  by 
creating  a  positive  work  environment, 
developing  training  programs  and 
seeing  the  big  picture.  Six  years 
newspaper/marketing  experience  includ¬ 
ing  three  years  in  a  management  pasi- 
tion  required.  Send  resume  with  cover 
letter  outlining  your  career  expecta¬ 
tions  to:  Tom  Yunt,  Publisher,  Telegraph 
Herald,  PO  Box  688,  Dubuque,  lA 
52004-0688.  Telegraph  Herald,  a 
division  of  Woodward  Communica¬ 
tions,  Inc.,  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Women 
and  minorities  are  encouraged  to  apply. 

ADVERTISING  ADVISER 

Daily  college  newspaper  at  University 
af  PA  seeks  an  experienced  and  en¬ 
thusiastic  professional  to  build  an  ex¬ 
ceptional  program  in  our  sales,  market¬ 
ing  and  creative  services  departments. 
Train  managers  in  advertising/ 
management  skills,  wark  with  managers 
on  initial/on-going  training  of 
staff  members  and  oversee  long-term 
projects.  Several  years  of  experience  in 
advertising  sales  and  sales  manage¬ 
ment,  ability  to  train/counsel 
students  is  required.  Prior  experience 
in  college  newspapers  is  a  plus.  Experi¬ 
ence  with  Macintosh  computers  and 
desktop  publishing  software  also  a 
plus.  Salary  $22-27K;  excellent 
benefits/vacations.  Send  letter,  resume 
and  references  to:  Jan  Gordon,  Assis¬ 
tant  General  Manager,  The  Daily 
Pennsylvanian,  4015  Walnut  Street, 
Philadelphia,  PA  19104. 

ASSISTANT  TELEPHONE 
SALES  MANAGER 

The  Syracuse  Newspapers,  in  Upstate 
New  York,  are  looking  (or  a  highly  moti¬ 
vated  person  to  assist  in  all  aspects 
of  managing  its  telephone  sales  staff. 
The  successful  candidate  will  work 
with  a  sales  manager  on  overall  motiva¬ 
tion  and  training  of  a  20  person  sales 
staff.  Other  areas  of  responsibility 
include  setting  goals,  working  with 
the  staff  to  sell  special  sections  and 
classified  features,  developing  new 
products  and  maintaining  bonus/ 
commission  plans. 

Candidate  must  be  a  proven  leader  who 
works  well  in  a  fast-paced  environment. 
Candidate  must  have  a  four  year  degree. 
Classified  telephone  sales/management 
experience  a  plus.  Full  benefit  package. 
We  value  a  diverse  workforce.  Please 
respond  to  AD  #1 00,  The  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse,  NY 
13221. 


MAJOR  ACCOUNTS  MANAGER 

Proactive,  innovative,  aggressive 
Professional  with  at  least  5  years 
major  account  experience  with  o  daily 
newspaper  in  competitive  metro  news¬ 
paper  market.  Management  experience 
a  strong  plus  but  not  absolutely  neces¬ 
sary.  We  are  a  growing  daily  news¬ 
paper  serving  the  southern  region  of  the 
Chicago  market.  We  offer  a  very  com- 
titive  compensation  program,  excellent 
nefits  as  well  as  an  opportunity  to 
grow  with  us.  We  are  part  or  the  Pulitzer 
Publishing  Company  family. 

Please  send  cover  letter  and  resume 
including  salary  history  to: 

Daily  Southtawn 
7001  West  60th  Street 
Chicago,  IL  60638 
Attn:  Jim  Hart 

ART/EDITORIAL 

OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  daily  newspaper.  Must  be  able 
to  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS  pro¬ 
gram,  at  (317)  653-3333. 

THE  PRAGUE  POST,  the  Czech  Republic's 
leading  English-language  weekly  news¬ 
paper,  seeks  an  Art  Director  with  pro¬ 
fessional  newspaper  experience  working 
in  all  areas  of  production,  including 
design  for  both  editorial  and 
display  advertising,  color  and  pre¬ 
press.  Knowledge  of  all  major  desktop 
publication  software,  including 
Quark  XPress,  is  essential.  This  is 
your  chance  to  leave  your  mark  on  a  young 
and  rapidly  growing  15,000  circula¬ 
tion  newspaper  in  the  heart  of  Europe. 

THE  PRAGUE  POST  is  also  looking  for 
qualified  reporters  with  backgrounds 
in  the  Czech  and  Slovak  republics.  Knaw- 
ledge  of  Czech  or  Slovak  extremely  help¬ 
ful.  Qualified  candidates  for  the  art 
director  or  reporting  positions  may 
fax  resume  and  cover  letter  ta:  Douglas 
Lytle,  Development  Director,  The  Progue 
Post,  (42-2)  265-186.  Or  mail  to: 
Douglas  Lytle,  Development  Director, 
The  Prague  Post,  Politickych  veznu  9, 
Prague  1,111  2 1 ,  the  Czech  Republic.  No 
phone  calls,  please. 

ART/GRAPHICS 

GRAPHICS  ARTIST 

We  need  a  journalist  who's  comfortable 
leading  a  discussion  on  page  design 
one  moment  and  then  going  ta  a  murder 
scene  the  next  to  report  for  a  graphic. 
Competitive  pay.  Send  complete  packet, 
including  salary  history,  to  Tom  Lee, 
Executive  Editor,  The  Oshkosh 
Northwestern,  PO  Box  2926,  Oshkosh 
Wl  54903. 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

A  child's  education  should  begin  at 
least  one  hundred  years  before  he  is 
bom. 

Oliver  Wendell  Holmes 


CIRCULATION  SALES  MANAGER 
Mid-sized  daily  needs  high  powered 
very  experienced  circulator  to  fill 
circulation  sales  manager  position. 
Successful  experience  in  developing 
innovations  to  add  rocket  power  to 
established  circulation  soles  de¬ 
partments  a  must.  Provide  examples  of 
programs,  projects,  and  successes  with 
resume  to  Box  6383,  Editor  & 
Publisher.  Zone  9  publication. 

CIRCULATION  DIREQOR 
The  Mercury,  a  Suburban  Philadelphia 
30,000  Daily/Sunday  seeks  a 
capable,  hands-on,  tireless  LEADER 
possessing  the  ability,  knowledm  and 
strength  to  not  only  solidity  and 
maintain  the  current  base,  but  to  grow 
circulation  in  this  highly  competi¬ 
tive  market.  A  proven  track  record  in 
all  circulation  disciplines,  the 
ability  to  perform,  and  produce  are  all 
a  must.  We  offer  an  attractive  starting 
salary  and  benefits  package.  Please  send 
resume  and  cover  letter  indicating 
current  salary  levels  to: 

Tracy  Reinholt 
Personnel  Director 
Peerless  Publications,  Inc. 

PO  Box  599 
24  North  Hanover  Street 
Poltstown,  PA  19464-0599 

Equal  Opportunity  Employer 
CIRCULATION  MANAGER 

Major  morning,  evening  and  weekend 
newspaper  in  Zone  2  with  approximately 
490,000  Sundays  Is  seeking  a  sharp 
Zone  Sales  Manager  or  Circulation 
Manager  to  be  an  Assistant  Home  Deliv¬ 
ery  Manager.  Ideal  candidate  will  have 
a  strong  background  In  home  delivery 
and  single  copy  in  addition  to  an 
aggressive  sales/marketing  focus. 
College  education  a  must.  Send  resume 
and  salary  history  to  Box  6405, 
Editor  &  Publisher. 

DISTRia  MANAGER 
District  managers  needed  to  fill 
upcoming  openings  in  the  fastest  grow¬ 
ing  home  delivery  department  in  zone  9. 
If  you  desire  a  career  in  circula¬ 
tion,  are  an  over  achiever,  are  experi¬ 
enced  in  all  aspects  af  home  delivery, 
and  want  first  class  salary  and  benefits, 
then  apply  to  Box  6384,  Editor  & 
Publisher. 

HOME  DEUVERY  MANAGER 
Zone  9  mid  sized  metro  daily  seeks 
highly  motivated  career  oriented  exper¬ 
ienced  home  delivery  manager.  The 
successful  candidate  must  have 
skills  that  will  promote  substan¬ 
tial  circulatian  growth  in  a  highly 
competitive  AM  delivery  market. 
Additional  experience  in  conversion 
to  adult  carriers,  TMC  distribu¬ 
tion,  and  switch  to  all  PIA  preferred. 
We  need  real  horsepower  and  top  pay, 
bonus,  and  benefits  will  make  our  new 
home  delivery  manager's  move  worth¬ 
while.  Reply  to  Box  6382,  Editor  & 
Publisher. 

SINGLE  COPY  MANAGER 
Zone  2  daily  in  metro  market  is  look¬ 
ing  for  an  aggressive  hands-on  manager. 
Great  opportunity  for  right  person. 
Perfect  for  a  number  2  person.  Send  res¬ 
ume  and  salary  history  to  Box  6376, 
Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Zone  9  paper  needs  top  notch  single  copy 
manager  to  oversee  highly  technical  well 
equipped  single  copy  department.  The 
successful  candidate  must  be  able  to 
produce  the  highest  levels  of  productiv¬ 
ity  from  a  very  large  and  extremely  com¬ 
petitive  market.  Reply  to  Box  6385, 
Editor  &  Publisher. 

SINGLE  COPY  MANAGER 
Zone  2,  Daily  -  56,000  and  SurKloy  - 
68,000.  Northern  New  Jersey  newspa- 
pjer  in  a  highly  competitive  growth  mar¬ 
ket  seeks  results  oriented,  hands-on  sales 
marrager.  Experience  with  agent  delivery, 
independent  distributors  and  an  accom¬ 
plished  record  of  increased  sales 
will  qualify  you  for  this  position. 
Send  resume  including  salary 
history  to: 

RMR  -  CIRCUIATKDN 

DAILY  RECORD 

629  Parsippany  Rood 

Parsippany,  NJ  07054 

THE  TAHOE  DAILY  TRIBUNE  is  seek- 
ing  a  creative  and  energetic  person  to 
join  its  circulation  and  distribu¬ 
tion  management  team.  The  ideal  candi¬ 
date  need  not  be  from  the  "traditional" 
mold.  We  want  a  person  who's  got  ideas 
and  the  ability  to  plan  for  their 
implementation  and  success,  arxf  who 
can  develop  bold  strategies  for  reach¬ 
ing  the  modem  newspaper  customer. 
In  exchange,  we  offer  employment  with 
a  stable,  growing  company,  a  wide  se¬ 
lection  of  printed  products  and  maga¬ 
zines,  and  the  most  beautiful  market  set¬ 
ting  in  America.  Please  send  resumes 
and  cover  letter  in  confidence  to  Michael 
D.  Miller,  Circulation  Director,  PO  Box 
1358,  South  Lake  Tahoe,  CA  96156. 
Phone  inquiries  to  (916)  541  -3880,  ext. 
236. 

EDITORIAL 

DESIGN-EDITING 

Push-the-limits  kind  of  design/ 
editing  job  for  one  of  the  nation's  best 
non-metro  sports  sections.  We  value 
creativity,  boldness,  passion,  qual¬ 
ity,  hard  work.  We  cover  three  major 
universities  home  and  away;  28  high 
schools;  the  pros.  Three  zoned  editions 
daily  in  two  states;  much  color,  many 
graphics.  You  need  talent,  pizzaz, 
college  degree.  Experience  and  sports 
knovdedge  helpful.  Beautiful  university 
area  near  the  Blue  Ridge  Mountains. 
We're  the  Anderson  Independent-Mail 
(43,000  daily;  48,000  Sunday).  Fox 
resume,  clips  to  T.  Wayne  Mitchell, 
Vice  President  and  Editor,  at  (803) 
260- 1 276.  Or  send  to  Box  2507,  Ander¬ 
son,  SC  29622. 

AGGRESSIVE  daily  paper,  tops  in 
its  class,  seeks  reporter  who'd  love  to 
track  taxpayers'  money.  Whether  it's 
those  economic  development  dollars  that 
never  seem  to  produce  anything,  or  other 
government  slush  funds,  we're  seeking  a 
bloodhound  who  won't  let  go  until  the 
books  balance.  Send  clips  and  resume  to 
Managing  Editor,  The  Citizen,  25 
Dill  St.,  Auburn,  NY  13021. 

BUSINESS  REPORTER 
Business  weekly  has  openings  for 
marifime/energy  and  health  care  repor¬ 
ters.  Must  be  news  driven.  Experience  on 
these  beats  preferred.  We  offer  competi¬ 
tive  salaries  and  the  opportunity  to 
live  in  one  of  America's  great 
cities.  Send  resume,  business  clips 
to:  Kit  Gorman,  CityBusiness,  PO 
Box  19308,  New  Orleans,  LA  70179. 
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A  GROWING  ZONE  2  newspaper 
soon  may  hove  openings  for  copy  edi¬ 
tors.  We're  a  regional  paper  with  a  need 
for  staffers  wha  are  sharp  at  word  skills 
and  skilled  at  production  and  page  de¬ 
sign.  We  hove  pagination;  so,  we  are 
looking  for  journalists  wha  are  strong 
in  that  area  but  dedicated  to  improving 
stories  on  deadline.  If  you  want  a  new 
challenge  at  an  improving  paper,  send 
resume  and  caver  letter  to  Box  6399, 
Editor  &  Publisher. 

A  SPORTING  CHANCE  —  Our  success- 
ful  executive  sports  editor  plans  a 
career  change  in  early  autumn,  giving 
us  the  challenge  of  filling  some  big 
sneakers.  Briefly,  we're  AM,  medium- 
size  and  based  in  a  Southern  Atlantic 
state.  We  excel  in  the  basics  from  high 
schools  through  major  colleges  but  we 
want  to  be  more  and  reach  beyond  just 
'sports'.  Con  you  (1)  manage  and 
inspire  a  top  staff;  (2)  help  the  total 
paper  reach  its  goal;  (3)  maintain  a 
prize-winning  tradition  and;  (4)  help 
shape  a  section  that  meets  all  of 
today's  reader  needs?  If  you're  the 
right  person,  we  want  to  learn  more  from 
a  resume,  story  and  column  clips, 
salary  expectations  and  a  concise 
statement  of  the  sports  section  you  envi¬ 
sion.  If  it  all  clicks,  we'll  be  in 
touch.  Reply  to  Box  6401,  Editor  & 
Publisher 


ASSISTANT  EDITOR  for  lively, 
little  daily  in  Ohio.  Duties:  edit 
all  general  news  stories;  write  head¬ 
lines,  layout  all  news  pages;  cover  one 
school  district.  Write  to:  Manag¬ 
ing  Editor,  Norwalk  Reflector,  61  E. 
Monroe  St.,  Norwalk,  OH  44857. 

ASSISTANT  MANAGING  EDITOR/ 
EDITORIALS 

50K  in  Zone  3  has  AME  position  work¬ 
ing  late  a.m.  to  early  p.m.,  Tuesday  - 
Saturday.  Primary  responsibility 
to  write  15"  edit  6  days  a  week  and 
direct  editorial  board.  Other  duties 
will  invalve  staff  management.  Indepen¬ 
dent,  generally  conservative  on  economic 
issues;  less  so  on  social  issues 
but  concentrating  on  localized  edits. 
Send  writing  samples  including 
edits/columns;  resume;  salary 
history  to  Box  6398,  Editor  & 
Publisher. 

ASSISTANT  PRESENTATION 
EDITOR 

We've  merged  our  copy  desk  and  graph¬ 
ics  department  into  a  presentation  desk 
and  are  looking  for  a  special  person  to 
help  run  it.  The  ideal  candidate  would 
be  strong  both  visually  and  verbally, 
ready  to  move  into  a  supervisory  job, 
and  at  ease  with  Quark  pagination  and 
digital  photo  editing.  Our  41,000 
circulation  daily  is  known  for 
design  and  photo  excellence,  new  product 
innovation  and  local  enterprise  report¬ 
ing.  Pay  is  in  the  high  30s.  Send 
resume,  clips  and  portfolio  to  Marty 
Bonvechio,  Managing  Editor,  The  Sun, 
PO  259,  Bremerton,  WA  98310. 

ASSOCIATE  EDITOR/REPORTER  for 
rural  weekly,  4,500  circulation  in 
recreational  and  agricultural  area  of 
Zone  8.  We  need  a  hard-working  self¬ 
starter.  Excellent  company,  good  benefits. 
Send  to  Box  6406,  Editor  &  Publisher. 


BERLIN/BONN.  Seminar  for  US  jour¬ 
nalists  sponsored  by  European  Academy 
Berlin,  Sept.  1 3-22.  Focus  on  problems 
in  united  Germany;  past-communist 
democracies  in  E.  Europe;  German-US 
relations.  All  lodging  and  meals 
provided;  Only  cost  is  $150 
registration.  Excellent  speakers,  on- 
location  briefings,  plenty  of  extra 
time.  Apply  by  writing  to  John  L.  Focht, 
German  Press  Seminar,  Box  38881, 
Germantown,  TN  38183.  Deadline  for 
applying  is  July  1. 

BUSINESS  REPORTER 
Innovative  twa-time  winner  of  national 
award  for  excellence  located  in  a  center  of 
high  technology  and  international  trade 
seeks  a  writer  with  at  least  two  years' 
daily  experience.  Applicants  must  be 
skilled  in  hard  news  and  in-depth 
reporting;  background  covering  manu¬ 
facturing  preferred.  Send  resume,  clips 
to  Dept.  E,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

BUSINESS  REPORTERS 
Colorado's  largest  daily  seeks 
aggressive,  experienced  business  repor¬ 
ters  for  immediate  deployment  in  one  of 
America's  mast  competitive  newspaper 
markets.  Minimum  three  years'  busi¬ 
ness  writing  required.  Premium  on 
clear  writing,  strong  knowledge  of 
business.  Journeyman  scale  at 
$43,638.  Send  letter,  resume,  best  10 
clips  to  Christopher  Cubbison,  Manag¬ 
ing  Editor,  Rocky  Mountain  News,  400 
W.  Colfax  Ave.,  Denver,  CO  80204. 

CITY  EDITOR 

Perfect  job  at  pushy  17K  daily  for 
idealistic  news  junky  who  knows  Al 
Smith's  dictum:  You  can  do  anything  - 
just  give  away  the  credit.  Must  ache 
over  state  of  journalism,  your  own 
gross  imperfection  and  a  growing  pile 
of  unread  magazines  and  books  at 
home;  must  crave  innovation  and 
change,  bum  to  improve  a  community 
and  thoughtfully  and  passionately  wan¬ 
der  how.  Prove  it  in  writing  to:  M.E.  The 
Citizen,  25  Dill  St.,  Auburn,  NY  13021 . 

COPY  EDITOR:  Strong  language  and 
page  design  skills  required,  as  well  as 
previous  daily  newspaper  experience. 
This  is  a  night  position  on  a 
60,000  daily  newspaper  near  Cleveland. 
Resumes  and  layout  samples  to  Tal 
Campbell,  The  News-Herald,  38879 
Mentor  Ave.,  Willaughby,  OH  44094. 

EXECUTIVE  EDITOR 

Cleveland-based  publisher  seeks  a 
seasoned  editor  to  oversee  six  growing 
business  newspapers.  Candidates  must 
hove  a  minimum  of  1 0  years  profession¬ 
al  writing,  editing  and  management 
experience.  Must  be  able  to  wark  in  a 
busy,  competitive  environment  and  must 
have  managed  an  editorial  department 
of  at  least  1 5  emplayees.  Business  knowl¬ 
edge  and  proficiency  in  AP  style  essen¬ 
tial.  Candidate  also  must  be  flexible 
and  able  to  work  with  skilled,  self- 
directed  staff.  Send  resume,  clips  and 
references  to: 


Lou  Reyes  Jr. 

Small  Business  News 
20800  Center  Ridge  Rd.  #307 
Cleveland,  OH  44116. 


OR  JUST  LOOKING?  OR  JUST  G  ? 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'il  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  ciassified  iistings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  21 2 *675 *4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


E&P  Classified 

...the  difference  is  in  the  resuits 
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COPY  EDITORS 

PAGINATORS/ 

PAGE  DESIGNERS 

If  you  hove  solid  newspaper  experience 
and  consider  yourself  tfie  best  headline 
writer  and  copy  editor  on  your  newspaper 
today,  give  us  a  call.  We  might  hove  an 
opening  suited  for  you  at  the  Arkansas 
Democrat-Gazette,  one  of  the  new^- 
pers  President  Clinton  reads  daily.  This 
200,000  circulation  daily  in 
Little  Rock,  Arkansas,  also  antici¬ 
pates  openings  for  experienced 
poginators/poge  designers.  Call  AME 
Alyson  Hoge  Tues.-Sat.  after  4:00  pm 
(CST)  at  (501)  378-3886  or  send  a 
resume  and  clips  to: 

Arkansas  Democrat-Gazette 
PO  Box  2221 

Little  Rock,  AR  72203-2221 
COPY  EDITOR 

Versatile?  THE  STATE,  South  Caroli¬ 
na's  largest  newspaper,  is  in  the  market 
for  a  desk  person  who  edits  copy,  writes 
headlines,  designs  pages,  is  techno¬ 
logically  proficient  and  display 
solid  news  judgment.  A  Knight-Ridder 
newspaper.  Write:  Bunny  Richardson, 
Assistant  Managing  Editor,  PO  Box 
1333,  Columbia,  SC  29202. 

COPY  EDITOR/WEEKEND  EDITOR— The 
Meadville  (PA)  Tribune,  a  17,000 
daily  and  Sunday,  90  miles  north  of 
Pittsburgh,  needs  skilled  daily  and 
weekly  copy  editor,  with  primary  respon¬ 
sibility  for  editing  and  layout  of 
weekend  editions.  Mail  or  Fax  resume 
and  work  sample  to:  Darrell  Lowe,  The 
Meadville  Tribune,  947  Federal  Court, 
Meadville,  PA  16335.  Fax:  (814) 
337-2502. 

COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
(or  fast-paced  night  desk  at  70,000 
circulation  New  Jersey-New  York  metro 
area  daily.  Strong  background  in  hand¬ 
ling  locaf  news  copy  and  writing  accu¬ 
rate.  lively  headlines  is  essential. 
Applicants  must  show  an  ability  ta 
design  news  pages  on  deadline,  and  be 
able  to  step  into  any  news  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  6363, 
Editor  &  Publisher. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  Entry/early 
carreer.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  VYashington, 
DC  20016;  (703)  506-4400. _ 

EDITOR:  The  Daily  Record,  Mary¬ 
land's  largest  and  oldest  legal  and 
business  newspaper,  is  seeking  an  exper¬ 
ienced  editor  to  manage  its  legal 
coverage.  The  ideal  candidate  will  hove 
three  torive  years  of  reporting  experience, 
covering  all  aspects  of  the  legal 
community.  Applicants  should  also 
hove  strong  editing  skills.  Law  degree 
preferred,  but  not  required.  Job  respon¬ 
sibilities  include  overseeing  dai¬ 
ly  legal  section  and  Saturday 
edition,  managing  reporters  and  free¬ 
lancers  and  producing  award-winning 
stories.  Send  resumes  to:  Keith 
Girard,  Editor,  The  Daily  Record,  1 1 
East  Saratoga  St.,  Baltimore,  MD 
21202. 

NFL  BEAT  WRITER 

Qualified  candidates  must  hove  exper¬ 
ience  working  os  a  beat  writer  for  a  NFL 
Team.  Send  resume  and  clips  to  Box 
6395,  Editor  &  Publisher. 


EDITORIAL 


LOS  ANGELES  TIMES 
EDITOR— VALLEY  EDITION 
The  Valley  Edition  has  an  opening  for  the 
editor  of  the  edition.  The  Valley 
Edition  editor  supervises  a  staff  of 
130  and  is  responsible  for  the  day-to- 
day  and  long-range  news  coverage  in  all 
sections  of  the  edition  in  this  high¬ 
ly  competitive  market.  The  Valfey 
Edition  editor  is  a  liaison  with 
editors  in  all  Los  Angeles  depart¬ 
ments,  as  well  as  with  editors  in 
Ventura  and  Orange  counties.  The  editor 
also  works  with  production  officials 
in  the  Valley  and  Los  Angeles  on 
issues  relating  to  editorial's 
production  needs.  The  Valley  Edition 
editor  is  responsible,  in  concert  with 
the  Senior  Editor  and  with  the  Hiring 
and  Development  office,  for  Valley 
Edition  hiring  and  related  personnel 
issues. 

The  Valley  Edition  Managing  Editor 
and  Executive  News  Editor  report  to  the 
edition  editor.  These  editors,  in 
turn,  supervise  the  Valley  Metro,  Life, 
Business  and  Sports  desks,  as  well 
as  the  News  and  Copy  desks  and  the 
Photo  and  Graphics  departments. 

The  editor  will  work  with  the  Editorial 
Operations  Director  in  planning 
major  initiatives,  such  as  new 
sections  or  new  approaches  to  local 
coverage. 

The  Valley  Edition  editor  reports  to  the 
Senior  Editor. 

There  is  a  preferred  candidate. 

Interested  candidates  should  apply 
immediately. 

Applicants  should  contact  Carol 
Stogsdill,  Senior  Editor,  at  (213)  237- 
7387,  extension  73225. 

EL  NUEVO  HERALD,  a  growing  Spanish- 
language  1CX3,C)(X)  AM  daily,  is  seek¬ 
ing  a  Managing  Editor.  Published  and 
distributed  by  The  Miami  Herald,  we 
need  a  person  of  vision,  capable  of  lecxJ- 
ing  amid  change.  Solid  journalis¬ 
tic  skills,  high  on  initiative  and 
creativity.  Must  function  in  Span¬ 
ish  and  English.  Experience  in  newspa- 
pering  in  a  diverse  community  preferred. 
Send  resume  to  Editor  Carlos  Verde- 
cia.  One  Herald  Plaza,  Miami,  FL 
33132. 

ENTRY-LEVEL  REPORTER  with  strong 
work  ethic  to  write  and  photograph  (or 
waterfront  living  and  recreational  boat¬ 
ing  publications.  Send  resume,  clips  to 
Editor,  Soundings,  35  Pratt  St., 
Essex,  CT  06426. 

EXECUTIVE  EDITOR 

Community  newspaper  group  needs  ex¬ 
ecutive  editor  who  wants  chance  to  grow 
with  our  company.  Degree,  newspaper 
management  experience  a  plus.  Write 
Editor,  PO  Box  140863,  Dallas,  TX 
75214. 

GRAPHICS  EDITOR  needed  for  a  soon- 
to-be  redesigned  daily.  We  are  looking 
(or  a  graphics  specialist  wha  not  only 
has  expertise  in  typography  and  layout, 
but  who  also  has  exceptional  photo¬ 
graphy  skills,  as  supervising  photogra¬ 
phers  will  be  a  major  part  of  the  |ob. 
Please  apply  in  writing  to  Reg  Henry, 
Editor,  The  Monterey  County  Hwold,  PO 
Box  271 ,  Monterey,  CA  93942. 


EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 


FEATURES  EDITOR  with  strong  edit¬ 
ing  and  design  skills  to  improve 
already  solid  sections  at  Knight- 
Ridder  daily.  Successful  applicant 
will  demonstrate  superior  supervis¬ 
ory  skills  and  a  keen  appreciation  (or 
community  news.  Send  resume  and 
samples  to  Managing  Editor,  The  News, 
33  SE  Third  St.,  Boca  Raton,  FL 
33432. 


FEATURES  EDITOR 

40,CXX)  midwest  daily  needs  a  crea¬ 
tive  editor  to  direct  5-person  features 
staff  responsible  for  daily  and  Sunday 
lifestyle  sections  and  weekend  enter¬ 
tainment  package.  We're  looking  (or  on 
innovative  leader  who  can  help  us  rethink 
our  approach  to  lifestyles/enter¬ 
tainment  news.  A  knack  for  developing 
great  story  ideas  and  a  flair  for 
compelling  page  design  are  essential. 

State  capital  community  boasts 
outstanding  quality  of  life,  major 
state  university  and  a  challenging 
newspaper  market.  Please  send  resume, 
brief  outline  of  your  lifestyles 
section  philosophy  and  samples  of  your 
current  paper  to:  Personnel  Dept., 
Journol-Stor  Printing  Co.,  PO  Box 
81609,  Lincoln,  NE  68501.  The  clos¬ 
ing  date  on  this  position  is  June 
14,  1993. 


FREE  DATABASE  FOR  JOURNAUSTS 
No  phone  charges,  no  time  charges. 
Access  (800)  873-0010  1^  modem  for 
information  from  the  White  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
On-Line  (202)  347-8918. 


HIGH-VELOCITY 
COPY  EDITOR 

lOOK  NE  Ohio  PM  wants  a  slick  copy 
editor  who  - 

-  Can  bat  out  lively  heads  with  a  mini¬ 
mum  of  fuss. 

-  Meet  deadly  deadlines. 

-  Iron  the  wrinkles  out  of  a  crumpled 
sentence. 

-  Boil  down  copy  without  losing  the 
point. 

-  Master  newfangled  ways  to  grab  the 
reader. 

-  Edit  an  infographic. 

Interested?  OK,  tell  us  why  in  your 
cover  letter.  Show  us  what  you're  doing 
now.  Fix  up  a  one-page  resume.  Pack 
the  stuff  off  to  - 

Jeff  Schoch 
Chief  Copy  Editor 
THE  VINDICATOR 
107  Vindicator  Square 
PO  Box  780 
Youngstown,  OH  44501 
(No  phone  calls,  please) 


REPORTERS 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  newspaper  in  Lexington,  KY  has 
openings  for  a  business  writer  to  cover 
the  Bluegrass  horse  industry,  a  GA 
reporter  to  work  in  a  regional  bureau,  and 
two  entry  level  reporters  to  work  in  subur¬ 
ban  bureaus.  We  also  have  a  one-year 
CA  opening  on  the  city  desk.  Appw  to 
Tom  Caudill,  Assistant  Managing  Editor, 
Lexington  Herald- Leader,  100  Mid¬ 
land  Ave.,  Lexington,  KY  40508 
EOE-M/F. 


MANAQNG  EDITOR-We  are  looking 
for  a  seasoned  veteran  to  lead  a  news¬ 
room  staff  of  18.  Must  have  excellent 
writing,  editing  and  managerial  skills. 
Locate  in  southern  Arizona  at  5,000 
feet,  that  translates  into  ideal  year 
around  weather.  Please  send  all  resumes 
to:  Steve  Krehl,  Sierra  Vista  Herald, 
102  Fab  Avenue,  Sierra  Vista,  AZ 
85635. 


NEWS  EDITOR 

We  need  leader  with  strong  design  and 
organizational  skills,  who  knows  how 
to  train  new  copy  editors  on  six-person 
desk.  Quark  knowledge  helpful.  Open 
July  1.  Join  this  31,000  McClatchy- 
owned  daily  near  Charlotte,  N.C.  Send 
letter,  references,  resume,  work  sanies 
to  Terry  Plumb,  Editor,  PO  Box  1 1 707, 
132  W.  Main  St.,  Rock  Hill,  SC  29731. 
Equal  Opportunity  Employer. 


ONE  OF  THE  BEST  JOBS  IN  AMERICA. 
The  Post  Register,  a  30,000  daily 
serving  eastern  Idaho,  western  Wyom¬ 
ing  and  southern  Montana,  is  looking 
(or  a  managing  editor  to  oversee  the 
editorial  and  production  departments. 
The  Post  Register  is  a  locally  owned 
full-color  paper  with  a  great  staff.  Send 
cover  letter  explaining  your  approach  to 
producing  a  great  newspaper,  resume 
with  salary  history  and  copies  of  your 
current  paper  to:  Roger  Plothow,  Executive 
Editor,  Post  Register,  PO  Box  18CX), 
Idaho  Falls,  ID  83404.  Women  and 
minorities  encouraged  to  apply. 


PAGE  DESIGN/COPY  EDITOR 
Knight-Ridder  newspaper  seeks  a  page  1 
design  and  copy  editor.  Strong  design 
and  page  layout  skills  and  solid 
copy  editing  skills  a  must.  Candi¬ 
dates  need  minimum  3  years  experience 
in  layout  and  design.  Send  letter  and 
resume  to  Chuck  Crouch,  Executive  News 
Editor,  Columbus  Ledger-Enquirer,  PO 
Box  711,  Columbus,  GA  31902-0711. 


PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 


THE  SOUTH  BEND  TRIBUNE  is  seeking 
a  top-notch  copy  editor  with  3  to  5  years 
hard  news  experience.  Computer,  typing 
and  page  layout  skills  required.  Must 
be  able  to  rewrite  or  restructure  a  story 
without  disturbing  its  accuracy; 
write  accurate,  lively  headlines;  work 
well  under  deadlines;  fill  in  on  any 
news  desk  slot;  and  possess  sound  news 
judgment.  We  offer  a  competitive  wage 
and  benefit  package.  Forward  cover  let¬ 
ter  and  resume  by  June  25  to  Susan  A. 
Kennedy,  Copy  Desk  Chief,  225  West 
Colfax  Ave.,  S^th  Bend,  IN  46626.  No 
phone  calls,  please. 


Media 

Grapevine 


O'  All  Newspaper  Jobs. 

Large  &  Small  Papers. 
S'  Inexpensive  &  Reliable. 

To  start  subtcr^lon  today  ccM 

1-602-797-2511 


$6.96 tissue  $19.95(4)  $39.95(12) 

orMndcfMcklo:  MedtoOnpt^ 
Jl17W.  H«riMn  BM.  Suite  R-347aiica90. 160606 
S  For  jobs  via  the  phone  caN 

M  1-900-787-7800 

MSI  .99  par  min. 

Awag»ali2-3rm  AvoCoMlStt 
y  MMhtwaMutfHDnephoneinabeiftyMBoraiilir 
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HELP  WANTED 


EDITORIAL 


REPORTER  OPENING  FOR  23,000 
circulation  weekly  wilti  award-winning 
suburban  group.  Ability  to  set  news 
agenda,  versatility,  aggressive 
reporting  a  must.  You'll  cover  every¬ 
thing  from  Clamber  of  Commerce  to  hard 
news  with  on  edge.  Experience  a  must. 
Resume  and  clips  to  Daven  Rosener, 
Lakewood  Journal,  9105  Bridgeport 
Way,  SW,  Tacoma  WA  98499. 

SPORTS  COPY  EDITOR:  Strong  word- 
smith  and  page  designer  sought  for 
60,000  daily  near  Cleveland.  We  seek 
to  maintain  our  reputation  as  best 
sports  section  in  Ohio.  Doily  news¬ 
paper  experience  essential.  Position 
entails  night  hours  and  weekend  work. 
Resumes  and  layout  samples  to  Tal 
Campbell,  The  News-Herald,  38879 
Mentor  Ave.,  Willoughby,  OH  44094. 

SPORTS  LAYOUT  EDITOR 
Qualified  candidates  must  have  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports  Desk 
is  essential.  Send  resume  and  clips  to 
Box  6394,  Editor  &  Publisher. 

THE  BRISTOL  HERALD  COURIER,  a 
growing  47,500  AM  covering  South¬ 
west  Virginia/Northeast  Tennessee  is 
looking  (or  two  candidates  eager  for 
that  first  break.  One  would  join  our  copy 
desk  for  editing  and  layout  training; 
the  second  would  do  almost  all  news/ 
feature  writing  for  a  weekly  section. 
Resume,  clips  and  an  idea  of  pry  expecta- 
tions  to:  John  Molley,  Executive 
Editor,  Bristol  Herald  Cou'^ier,  PO 
Box  609,  Bristol,  VA  24203.  No  phone 
calls,  please! 

TREMENDOUS  CIRCULATION  growth 
has  sparked  newsroom  openings  at  a- 
ward-winning,  medium  sized  daily  and 
Sunday  newspaper.  We  are  seeking 
talented  and  experienced  applicants  for 
FEATURES  COPY  EDITOR  and  EDITOR¬ 
IAL  PAGE  COPY  EDITOR/WRITER. 
Send  letter,  resume,  salary  history  and 
work  samples  to  Cliff  Schechtman,  ME, 
The  Times  Leader,  15N.  Main  Street., 
Wilkes-Barre,  PA  18711-0250.  No 
phone  calls,  please. 

VETERAN  REPORTER  with  strong  beat 
experience  needed.  Must  hove  a  strong 
record  of  being  a  self-starter  to  work  in 
one-person  news  bureau.  Should  know 
how  to  read  a  budget  and  also  monitor 
expenditures  to  determine  what's  really 
happening.  Also  must  be  able  to  keep 
on  top  of  courthouse  activities.  Not  an 
entry-level  position. 

Contact  Managing  Editor,  Daily  Star, 
PO  Box  1149,  Hammond,  LA  70404. 

WANTED:  Hands-on  editor  for  startup 
of  new  monthly  business  news  publica¬ 
tion  in  Zone  5.  Must  be  able  to  handle 
all  phases  of  editorial  work  includ¬ 
ing  writing,  editing  layout  and  photo¬ 
graphy.  Self  starter  with  PR  experience  a 
plus.  Send  clips  and  resume  with 
salary  requirements  to  Box  6391 ,  Editor 
&  Puolisher. 

WRITER/REPORTER  for  feature  section 
of  The  Press-Enterprise,  a  165,000 
daily  in  Southern  California.  Look¬ 
ing  for  candidate  with  story  vision, 
strong  writing  style,  and  solid 
reporting  skills.  Send  resume  to 
Lanito  Pace-Hinton,  Assistant  to  the 
Managing  Editor,  The  Press-Enterprise, 
Box  792,  Riverside,  CA  92502  or  fax 
(909)  782-7572.  No  phone  calls, 
please.  An  equal  opportunity  employer. 


_ EDITORIAL _ 

WRITER 

Immediate  opening  in  the  Health  Books 
Division  of  Rodale  Press  for  a  writer 
with  experience  in  health  writing, 
fitness  and  self-help.  The  ideal  candi¬ 
date  should  possess  a  clear,  effective 
writing  voice,  have  strong  researching 
capabilities,  be  able  to  make  dead¬ 
lines,  keep  up  with  trends  in  health,  and 
hove  creative  ideas  for  ways  to  approach 
and  present  health  issues.  Writing 
test  required.  Salary  is  competi¬ 
tive.  Rodale  is  situated  in  Pennsyl¬ 
vania,  90  miles  from  New  York  City  and 
60  miles  from  Philadelphia.  It  offers 
a  creative,  healthy  working  environment 
and  excellent  benefits  —  company  subsi¬ 
dized  food  service,  a  fitness  center 
that  is  free  to  employees  and  their  fami¬ 
lies,  a  day-care  center,  superior  health 
benefits  and  401 K  plan,  and  a  company¬ 
wide  no-smoking  policy.  Please  send 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Personnel  Department  (EP-BW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18098 

E.O.E. 

FACIUTIES  MANAGEMENT 

FACILITY  MANAGER 
The  Times-Picayune  in  New  Orleans  is 
seeking  a  Facility  Manager  to  manage 
the  safe,  efficient  ana  high  quality 
operation  of  our  physical 
facilities. 

*  Will  direct  the  electrical,  mechan¬ 
ical,  electronic  departments  to  repair 
and  maintain  equipment,  buildings 
and  grounds. 

*  Will  train  and  direct  the  staff 
toward  departmental  and  company  goals. 

*  Will  have  responsibility  for  keep¬ 
ing  buildings  and  equipment  in 
compliance  with  federal,  state,  city 
and  insurance  regulations. 

*  Will  direct  company  safety  program. 

Proven  leadership  and  communication 
skills  and  previous  facilities 
management  experience  is  necessary. 
This  position  reports  to  the  Produc¬ 
tion  Manager. 

Submit  resume  with  salary  history  to: 

Personnel  Dept., 

Attn:Facility  Manoger 
The  Times-Picayune, 

3800  Howard  Ave. 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 

MAILRCX)M 

MANAGER  NEEDED  for  highly  auto¬ 
mated  packaging  and  distribution  opera¬ 
tion.  Three  daily  papers,  weeklies,  TMC 
and  commercial  work  inserted  and 
distributed  in  year  old  facility 
using  state  of  the  art  technology.  Four 
GMA  inserters  with  FTP  from  QUIPP 
conveyor.  Excellent  salary  and  benefits. 
Resume  to  Leon  Hove,  VP/Production,  Fox 
Valley  Press,  Inc.,  PO  Box  129,  Plain- 
field,  IL  60544. 


PHOTOGRAPHER 

PHOTOGRAPHER 

Gillette  (Wyo.)  News-Record,  an  award¬ 
winning  small  daily,  needs  a  shooter 
who  can  capture  the  whole  range  of  life 
in  a  small,  vibrant  city.  Color,  B&W. 
Send  resume  and  portfolio  or  clips  to 
Editor  Ron  Franscell,  The  News-Record, 
PO  Box  3006,  Gillette,  VYY  82717. 

PRESSROOM 

EXPERIENCED  PRESS  OPERATORS: 

Positions  available  for  experienced 
press  operations  personnel  at  a 
1 00,000-plus  AM  daily  in  the  Mid- 
Atlantic  region.  2-5  years  experience 
with  double  wide  offset  necessary. 
Strong  emphosis  on  excellent  quality 
reproduction. 

We  offer  competitive  pay  and  an  ex¬ 
cellent  benefits  program.  Please  send 
cover  letter,  resume,  pay  history  and 
pay  requirements  to: 

Human  Resources  Department 
Roanoke  Times  &  WoHd  News 
PO  Box  2491 
Roanoke,  VA  24010 

Equal  Opportunity  Employer 
PRE-PRESS  MANAGER 
Knight-Ridder  newspaper  has  an  opening 
for  a  Pre-press  Manager.  Candidates 
must  hove  experience  with  Mac,  Quark 
XPress  and  color  production  tech¬ 
niques.  Looking  for  a  strong,  results 
oriented  leader  with  good  people  skills 
and  five  years  of  management  exper¬ 
ience,  preferably  in  a  union  environ¬ 
ment. 

Send  resume  to  Carolyn  Greene,  Human 
Resources  Director,  Post-Tribune, 
1065  Broadway,  Gary  IN  46402. 

Equal  Opportunity  Employer 
PRESS  FOREMAN 

Seven  day  daily  needs  foreman  with 
proven  offset  record  for  plateroom  and 
press  (urbanite  a  plus).  Must  possess  ex¬ 
ceptional  supervisory,  technical  and 
maintenance  skills.  Goals  are  high 
quality,  on-time  and  reduced  waste. 
Excellent  compensation.  Send  resume  to 
Bob  Sullivan,  Production  Director, 
Herald  News,  207  Pocasset  Street, 
Fall  River,  MA  02722.  Tel.  (508) 
676-8211. 

PRESSROOM  SUPERVISOR 
A  New  York  Times  Regional  newspaper. 
Must  have  an  excellent  history  in 
producing  quality,  managing  press 
crews,  and  maintaining  a  Goss  Urba¬ 
nite  press.  Send  resume  to  Box  6402, 
Editor  &  Publisher. 


_ PRESSROOM _ 

PRESS/MAILROOM  MANAGER 
Central  NJ  newspaper  seeking  a  team 
leader  with  proven  track  record  to  take 
responsibility  for  press,  commer¬ 
cial  printing,  building  and  mail- 
room/distribution.  Candidates  must 
possess  strong  mix  of  technical 
and  management  skills  includ¬ 
ing  knowledge  of  Goss  Urbanite  Press, 
full  color  offset  printing,  quality 
control,  budgeting  and  ability  to  deal 
with  environmental  and  safety  issues. 
Must  be  results-oriented  with  a  good 
record  in  productivity,  cost  sav¬ 
ings  and  training  programs.  Sub¬ 
mit  detailed  resume  and  salary 
history  to  Box  6388,  Editor  & 
Publisher. 

PRESSROOM  SUPERINTENDENT 
GREAT  OPPORTUNITY  for  a  strong 
leader  with  excellent  team  building  skills 
to  manage  pressroom  for  Fairfield  Coun¬ 
ty  dailies.  5-10  years  web  press  exper¬ 
ience  required,  including  3-5  years 
in  a  supervisory  capacity.  We  are  a 
Times  Mirror  Company  and  offer  a 
competitive  salary  and  benefit  program. 
Please  fax  a  resume  to  (203)  964-371 1 
or  send  to  Irene  Genovese,  Human  Re¬ 
sources  Director,  The  ADVOCATE/ 
Greenwich  Time,  75  Tresser  Blvd., 
Stamford,  CT  06904. 

EOE  M/F/H/V 

PRODUCnON/TECH 

COMPOSING  ROOM  SUPERVISOR 
Daily  newspaper  needs  a  composing 
room  supervisor  with  5-10  years  super¬ 
visory  experience.  Must  have  knowledge 
in  all  areas  of  the  composing  room,  in¬ 
cluding  ads,  camera,  and  plate  making. 
Send  resume  to  Box  6404,  Editor  & 
Publisher. 

COMPOSING  ROOM  MANAGER 
needed  for  30,000  circulation  daily  in 
East  Texas.  Macintosh-based  pagination 
system  in  place.  We  need  a  seasoned 
prepress  professional  with  excellent 
technical  skills,  organizational 
skills,  and  the  drive  to  create  a 
professional  and  efficient  department. 
If  you  have  two  years  or  more  in  prepress 
management,  and  can  demonstrate 
the  ability  to  successfully  manage,  we 
would  like  to  talk  with  you.  This  is  a 
Cox  Newspaper,  with  excellent  benefits 
and  opportunity  for  advancement. 
Longview  is  located  in  the  beautiful  Piney 
Woods  and  Lake  Country  in  East  Texas. 
Send  resume  and  salary  requirements  to 
Kit  Yearly,  Longview  News- Journal,  PO 
Box  1792,  Longview,  TX  75606. 


CLASSIFIED  ADVERTISING 
DEADLINES 

IN-COLUMN  ADVERTISEMENTS: 

TUESDAY  NOON  (EST)  FOR  FOLLOWING 
SATURDAY  ISSUE 

CLASSIFIED  DISPLAY: 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks-$4.96  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.96  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  Issue. 

4  weeks-  S2.55  per  line,  per  issue. 


Add  S8.00  per  insertion  for  box  sendee.  Add  $4.50  per  insertion  for  box  sendee. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foltowing  rotes  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  S86; 
6  to  13  times.  $80;  14  to  26  times  S75;  27  to  52  times  S70. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company. 


Classification . 


Authorized  Signature. 


No.  of  Insertions: _ Amount  Enclosed;  $ _ 

EditDr(?Publisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 
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by  Charles  Stough 


KNOWLEDGE  TESTS  MAKE  SENSE 


TWO  DECADES  AGO,  about  the 
time  the  news  profession  was  pulling 
itself  loose  from  the  temporary  bog  of 
something  called  “advocacy  journal¬ 
ism,”  newsrooms  were  atwitter  over  a 
national  chain’s  new  employment  test. 

Among  other  things,  it  asked  appli¬ 
cants  to  demonstrate  knowledge  of 
current  events,  with  a  leavening  of 
questions  about  the  latest  Neiv  York 
Times  best-seller  list  and  other  details 
of  popular  culture. 

The  debate  was  mild  but  interesting, 
even  amusing.  J-grads  posited  that  it 
was  not  so  important  to  know  things,  if 
one  at  least  knew  how  to  report  things. 
Advocate-journalists  added  to  that, 
“Yeah,  plus  don’t  eat  tuna,  beef  or 
grapes,”  while  crusty  veterans  growled 
around  soggy  stogies,  “and  get  it  in  13 
paragraphs!” 

Well,  knowledge  tests  make  sense.  It 
is  good  to  fail  at  them.  It  is  good  for 
journalists  to  measure  the  length  and 
breadth  of  what  we  do  not  know,  to 
reinforce  our  humility  and  to  learn 
to  trust  other  sources  more  than 
ourselves. 

For  it  is  not  given  to  the  human  ani¬ 
mal  to  perceive  the  depth  of  our  igno¬ 
rance.  No  committee  ever  filled  a  room 
with  power  players  and  then  conclud¬ 
ed,  “Well,  no  one  here  knows  anything 
about  that  issue,  so  let’s  not  write  any 
editorials  about  it.”  It  takes  a  savvy  pro 
to  admit  dumbness. 

So  let  us  have  more  tests!  Indeed, 
let  us  expand  them  to  cover  real-life 
newspaper  situations,  and  give  them 
not  to  just  panting  rookies  but  to  mid¬ 
career  plodders,  snarling  desk  trolls, 
and  prancing  executives  too. 

The  current-affairs  and  pop-culture 
sections  of  the  test  —  What  does  the 
10th  Amendment  mean?  Who  is 
Michael  Ovits  and  why  does  he  sneer? 
What  boat  won  the  last  America’s 
Cup?  —  will  demonstrate  healthy 


(Stough  is  a  copy  editor  for  the  Daytona 
[Ohio]  Daily  News  and  writes  the 
“Bumed'Out  Newspapercreatures 
Guild”  column  for  the  N.Y.  Times 
News  Service.) 


vacuity  among  our  wisest  sages. 

The  practical  experience  section 
will  set  apart  those  who,  in  our  igno¬ 
rance,  still  deserve  respect.  Some  sam¬ 
ple  questions  from  that  part: 

•  Score  10  points  if  you  ever  have 
testified  at  a  libel  trial.  If  someone 
else’s  libel,  15  points.  If  you  lost,  deduct 
100.  If  the  someone  else  lost,  add  100. 

•  Add  25  for  talking  a  suicide  down. 
Add  50  for  talking  down  someone  who 
wanted  to  kill  you. 

•  Add  25  for  each  floor  ridden  in  an 
elevator  with  a  special  projects  re¬ 
porter,  movie  reviewer  or  other  elitist 
who  doesn’t  talk  to  you. 

•  Add  25  if  you  ever  have  conducted 
an  interview  in  a  foreign  language.  Ir  it 
was  in  a  foreign  country  and  the  source 
was  a  bartender  or  cabdriver,  add  50. 

•  Add  10  if  you  ever  telephoned  any¬ 
place  in  Africa. 

•  Add  25  for  each  time  you  legiti¬ 
mately  have  yelled,  “Stop  the  presses!” 
into  a  phone  (limit  50  points;  if  you 
claim  doing  it  more  than  twice,  deduct 
100  points  for  lying). 

•  Add  100  points  for  each  time  you 
have  been  threatened  with  firing  hy 


Carrier  keeps  cool 

FIREFIGHTERS  CREDITED  an  11- 
year-old  paper  girl  delivering  her  Chica¬ 
go  Sun-Times  route  with  helping  save 
lives  in  an  apartment  fire. 

Isabel  Brown  was  on  her  bike  at  7:30 
a.m.  May  9  delivering  Sunday  Sun- 
Times  newspapers  when  she  spotted  the 
fire  at  the  rear  of  an  apartment  building 
on  the  city’s  Near  Southwest  Side. 

Brown  ran  to  a  pay  phone  and  called 
911.  She  waited  for  firefighters  to  arrive 
and  directed  them  to  the  rear  of  the 
building,  where  the  fire  was  worst. 

“She  got  the  firefighters  to  the  fire 
scene  and  they  were  able  to  get  the 
people  out,”  a  Chicago  Fire  Department 
spokesman  said. 

Brown  was  honored  in  a  resolution 
praising  her  good  deed  that  was  passed 
by  the  Chicago  City  Council.  A  copy  of 


any  executive  under  age  25. 

•  Add  10  points  for  each  story  of 
more  than  four  takes  that  you  have 
dictated  from  notes  into  a  telephone. 

•  Add  25  points  for  writing  more 
than  22  column  inches  in  22  minutes. 
Add  50  if  you  can  get  the  same  basic 
information  into  three  inches. 

•  Epic  saga  section:  Add  50  points 
for  each  remarkable  accomplishment 
by  a  CNN  reporter  or  Norse  hero  you 
can  relate.  If  something  you  personally 
witnessed,  make  it  100. 

•  Travel  assignment  section:  Add  50 
points  for  wearing  someone  else’s  socks 
at  a  distant  news  scene.  If  underwear, 
make  it  100.  If  within  five  miles  of  the 
newsroom,  sorry,  no  points. 

•  Expense  account  section:  What 
the  hell,  just  add  100  points. 

This  tabulation  rewards  behavior 
not  encouraged  by  publishers.  That  is 
because  the  test  is  not  a  gauge  of  mere 
success,  but  of  Greatness,  of  which  we 
need  more  in  modern  newsrooms. 

There  is  no  passing  score.  As  with 
knowledge,  more  is  better,  that  is 
all. 


in  fire  emergency 

the  resolution  was  presented  to  her  by 
Mayor  Richard  M.  Daley  in  a  ceremony 
in  Council  chambers. 

The  Sun-Times  also  presented  the 
girl  with  a  $100  U.S.  Savings  Bond  and 
honored  her  at  a  breakfast  held  at  the 
newspaper.  She  was  presented  with  a 
framed  copy  of  the  newspaper  article 
about  her  and  a  Sun-Times  jacket  and 
cap. 

“It  makes  me  feel  good  to  know  I  may 
have  saved  some  lives,”  Brown  told  Sun- 
Times  reporter  Phillip  J.  O’Connor.  “Af¬ 
ter  the  fire,  a  little  girl  came  up  to  me 
and  said,  ‘Thank  you.’  I  gave  her  a  stick 
of  gum.  Then  she  told  me  her  family 
had  lost  everything  in  the  fire.  So  I 
gave  her  my  whole  package  of  gum,” 
Brown  said. 

Two  people  were  injured  in  the  fire. 
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The  1993  Editor  &  Publisher 
International  YearBook  - 
—  Introducing  “Who’s  Where” 

SECTION  I:  U.S.  daily  newspapers,  daily  newspaper  personnel,  national  newspapers,  tabloid  newspapers,  new  dailies, 
suspensions,  newsprint  statistics,  newspaper  groups  under  common  ownership,  special  service  dailies,  action/hot  line  editors, 
employee  and  carrier  publications.  ★  New  for  1993  is  a  state  map  at  the  beginning  of  each  state’s  listing  which  shows  the 
location  of  each  daily  newspaper  and  the  metropolitan  statistical  areas  for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers,  religious  newspapers,  foreign-language  newspapers  military  newspapers 
and  college  and  university  newspapers. 

SECTION  III:  anadian  daily  newspapers,  newspaper  groups  under  common  ownership,  weekly  newspapers,  foreign-language 
newspapers,  tabloids,  carriers  and  employee  publications,  and  action/hot  line  editors. 

SECTION  IV:  Newspapers  of  the  United  Kingdom  and  lreland,newspapers  of  Europe,  the  Caribbean  region.  Central  America  and 
Mexico,  South  America,  Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  :  News,  picture  and  press  services,  feature,  news  and  picture  syndicate  services,  comic  section  groups  and 
networks,  newspaper-distributed  magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services,  plus  production 
personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs,  representatives,  various 
membership  directories,  schools  of  journalism,  newspaper  films, 
brokers,  appraisers,  clipping  bureaus,  unions 
promotion  services,  ombudsmen,  press  and 
radio-tv  correspondents,  U.S.  Correspondents 
Association,  Association  of  American 
^  r  Correspondents  in  London,  and  more. 

NEW  SECTION  VIII:  Who’s  Where:  a 
complete  listing  of  all  daily  and  weekly 
newspaper  personnel  in  alphabetical 
order  by  last  name  with  their  title 
newspaper  at  which  they  are  located,  and 
their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)675-4380. 


WeVe  Honored. 


Great  work  isn't 
produced  simply  to 
win  an  award. 

It  isn't  about  winning. 
It's  about  commitment 
and  excellence. 

A  commitment  to 
deliver  a  great 
newspaper  every  day. 
A  newspaper  that 
connects  with  our 
readers'  lives  and 
their  community. 

Because  in  the  end, 
when  all  the  awards 
have  been 
presented,  the  real 
winners  are 
our  readers. 

We'd  like  to  salute 
our  entire  staff  for 
a  great  year 
and  spotlight 
some  of  our 
award-winning  work. 


Mike  Toner 

Science  writer  Mike  Toner's  series  of  articles  on  the  effects  of  the  overuse  of 
pesticides  and  antibiotics  made  an  impact  on  our  readers.  "When  Bugs  Fight 
Back"  won  the  1993  Pulitzer  Prize  for  explanatory  journalism.  Mike's  clear,  con¬ 
cise  explanations  helped  readers  make  sense  of  this  highly  complicated  issue. 
We're  proud  that  we  could  offer  our  readers  real  answers  to  real  problems. 


Jane  Hansen 

Columnist  Jane  Hansen  won  the  National  Headliner  Award  for  consistently  out¬ 
standing  local  interest  column.  Jane's  commitment  to  uncovering  the  problems  in 
Georgia's  child  welfare  system  has  prompted  an  incredible  response  from  our 
readers  and  has  led  to  statewide  legal  reform. 


Deborah  Scroggins  and  Joan  Sbifrin 

'Women  of  the  Veil,"  a  special  report  on  the  hardships  of  life  for  Muslim  women 
won  the  Sigma  Delta  Chi  Award  for  non-deadline  reporting.  Deborah's  reporting 
and  jean's  photos  also  won  the  Overseas  Press  Club  Award  for  work  showing  a 
concern  for  the  human  condition.  Deborah  and  Jean  spent  seven  weeks  in 
Muslim  countries,  revealing  the  many  layers  of  cultural,  political  and  social  veils 
that  control  the  lives  of  Muslim  women. 


Cynthia  Tucker 

Atlanta  Constitution  editorial  page  editor  Cynthia  Tucker  was  recognized  by  the 
National  Women's  Political  Caucus  for  commentary.  Cynthia's  consistently  out¬ 
standing  editorials  continue  to  inform  and  provoke  our  readers. 


Rhonda  Cook 

Staff  writer  Rhonda  Cook's  series  of  articles  investigating  Georgia's  prison  system  was 
cited  by  the  National  Women's  Political  Caucus.  Rhonda  uncovered  the  shocking  sex¬ 
ual  and  physical  abuse  that  some  Geoipa  female  inmates  are  forced  to  endure. 


Sliei\tlanta  journal 

THE  ATLANTA  CONSTITUTION 


